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Before  there  were  cones  on  the  highway. 


The  firsl  Howard  Johnson’s,  1925. 


Howard  Johnson’s.  When  it  first  opened  in  Quincy, 
Massachusetts,  there  were  only  a  couple  of  flavors  of  ice  cream 
and  no  orange  roof.  It  was  just  a  small  town  soda  fountain  that 
would  eventually  hit  the  highway  and,  for  the  next  60  years,  go 
further  than  ever  dreamecLpossible. 

But  long  before  people  turned  into  Howard  Johnson’s,  they 
turned  to  The  Boston  Globe. 

o  From  restaurant  reviews  to  movie  previews.  Job  openings  to 
grand  openings.  From  how  to  save  extra  money  to  how  to  spend 
spare  time.  If  you  were  looking  for  information  in  Boston,  you  ^ 
looked  in  The  Globe.  « 

Which  is  why  years  before  people  got  the  scoop  from 
Howard  Johnson’s,  they  got  it  from  The  Boston  Globe. 

5^1if  Bofiioii  (globe 

A  wholly  ow  iK'd  subsidiary  of  Alliliaial  Publicalions.  Inc. 
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One  of  San  Diegos  biggest 
Ihieals  isnl  an  earthquake. 
It^  an  explosion. 


m/fmmh 


San  Diego  is  boonaing.  More 
people.  More  jobs.  More  houses. 

Now  that  doesn’t  sound  very 
threatening,  particularly  when  you 
consider  the  plight  of  many  other 
American  cities. 

But  consider  this.  The  one  thing 
that  brings  most  people  here — quality 
of  life — is  what’s  most  threatened  by 
uncontrolled  growth.  How  to  limit  or 
manage  or  accommodate  this 
population  explosion  is  the  big  story 
in  San  Diego  County  and  it’s  a  big 
reason  why  readers  turn  to  The 
San  Diego  Union,  a  newspaper  that 
covers  growth  as  a  ftiUtime  beat. 

Growth  affects  San  Diegans 
from  the  moment  they  hit  the 
freeways  in  the  morning  to  the  time 
they  settle  into  their  seats  at  the 
theater  at  night. 

The  seventh-largest  city  in  the 
country,  San  Diego  is  expanding  up 
and  out.  From  the  beaches  to  the 
avocado  groves,  Union  specialists 
chronicle  the  impact  of  growth  in 
areas  covered  by  our  five  zoned 
editions.  And  our  coverage  couldn’t 
come  at  a  better  time. 

On  November  8,  San  Diegans 
will  be  electing  much  more  than  a 
President  and  US.  Senator.  They  will 
be  deciding  the  fate  of  10  propositions 
covering  growth  and  the  quality  of  the 
life  in  San  Diego. 

However  the  vote  goes,  there 
are  sure  to  be  aftershocks.  We’ll  cover 
those,  too. 

?tie§aTi  Biego  Union 


Introducing  the  NP  2299  Inserter 

Pocket  Your  Profit 


BINDERY  AND  FORMS  PRESS  DIVISION 


4900  Webster  Street  •  Dayton,  Ohio  45414 
(513)  278-2651 


Your  insertion  methods  have  a  tremendous  impact  on  your  bottom  line. 
That’s  why  you  need  a  system  that’s  fast.  Accurate.  Easy  to  operate. 
And  able  to  handle  your  growing  inserting  needs— both  daily 
and  Sunday!  You  need  the  new  NP  2299  from  Harris  Graphics. 

The  NP  2299  is  without  question  the  world’s  premiere  inserter. 
Introduced  at  AN  PA/TEC  ’88,  the  2299  gives  you  the  kind  of 
performance  and  flexibility  you  need  in  your  mailroom,  like 

k  inserting  on-line  at  straight  press  speeds— even  while  de¬ 
livering  as  many  as  21  inserts  in  a  single  jacket!  It  can  also  J 

handle  five  inserts  into  a  jacket  at  a  rate  of  60,(X)0  per  ^ 

hour  through  three  deliveries. 

Plus,  the  NP  2299  handles  all  your  insert  and 
zoning  functions. ..  adjusts  easily  from  single  to 
quadruple  delivery  modes...  and  automat- 
ically  repairs  a  missed  section.  KjMjnj 

Furthermore,  the  NP  2299  uses  the  new 
fully  programmable  ICON  (INserter 
CONtrol)  system  to  make  automatic  mnlhlf 
TvSbNcA  repairs,  monitor  zone  control  (up  to 
1000  individual  zones  per  delivery) 
and  determine  all  other  key  fiinc- 

Call  Roger  Miller,  Director  Klmjli 
of  Sales,  at  (513)  278-2651  Mllij. 
to  find  out  more  about  Kljlim 
the  NP^  2299 
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Editorial  workshop 


By  Roy  H.  Copperud 
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SEPTEMBER 

8 — National  Literacy  Day 

8-11— Maryland-Delaware-D.C.  Press  Association  Summer  Conference, 
Dunes  Manor  Hotel,  Ocean  City,  Md. 

14-16 — Pennsylvania  NeiA/spaper  Publishers  Association  Classified  Sales 
Conference,  Allentown  Hilton,  Allentown,  Pa. 

14- 17— National  Conference  of  Editorial  Writers  Annual  Convention,  Fort 

Worth,  Texas. 

15- 17— Michigan  Press  Association  Annual  Display  Advertising  Conference, 

Troy  Hilton,  Troy,  Mich. 

15-17— Mid  America  Newspaper  Conference,  Rock  Lane  Lodge.  Branson, 
Mo. 

15- 17 — Independent  Free  Papers  of  America  Annual  Conference,  Airport 

Mariott  Hotel,  St.  Louis,  Mo. 

16- 18 — Missouri  Circulation  Management  Association  Meeting,  Brecken- 

ridge  on  the  Lake,  Osage  Beach,  Mo. 

16-20 — Southern  Circulation  Managers  Association  Fall  Meeting,  Jackson¬ 
ville,  Fla. 

21-22— Michigan  League  of  Home  Dailies,  Fall  Meeting,  Grand  Traverse 
Resort,  Traverse  City,  Mich. 

21-23— Interstate  Advertising  Managers  Association,  Bel  Aire  Hotel,  Erie, 
Pa. 

23-24 — Western  Newspaper  Production  Conference,  The  Pointe  at  Tapatio 
Cliffs,  Phoenix,  Ariz. 

25-27— International  Newspaper  Marketing  Association  Eastern  Region 
Conference,  Sheraton  Society  Hill,  Philadelphia,  Pa. 

27-10/2— Women  in  Communications  National  Conference,  Hyatt  Capitol  Hill. 
Washington,  D  C. 

28-30 — Suburban  Newspapers  of  America  Editorial  Conference,  Westin 
Crown  Center,  Kansas  City,  Mo. 

28-30 — Pennsylvania  Newspaper  Publishers  Association  Annual  Meeting, 
Bel  Aire  Hotel,  Erie,  Pa. 

29-10/1— Florida  Newspaper  Advertising  and  Marketing  Executives  Confer¬ 
ence,  The  Hilton,  Ocala,  Fla. 

OCTOBER 

1-2 — Wisconsin  Newspaper  Association  Fall  Conference,  Madison,  Wis¬ 
consin. 

5- 7— American  Association  of  Sunday  and  Feature  Editions,  Opryland 

Hotel,  Nashville,  Tenn. 

6- 7 — Southern  Production  Program,  Inc.  Annual  Meeting,  San  Diego, 

Calif. 

6- 8 — Missouri  Press  Association  Annual  Convention,  Holiday  Inn  Execu¬ 

tive  Center,  Columbia,  Mo. 

7- 9 — Tennessee  Press  Association  Ad  Managers'  Retreat,  River  Terrace, 

Gatlinburg,  Tenn. 

8-11— Western  Classified  Advertising  Association  Fail  Conference,  New¬ 
port  Beach,  Calif. 

SeininarsI  Workshops!  Clinics 


SEPTEMBER 

7-9— ICMA  Circulation  Management  Seminar,  Columbus,  Ohio. 

9-11— Mid  America  Press  Institute  Seminar  on  Graphics,  Design  and  Page 
Make-up,  Indianapolis,  Ind. 

11-13 — American  Press  Institute's  J.  Montgomery  Curtis  Memorial  Seminar, 
Reston,  Va. 

11- 13 — SNPA  Workshop  for  Smaller  Newspapers,  Nashville,  Tenn. 

12- 15 — Cal.  Poly  Flexography  Seminar,  San  Luis  Obispo,  Calif. 

14-17 — ANPA  NPRA  Newspaper  Training  Conference,  Hyatt  Regency,  Chi¬ 
cago,  III. 
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Take  my  word  for  it  No.  672 

Ten  or  15  years  ago  G.P.  Putnam's  Sons  brought  out  a 
new  edition  of  Rofict’s  Thesaurus,  in  dictionary  form,  and 
promoted  it  with  ads  headed,  "Send  them  back  to  college 
with  the  instant  Roget  .  .  .  and  watch  their  grades  climb" 
or  some  variant  thereof. 

By  1974,  these  ads  had  sent  me  into  a  state  of  high 
dudgeon  —  dudgeon  is  always  high,  why,  I  do  not  know 
—  and  1  wrote  in  Editorial  Workshop  as  follows: 

“It  is  safe  to  say  that  no  grade  ever  climbed  an  iota 
because  its  recipient  had  used  a  thesaurus.  This  is  not  to 
deny  that  thesauruses  are  useful  books.  I  own  a  half-dozen 
or  so,  of  various  breeds,  including  new  and  old  Rogets, 
and  sometimes  consult  them  all  without  being  able  to  find 
the  word  1  need. 

“Any  student  bright  and  sophisticated  enough  to  use  a 
thesaurus  effectively  will  be  getting  good  grades  in  the  first 
place,  provided  he  is  applying  his  intelligence  to  his  stud¬ 
ies.  The  main  point  is  that,  for  various  reasons,  a  thesaurus 
is  helpful  only  on  rare  occasions,  and  these  occasions 
cannot  be  enough  to  make  any  grades  climb.  About  the 
best  that  can  be  said  is  that  a  thesaurus  may  help  a  student 
now  and  then,  and  it  certainly  can  do  him  no  harm,  but  few 
writers  of  college  age  have  reached  a  point  where  either  a 
thesaurus  or  a  dictionary  of  usage  will  be  very  valuable  to 
them.  In  my  opinion,  the  best  thesaurus  is  Rodale's  The 
Synonym  Finder,  but  1  would  never  bet  even  on  this  as  a 
raiser  of  students'  grades.  That  is  not  the  nature  of  the 
beast." 

1  concluded  that  perhaps  no  more  misleading  advertis¬ 
ing  than  the  claim  about  making  grades  climb  had  ever 
appeared.  Now  the  torch  has  been  passed,  so  to  speak.  A 
company  known  as  Ryans  is  offering  a  desktop  device 
called  WordFinder  in  ads  headed,  “Professional  writing 
power,  in  your  palm."  The  text  describes  a  100.000-word 
spelling  checker  and  a  220.000-word  thesaurus.  With  the 
touch  of  a  key.  the  WordFinder  will  come  up  with  the 
correct  version  of  any  misspelled  word. 

Now,  though  technologically  illiterate,  1  can  see  how 
the  spelling  correction  would  work,  but  the  ad  also  prom¬ 
ises,  “Want  to  write  with  precision  and  pizzazz?  A  mas¬ 
sive  thesaurus  becomes  your  muse.  Just  type  a  word  that's 
almost  what  you  mean,  and  instantly  scan  dozens  of 
dazzling  synonyms."  This  proceeds  from  the  heading's 
promise  of  “professional  writing  power." 

Everything  said  about  the  Roget  thesaurus  ad  applies 
with  full  force  to  the  WordFinder's  thesaurus.  Writing 
with  precision  and  pizzazz  does  not  depend  on  access  to 
220,000  synonyms,  or  even  two  million,  because  writing  is 
a  process  that  begins  and  ends  inside  the  head.  The  dozens 
of  dazzling  synonyms  for  the  word  that  is  almost  what  you 
mean  are  only  the  beginning.  The  difficult  trick  is  to 
choose  the  right  one  from  among  those  dazzling  dozens. 

What  naive  prospects  are  going  to  believe  that  their 
writing  will  be  improved  by  WordFinder?  It  seems  likely 
that  anyone  sophisticated  enough  to  be  attracted  by  the 
sales  pitch  will  know  better,  nor  will  children's  grades  be 
boosted  by  it.  any  more  than  by  the  instant  Roget. 

There  is  probably  no  arguing  against  the  claim  that  the 
device  will  be  great  for  such  diversions  as  crosswords, 
hangman.  Scrabble  or  Jumble.  Will  it  help  build  your 
image,  as  claimed?  Certainly  —  among  people  used  to 
getting  misspelled  letters  from  you  who  now  find  your 
spelling  beyond  reproach. 
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Tom  Boswell  Scott  Ostler  Steve  Jacobson  Jerry  Trecker  Mike  Littwin 
Jim  Henneman  Dan  Hafner  Ken  Denlinger  Joe  Gergen  Owen  Canfield 
John  Eisenberg  Phil  Jackman  Larry  Stewart  Tony  Kornheiser  Stan  Isaacs 
Alan  Greenberg  Tim  Krukjian  John  Steadman  Shav  Glick  Bill  Tanton 
Andrew  Beyer  John  Pricci  Dale  Austin  Ken  Rosenthal  Thomas  Bonk 
Manny  Topol  Steve  Buckley  Vito  Stellino  :  Eunetta  Boone  Ross  Newhan 
Angus  Phillips  Paul  Moran  Claire  Smith  Bill  Glauber  Bill  Christine  Mike  Freeman 
Scott  Ladd  Steve  Buckley  Ray  Frager  '  Paul  McMullen  Lisa  Dillman 
Christine  Brennan  Pat  Calabria  Steve  Fainaru  Kent  Baker  Tom  Keyser 
Rich  Roberts  Richard  Justice  Marty  Noble  Bob  Sudyk  Bob  Oates 
Steve  Berkowitz  Celeste  Hadrick  Bill  Plaschke  Tom  Friend  Brian  Donovan 
Tracy  Dodds  Michael  Wilbon  Wallace  Matthews  Earl  Gustkey  Norman  Chad 
Rich  Cimini  Chris  Dufresne  Cesar  Brioso  Randy  Harvey  Robert  Fachet 
Steve  Marcus  Don  Bostrom  Bill  Walker  Bill  Brubaker  John  Jeansonne 
Mike  Penner  John  Valenti  Peter  King  Bruce  Beriet  Susan  Baer  Doug  Brown 
Sam  McManis  Shirley  Povich  Tom  Verducci  Alan  Goldstein  Nestor  Aparicio 
David  Aldridge  Greg  Garber  Don  Markus  George  Taylor  John  Weyler 
William  Gildea  George  Willis  Tom  Kavanagh  Ben  Gieser  Greg  Logan 
Susan  Reimer  Mark  Herrmann  Keith  Groller  Molly  Dunham  Gordon  Edes 
Michael  Silver  Julie  Cart  William  Gildea  Joe  Donnelly  Mark  Heisler 
Helene  Elliott  Roy  Hasty  H.  B.  Reza  Mark  Hyman  Brock  Mullins  Tony  Reid 
Dave  Knickerbocker  Terry  Price  M.  William  Salganik  John  W.  Stewart 

and  many  more  ...  . 

Contact  Doug  Gripp  or  John  Payne 

'  -  Los  Angeles  Times-Washington  Post  News  Service 

1 1 50  1 5th  St.  NW,  Washington,  DC  20071 
(202)  334-6173 


Now,  more  than  ever  before, 
newspapers  are  offering  color 
fo  adverfisets  and  using  color  in 
their  editorial  pages  . . .  and 
more  than  ever  before,  news 
papers  need  to  know  all  there 
is  to  know  about  color  —  film, 
presses,  inks,  paper,  differenf  api 
cafions,  etc. 


On  September  24th,  1988  E&P  will 
publish  it’s  special  Color  Issue 
complete  with  pullout  section.  Editor 
iai  will  focus  on  all  aspects  of  the  use 
of  color  in  newspapers  including 
effectiveness  of  color  in  adverfising, 
new  techniques  for  color  printing,  case 
histories  and  more! 


Stir  excitement  and  get  attention 
—  place  your  ad  message  in  ESrP’s 
September  24th  Color  Issue! 


Color  —  It’s  exciting, 
vibrant,  explosive  —  it  gets 
attention  and  sells  newspapers! 


September  24, 1988  issue 
Advertising  deadiines;  Space  —  Sept.  14;  Copy  —  Sept  16 

Call  Don  Parvin  at  212  675-4380 
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“How  do  you  feel?” 

Many  newspaper  editors  have  cringed  —  along  with  most  of  the 
viewing  audience  —  when  a  television  reporter  shoved  a  microphone 
into  the  face  of  a  grieving  person  who  has  just  suffered  a  great 
personal  tragedy  with  the  tragic  death  of  a  loved  one,  and  blurts  out 
the  inane  question:  “How  do  you  feel?” 

George  Padgett  of  the  journalism  faculty  at  Illinois  State  Universi¬ 
ty  has  written  a  challenging  “Shop  Talk”  column  for  us  this  week  on 
the  “press’s  seeming  obsession  with  funerals,  memorial  services  and 
bodies  in  caskets,”  which  he  charges  in  most  cases  constitutes  an 
“earth-shattering”  invasion  of  privacy. 

He  supports  his  theme  with  many  incidents  and  says  “the  funeral  of 
a  private  person  is  nobody’s  business  —  no  matter  how  sensational 
the  national  tragedy,  no  matter  how  dramatic  a  story  it  makes.  There 
simply  is  no  ethical  justification  for  invading  the  privacy  of  a  funeral, 
nor  is  there  an  acceptable  e.xiilanation  for  casket  and  corpse  photo¬ 
graphy.”  He  does  permit  a  few  excejitions  to  his  rule. 

The  author  indicts  “the  media”  without  saying  that  one  medium 
may  be  more  guilty  than  others.  Newspajjer  people  like  to  say  that 
television  is  the  most  guilty,  partly  because  its  cameras  are  so  vora¬ 
cious.  Our  opening  paragraph  is  a  reflection  of  that  view. 

We  wonder  if  newspaper  editors  would  be  so  intent  on  covering 
these  stories  the  way  they  do  if  television  competition  weren’t  pre¬ 
sent.  Are  newspaper  rejjorters  and  jihotographers  forced  into  this 
“arrogant  insensitivity  to  the  people  they  serve”  by  their  editors  who 
don’t  want  to  be  scooped  by  television?  Can’t  newspaper  reporters 
and  photographers  cover  a  story  without  leaving  a  bad  taste  in 
everybody’s  mouth?  Can’t  editors  teach  their  staffs  to  use  a  little 
restraint  at  these  times  of  tragedy?  If  television  is  the  culprit,  why 
must  newspapers  be  tarred  with  the  same  brush  when  they  have  the 
ability  to  avoid  it? 

Not  all  editors  will  agree  with  all  that  Mr.  Padgett  says.  Whether 
they  do  or  not,  we  think  he  has  built  a  good  case  on  one  of  the  reasons 
the  media  are  not  loved  by  many  people.  It  is  a  case  that  editors  might 
ponder  the  next  time  one  of  these  tragic  stories  develops  that  de¬ 
mands  full  news  coverage  but  also  cries  for  a  little  restraint. 


The  future  for  SPJ,SDX 

The  board  of  directors  of  the  Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  has  taken  some  bold  steps  to  revitalize  that  orga¬ 
nization.  The  board  decided,  to  its  credit,  to  avoid  retrenchment  to 
meet  a  financial  deficit  believing  that  expansion  of  staff  and  services 
to  members  will  help  jjave  the  way  for  greater  revenues  through 
higher  dues,  all  of  which  has  to  be  aproved  by  a  national  convention  in 
November. 

President  James  F.  Plante  told  E&P  he  didn't  believe  “a  conven¬ 
tion  is  really  the  way  for  this  society  to  be  run."  We  agree  with  him. 

It  is  an  archaic  system  for  an  organization  with  a  diversified  mem¬ 
bership  of  more  than  18,000  representing  all  media.  It  is  no  longer  the 
fraternity  it  was  once  and  it  should  be  operated  on  a  professional  level 
that  befits  its  size  and  scope. 
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Letters  to  the  Editor 


A  plea  to  newspaper 

As  a  new  school  year  approaches,  1 
have  a  sincere  plea  to  all  newspaper 
editors. 

New  fads  will  undoubtedly  emerge 
during  this  coming  school  year.  One 
growing  trend  with  our  youngsters, 
however,  must  be  kept  from  falling 
into  the  category  of  the  “popular  teen 
fad"  —  teen-age  suicide. 

1  realize  that,  from  a  journalist's 
point  of  view,  you  feel  a  responsibility 
to  keep  the  public  informed  of  all 
news,  no  matter  how  brutal,  ugly,  or 
emotionally  delicate,  but  you  must 
understand  the  attraction  your  head¬ 
lines  may  hold  to  troubled,  lonesome, 
and  confused  teens  who  would  like  to 
gain  popularity  with  their  peers,  at 
any  cost.  Please  stop  publicizing 
news  of  teen-age  suicides. 

We  all  remember  the  rash  of  teen¬ 
age  suicides  in  Plano,  Texas,  a  few 
years  ago.  It  became  a  prioritized 
item  in  every  newspaper,  newsmaga¬ 
zine,  and  television  news  broadcast. 
Recently,  San  Antonio,  Texas, 
experienced  an  alarming  number  of 
these  teen  suicides  as  well.  The  news¬ 
paper  articles  almost  always  quoted 
the  number  of  suicides  from  each 
local  high  school,  as  if  someone  were 
keeping  score.  If  the  paper  failed  to 

Corrections 

An  article  in  the  Aug.  6  issue  of 
E&P  incorrectly  described  New  York 
Times  classified  advertising  equip¬ 
ment  as  an  “advanced  (UNIX-based) 
Atex  system.” 

The  Times  classified  production- 
pagination  system  is  based  on  an  IBM 
mainframe.  It  uses  approximately  400 
workstations,  almost  half  of  which 
are  remotely  placed  for  direct  input. 

*  *  * 

Due  to  an  error  in  information  pro¬ 
vided  to  E&P,  a  July  30  Ownership 
Changes  item  about  the  Clearlake 
(Calif.)  Observer  was  incorrect. 

The  twice-weekly  8,()()5-circulation 
Observer  and  its  shopper,  the  Take 
Sun,  were  sold  by  Dean  and  Daryl 
DeVries  to  Lakeport  Publishing  Co.. 
Lakeport,  Calif. 

Lakeport  Publishing  also  owns  the 
Luke  County  (Calif.)  Bee  with 

9.010  daily  circulation.  The  Record 
and  the  Observer  will  maintain  sepa¬ 
rate  editorial  staffs  at  different  loca¬ 
tions  in  Lake  County.  Their  publish¬ 
ing  schedules  will  remain  unchanged. 

The  Lake  Sun  will  be  consolidated 
with  the  Record  Bee  shoppers. 


editors 

quote  the  score,  it  either  compared 
San  Antonio  with  the  Plano  tragedies 
or  noted  that  the  latest  suicide  had 
become  the  “fourth  teen  suicide  in 
San  Antonio  within  90  days."  It 
sounded  as  if  the  media  were  adver¬ 
tising  suicide  as  a  means  to  increase 
popularity.  “Hey.  kids,  here's  the  lat¬ 
est  fad.  Don't  you  want  to  make  the 
headlines  and  help  your  school 
become  the  winner?" 

Friends  and  family  will  learn  the 
details  of  a  person's  death  long  before 
it  becomes  printed  in  a  newspaper. 
News  of  this  nature  travels  fast.  The 
student  body  of  a  San  Antonio  high 
school  did  not  need  the  blatant  head¬ 
lines  which  read  “Clark  Junior  Found 
Dead  in  Bedroom"  to  learn  of  a  fellow 
classmate's  suicide  last  January. 

The  news  did  spread,  however,  to 
thousands  of  other  readers,  some  of 
whom  were  lonely,  distressed,  or 
confused  teen-agers  possibly 
attracted  by  the  instant  popularity  of 
an  unknown  peer. 

Reporting  on  teen  suicides  —  or 
any  suicide  —  disturbs  me  for 
another  reason.  Nothing  could  hurt  a 
parent  or  loved  one  more  than  having 
a  child  take  his  or  her  own  life. 
Enough  people  will  hear,  eventually, 
without  the  media  shouting  it  in  bold, 
black  print. 

An  example  of  further  media  insen¬ 
sitivity  could  also  be  found  in  the 
article  previously  mentioned.  The  last 


sentence  read,  “Family  members  did 
not  want  to  discuss  the  shooting 
Thursday  night." 

This  family  had  to  be  in  absolute, 
total  shock  after  discovering  their 
son's  death  from  a  .  12  gauge  shotgun 
only  a  few  hours  earlier.  Could  it  have 
honestly  seemed  so  unusual  that  they 
didn't  want  to  discuss  it?  The  only 
part  that  seems  unusual,  ugly,  and 
cruel  was  that  some  reporter  was 
insensitive  enough  to  intrude  into  a 
grieving  family's  right  to  privacy  at  a 
time  when  their  world  had  just  fallen 
apart. 

I  hope  that  as  editors  of  newspa¬ 
pers,  you  will  realize  the  attraction 
your  headlines  hold  for  some  troubled 
teens.  There  must  be  plenty  of  news 
to  sell  papers.  Let  us  not  use  the  frag¬ 
ile  emotions  of  our  teens  to  print  star¬ 
tling  facts  which  compare  high  school 
suicide  scores. 

Most  importantly,  however, 
encourage  all  churches  to  open  their 
arms  to  our  children  and  to  help  them 
understand  that  through  Him  each 
day  is  a  new  beginning,  no  matter  how 
big  the  problem. 

The  promotion  of  teen-age  suicides 
through  shocking  newspaper  report¬ 
ing  must  stop.  Each  of  you  has  the 
power  and  obligation  to  discontinue 
this  insensitive  practice. 

Sl'S.AN  Eknst 
San  Antonio,  Texas 


Sometimes  It  Pays  to 
Take  a  Chance 

Two  years  ago  the  Press -Telegram  in  Long  Beach,  Calif., 
launched  a  unique  Q&  A  column.  It  was  upbeat,  and  it  felt 
real.  The  topic  was  disability,  and  the  author  had  MS. 

FIVE  AWARDS  AND  HUNDREDS  OF 
READERS’  LETTERS  LATER: 

•  “The  appeal  is  much  wider  than  we  thought 
it  would  be.” — Carolyn  Ruszkiewicz,  lifestyle 
editor,  Press-Telegram 

•  “We’re  a  better  newspaper  because  of  this 
column.” — Harold  Glicken,  features  editor, 
Press-Telegram 

The  editors  in  Long  Beach  took  the  chance. 
Now  you  have  the  opportunity. 

LIVING  WITH  A  DISABILITY  by  Dianne 
Piastre  is  available  for  syndication  every  week 
For  detaiLs  call  Pat  Ecke  at 
The  New  York  Times  Syndication  Sales  Coi  j. 
«0()-972-:J550  or  (212)  (H.Y^OOO 
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irsm 
a  name? 


’Plenty! 


When  “Billy”  Shakespeare  wrote,  “What's  in  a  name? 

That  which  we  call  a  rose,  by  any  other  name  would 
smell  as  sweet",  he  wasn't  thinking  about  trademarks. 

At  Editor  &  Publisher  magazine,  we  not  only  think  about 
trademarks,  we  write  about  them.  This  year  we  will  publish  our  sixth  annual  Trademark  issue  on 
Deeeinher  3rd  with  special  pullout  section. 


THE  EDITORIAL  LINE-UP: 

•  “The  View  From  the  Desk  —  Proper  use  of  Trademarks” 

Len  Valenti,  Chief  Copy  Editor,  The  New  York  Daily  News 

•  “The  Price  of  Success  —  or  Improper  Advertising  Use  of  rrademarks” 

John  M.  Dunleavy,  Advertising  Operations  Manager,  The  New  York  Daily  News 

•  “Trademark  Owners  Relations  with  the  Press” 

Julius  Lunsford,  Jr.,  Jones,  Askew  &  Lunsford,  Attorneys  at  Law 

E&P  recognized  years  ago  the  desire  for  editors  and  copy-writers  to  write  professionally  and 
correctly  about  trademarks  and  decided  to  publish  an  annual  “Trademark"  section  the  first  issue 
of  December.  Since  that  first  edition  five  years  ago,  the  awareness  of  trademark  importance  has 
infiltrated  the  newspaper  world  and  the  general  public.  And  every  year  our  readers  look  forward  to 
the  next  Trademark  issue  and  the  informative  articles. 

Be  sure  your  company's  ad,  touting  and  clarifying  your  trademark,  is  in  this  section.  Remember, 
it's  your  trademark  —  protect  it.  We're  doing  our  part  to  inform  the  newspaper  industry  about 
trademarks,  make  sure  you  do  yours. 

Call  now  and  reserve  your  space  in  E&P’s 
December  3rd  Trademark  Issue! 

Ask  for  Don  Parvin  at  212  •  675  •  4380 
Advertising  deadlines:  Space  —  November  15;  Material  —  November  21 
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JOA  held  hostage 

Temporary  restraining  order  stalls  implementation  of  Detroit 
newspaper  joint  operating  agreement;  hearing  to  be  held  Sept.  8 


By  Mark  Pitzgerald 

U.S.  District  Judge  George  Rever- 
comb  will  decide  the  fate  of  the  stalled 
Detroit  newspapers'  joint  operating 
agreement  Sept.  8. 

However,  indications  are  that  no 
matter  what  Judge  Revercomb 
decides,  this  largest-ever  JOA  will 
continue  to  be  held  hostage  in  the 
courts. 

“We  have  decided  we  are  really 
going  to  push  this."  said  W.  Edward 
Wendover.  publisher  of  the  weekly 
Plymouth-Canton  Community  Crier. 

Wendover  is  one  of  a  small  group  of 
businessmen,  journalists  and  produc¬ 
tion  workers  calling  themselves  the 
Michigan  Citizens  for  an  Independent 
Press.  They  joined  with  the  Ralph 
Nader  law  firm,  the  Public  Citizen 
Litigation  Group,  and  obtained  a  tem¬ 
porary  restraining  order  Aug.  1 7  from 
a  federal  judge  halting  until  Sept.  17 
the  JOA  of  Knight-Ridder's  Detroit 


Free  Press,  the  "failing  newspaper" 
in  the  business  and  production 
merger,  and  Gannett’s  Detroit  News. 

Wendover  said  the  group  would 
fight  the  JOA  to  the  Supreme  Court,  if 
necessary. 

“I'm  afraid  it  looks  like  we're  going 
to."  he  said.  “1  say  I'm  afraid 
because  1  don't  want  this  to  take  for¬ 
ever.  1  know  it's  tough  on  some  of  the 
employees  of  the  Free  Press  and 
News.  We  are  ready  to  act  very 
quickly  at  each  step  of  the  appeal." 

In  fact.  Wendover  added.  “If  it 
turns  out  this  would  take  a  great  deal 
of  time  we  may  have  to  weigh  how 
much  we're  going  to  pursue  it." 

The  group's  llth-hour  opposition 
ground  the  JOA  to  a  sudden  halt. 

Pink  slips  had  already  gone  out  to 
an  undetermined  number  of  News 
and  Free  Press  employees.  About  450 
to  500  employees  at  both  papers  were 
expected  to  be  laid  off  or  take  early 
retirement  as  a  result  of  the  JOA. 


Dozens  of  people  w  ho  were  to  have 
been  laid  off  were  called  back  to 
work. 

A  two-week  bonus  that  was  to  be 
paid  if  the  JOA.  as  planned,  went  into 
effect  on  the  1 1th  day  after  approval 
will  not  be  paid. 

Some  employees  were  also  caught 
almost  literally  in  midstream:  Free 
Press  circulation  employees  were 
moving  to  the  News  building,  while 
News  advertising  personnel  were 
taking  up  desks  three  blocks  down 
Lafayette  Boulevard  at  the  Free  Press 
building. 

The  papers  had  to  move  back  com¬ 
posing  room  equipment  that  was  to  be 
combined  in  one  location,  said  Wil¬ 
liam  Keating,  chief  executive  officer 
of  the  Detroit  Newspaper  Agency, 
which  will  operate  the  JOA. 

The  restraining  order  scuttled 
planned  nickel  price-hikes  for  both 
papers  —  and  forced  editors  and 
iContimieil  on  pai>e  Jl ) 


JOA 


approval  did  not  boost  Detroit  papers’  stock  prices 


By  Andrew  Radolf 

The  approval  of  a  joint  operating 
agreement  for  Gannett  Co.'s  Detroit 
News  and  Knight-Ridder  Inc.'s 
Detroit  Free  Press  failed  to  boost  the 
companies’  sagging  stock  prices  even 
though  the  merger  of  the  two  newspa¬ 
pers’  business  and  production  opera¬ 
tions  will  turn  money-losers  into 
profitable  enterprises. 

Gannett  closed  at  SZ'A  —  down 
■Vt!  —  on  Aug.  8,  the  day  Attorney 
General  Edwin  Meese  announced  his 
JOA  decision.  Knight-Ridder  closed 
Aug.  8  at  41,  down  V». 

Aug.  1 8  was  the  day  the  JOA  was  to 


begin  operations,  but  the  previous 
day  a  federal  judge  —  in  response  to  a' 
lawsuit  filed  by  the  JOA's  oppo¬ 
nents —  issued  a  temporary 
restraining  order  preventing  it.  Gan¬ 
nett  closed  Aug.  18  at  3  F/s,  up  '/« from 
the  previous  day;  and  Knight-Ridder 
closed  on  the  18th  at  39'/4.  down  '/:. 

Gannett  and  Knight-Ridder  have 
seen  their  stock  prices  depressed 
since  the  Oct.  19  crash,  even  though 
both  have  been  engaging  in  stock  buy¬ 
back  programs  in  a  effort  to  bolster 
prices. 

The  hike  in  newsprint  prices  and 
weak  advertising  demand  have 
created  an  uncertain  outlook  for  the 


newspaper  industry,  with  the  result 
that  stock  prices  also  have  stayed 
low. 

Knight-Ridder  in  the  second  quar¬ 
ter  reported  a  decline  in  its  operating 
income,  but  its  lower  tax  rates 
enabled  the  company  to  post  a  gain  in 
net  income. 

Gannett’s  second-quarter  net 
income  rose  99?,  with  advertising  vol¬ 
ume  up  3%  on  the  strength  of  classi¬ 
fied.  The  company  also  benefited 
from  a  lower  tax  rate.  Yet  these  posi¬ 
tive  factors  were  not  enough  to  move 
its  stock  price  upward  in  the  face  of 
the  overall  uncertainty  confronting 
the  newspaper  industry. 
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JOA  debate 


Despite  pressure  from  Brugmann,  board  of  California  publishers 
group  refuses  to  take  a  stand  on  future  JOA  applications 


By  M.L.  Stein 

The  San  Francisco  joint  operating 
agreement  actually  helped  local 
weeklies  boost  their  advertising,  the 
California  Newspaper  Publishers 
Association  board  was  told  last  week. 

Phelps  Dewey,  assistant  publisher 
of  the  San  Francisco  Chronicle,  one 
of  the  JOA  partners,  made  the  asser¬ 
tion  during  a  debate  over  a  second 
unsuccessful  attempt  by  weekly 
publisher  Bruce  B.  Brugmann  to  get 
CNPA  to  take  a  stand  on  future  JOA 
applications. 

Speaking  at  the  CNPA  directors' 
meeting  on  Santa  Catalina  Island, 
Dewey,  CNPA's  president-elect, 
claimed  that  when  the  Chronicle  and 
San  Francisco  Examiner  were  sepa¬ 
rate  and  competing  newspapers,  ad 
rates  were  so  “ridiculously  low"  that 
small,  as  well  as  big  advertisers,  were 
able  to  afford  space. 

But,  he  continued,  the  JOA  forma¬ 
tion  in  1965  brought  increased  circula¬ 
tion  and  higher  rates,  squeezing  out 
the  little  advertisers  who  gravitated 
toward  Brugmann's  San  Francisco 
Bay  Guardian  and  the  San  Francisco 
Prof’ress,  both  weeklies. 

Later,  in  an  interview,  Dewey  said 
he  would  assume  the  same  situation 
prevails  in  other  JOA  cities  and  that 
rates  continue  to  be  lower  where 
there  are  competing  papers. 

“Whenever  you  have  intense  com¬ 
petition,  you  have  artificially  low 
rates,"  he  said. 

At  the  Catalina  meeting,  Brug¬ 
mann,  a  CNPA  board  member, 
introduced  a  resolution  that  would 
put  the  association  against  any  further 
extensions  of  the  Newspaper  Preser¬ 
vation  Act  without  public  hearings. 

Brugmannn  stated  the  resolution 
did  not  take  a  position  on  the  pro¬ 
posed  JOA  in  Manteca,  Calif.,  or  a 
U.S.  Senate  bill  that  would  permit 
JOAs  to  engage  in  such  ventures  as 
total  market  shoppers  and  electronic 
information  services.  The  measure 
introduced  by  Senators  Daniel 
inouye,  Robert  Byrd  and  Orrin  Hatch 
is  being  strongly  fought  by  Brug¬ 
mann  and  other  local  competitors  of 
existing  JOAs. 


However,  several  board  members 
perceived  Brugmann's  motion  to  be 
anti-JOA. 

CNPA  general  manager  Michael  B. 
Dorais,  told  the  directors  that  what¬ 
ever  action  the  board  took,  it  “will  be 
used  by  one  side  or  the  other"  in  the 
JOA  controversy.  “The  issue  is 
whether  a  state  press  association 
should  take  a  stand  on  the  issue,"  he 
pointed  out. 

Brugmann's  motion  was  tabled  by 
a  16-8  vote  on  the  motion  of  Dick 
Wallace,  general  manager  of  the 
Orange  Comity  Ke}>isler.  who  said 
later  that  CNPA  should  not  become 
involved  in  JOA  issues. 

Brugmann,  editor  and  publisher  of 
an  alternative  free  weekly,  had  stated 
the  purpose  of  the  resolution  was  to 
halt  “the  galloping  virus  of  JOA  jour¬ 
nalism." 


At  a  May  board  meeting.  Brug¬ 
mann's  resolution  for  CNPA  sup¬ 
port  of  public  hearings  involving  the 
Manteca  JOA  application  was 
defeated  13-10.  In  Manteca, 
publishers  of  daily  Manteca  Bulletin 
and  Manteca  News  are  seeking 
approval  of  an  unprecedented  JOA 
involving  a  small  daily  and  a  weekly. 

Brugmann's  request  for  discus¬ 
sion  on  the  tabled  motion  was  turned 
down  by  CNPA  president  Rowland 
Rebele  who  said  that,  under  Robert's 
Rules  of  Order,  there  could  be  no 
debate  of  motion  for  tabling. 

“This  is  typical  of  the  monopoly 
press,"  Brugmann  fumed  in  an  inter¬ 
view  after  the  meeting.  “No  debate, 
no  discussion.  They  don't  want  to  let 
in  any  air  or  sunlight  on  the  issue. 
Why  would  any  journalist  oppose 
public  hearings?" 

He  predicted  that  JOA  opponents 
will  eventually  prevail,  beating  back 
both  the  Manteca  plan  and  the  Senate 


bill. 

“We'll  win.  not  because  of  the  big 
press,  but  because  the  public  is  get¬ 
ting  fed  up  with  monopoly  publish¬ 
ing,"  Brugmann  added. 

He  also  scoffed  at  Dewey's  asser¬ 
tion  that  the  San  Francisco  JOA  gave 
him  an  advertising  bump,  although  he 
did  concede  his  paper  does  attract 
small  business  advertising  and,  more 
specifically,  ads  aimed  at  the  “young 
adult  and  young  maturing  adult." 

“We've  been  in  business  22  years 
and  have  only  started  making  money 
in  the  last  three  or  four  years,"  Brug¬ 
mann  said.  “We  still  don't  have  any 
major  downtown  advertisers." 

Dewey  countered  that  JOAs  “are 
not  the  bonanza  that  Bruce  thinks 
they  are.  1  heir  purpose  is  to  preserve 
two  newspapers  instead  of  one  —  not 
a  means  of  increasing  riches." 


According  to  Dewey,  the  Chronicle 
did  not  need  the  Examiner  when  it 
entered  into  a  JOA  and  was  not  after 
increased  profits. 

“Charlie  Thieriot  [the  Chronicle's 
late  publisherj,  simply  did  not  want 
the  burden  of  having  the  only  newspa¬ 
per  in  town."  he  continued. 

Dewey  predicted  that  JOAs  “will 
continue  to  happen  regardless  of  what 
anyone  does  and  there  always  will  be 
public  hearings." 

He  questioned  whether  C'NP,^ 
should  debate  the  JOA  issue,  which 
he  termed  a  “very  devisive,  very 
competitive  issue." 

“1  have  to  take  over  this  organiza¬ 
tion  next  year  and  1  don't  want  a  lot  of 
JOA  wreckage  strewn  around,"  he 
said. 

“You  could  say  that  free-distribu- 
tion  newspapers  are  a  threat  to  paid- 
circulation  papers,  but  I  also  would 
not  support  an  anti-free  paper  move¬ 
ment." 
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“This  is  typicai  of  the  monopoiy  press,”  Brugmann 
fumed  in  an  interview  after  the  meeting.  “No  debate, 
no  discussion.  They  don’t  want  to  iet  in  any  air  or 
suniight  on  the  issue.  Why  wouid  any  journaiist 
oppose  pubiic  hearings?” 


California  publishers  reaffirm  use  of  lobby  fund 


By  M.L.  Stein 

The  board  of  the  California  News¬ 
paper  Publishers  Asssociation  reaf¬ 
firmed  the  use  of  a  SI0,(K)0  political 
contribution  fund  used  in  CNPA’s 
lobbying  activity  in  the  state  capital. 

CNPA  president  Rowland  Rebele 
said  he  had  brought  up  the  matter 
because  some  members  had  inquired 
about  honoraria  paid  to  speakers  at 
board  meetings  and  the  SIO.OOO, 
which  is  used  at  CNPA  general  man¬ 
ager  Michael  Dorais'  discretion,  for 
contributions  to  fund-raising  dinners 
for  “important  politicians.” 

Rebele,  co-owner  of  the  Paradise 
Post,  said  Dorais  believes  the  contri¬ 
butions  are  effective  in  CNPA’s  lob¬ 
bying  efforts  on  behalf  of  such  issues 


as  open  meetings  and  records  and 
freedom  of  information. 

He  recalled  that  a  vote  was  taken 
on  the  fund  three  or  four  years  ago 
and  produced  a  "lot  of  discussion. 
Some  members  felt  we  should  not 
spend  any  portion  of  our  budget  on 
political  fundraisers.”  But  most 
directors,  he  said,  approved  the  fund 
if  it  remained  at  the  $10,000  amount. 

"This  is  only  19f  of  a  S9t)0,000 
budget  and  use  of  the  fund  is  strictly 
controlled  under  the  state's  Fair 
Political  Practices  Commission  act 
and  the  laws  on  lobbying,”  Rebele 
said. 

The  president  said  he  relies  on 
Dorais’  judgment  that  making  politi¬ 
cal  contributions  assists  the  CNPA 
staff  in  gaining  access  "so  our 


viewpoints  will  be  heard  with  the 
greatest  amount  of  effectiveness.  We 
place  a  great  deal  of  confidence  in 
Mike’s  judgment,  and  the  amount  we 
spend  is  far  less  than  that  of  other 
lobbyists.” 

Rebele  declined  to  identify  partic¬ 
ular  politicians  who  have  benefited 
from  the  fund,  but  Willie  Brown,  the 
powerful  Assembly  speaker  in  Sac¬ 
ramento,  has  told  a  magazine  that  a 
CNPA  contribution  was  made  to  one 
of  his  fund-raising  events. 

The  directors,  at  the  Catalina 
meeting  took  no  vote  on  the  fund,  but 
the  lack  of  objections  indicated  the 
board  approved  its  continuance. 
Rebele  said. 


Publisher  vs.  publisher  feud  continues 

Threatened  with  lawsuit,  Brugmann  modifies  published  comments 


Threatened  with  a  libel  suit  by  Mor¬ 
ris  Newspaper  Corp.,  Bruce  Brug- 
mann’s  San  Francisco  Bay  Guardian 
modified  its  description  of  the  com¬ 
pany  as  having  a  "cutthroat  reputa¬ 
tion.” 

Morris’  attorney,  Ralph  Alldredge, 
also  complained  there  were  factual 
errors  in  the  Guardian’s  stories  of  the 
proposed  joint  operating  agreement 
between  the  Manteca  {C'dUi. )  Bidletin 
and  the  weekly  Manteca  News. 

The  proposal,  bitterly  opposed  by 
Brugmann,  has  been  filed  with  the 
U.S.  Department  of  Justice. 

Brugmann  also  has  been  threatened 
with  a  libel  suit  by  the  News  over  a 
Guardian  front-page  story  on  July  13 
headed  “High  Noon  in  Manteca.” 
The  subhead  of  a  story  by  staff  report¬ 
ers  Jim  Balderton  and  Tim  Redmond, 
said  that  “A  giant  Georgia  chain  with 
a  cutthroat  reputation  is  forcing  a 
local  publisher  in  Manteca  into  a 
merger  deal.  If  the  Justice  Depart¬ 
ment  blesses  this  shotgun  marriage, 
every  competitive  local  paper  in  the 
country  could  be  threatened.” 

The  “local  publisher”  was  a  refer¬ 
ence  to  Antone  Raymus,  71-year-old 
publisher  of  the  twice-weekly  News 
who,  according  to  the  Guardian, 
balked  at  signing  the  JOA  agreement, 
but  changed  his  mind  when  Morris 
threatened  a  suit. 


Raymus  had  lost  an  antitrust  law¬ 
suit  to  Morris  and  was  ordered  to  pay 
the  Savannah.  Ga.,  group  $2. 1  million 
in  damages. 

The  Guardian  story  also  character¬ 
ized  Charles  Morris,  owner  of  Morris 
Newspaper,  as  a  "rich,  aggressive 
businessman  who  hates  competi¬ 
tion.” 

Morris  Newspaper  on  Aug.  2  gave 
Brugmann  three  weeks  in  which  to 
publish  corrections  on  portions  of  the 
Guardian  stories  containing  allegedly 
libelous  material. 

In  the  Guardian’s  Aug.  17  issue,  an 
unsigned  “For  the  record”  column 
stated  that  the  newspaper  "erro¬ 
neously  mischaracterized  Charles 
Morris  and  the  Morris  Newspaper  as 
taking  extreme  measures  to  eliminate 
competition  in  various  communities, 
including  Manteca. 

"The  Bay  Guardian  meant  to  say 
that  Morris  and  Morris  Newspaper 
are  vigorously  successful  competitors 
and  the  Manteca  Bulletin  publisher 
views  the  competition  with  Manteca 
News  as  a  ‘winner-take-all  battle’  as 
he  put  it  in  a  Sept.  24.  1980  memo  to 
Morris  Newspaper  executives,”  the 
column  continued. 

The  column  also  corrected  a  previ¬ 
ous  error  that  the  proposed  Manteca 
JOA  would  give  96%  of  the  profits  to 
the  Bulletin.  The  agreement  would 


give  96%  of  the  revenues  to  the  Bulle¬ 
tin. 

The  column’s  final  paragraph 
invited  both  the  Bulletin  and  the 
News  “instead  of  suing  us  for  libel,  to 
take  their  complaints  to  the  Minne¬ 
sota  News  Council  for  an  impartial 
review  and  determination.” 

Brugmann  was  quoted  in  a  Califor¬ 
nia  Newspaper  Publishers  Associa¬ 
tion  publication  as  saying  he  would 
correct  any  factual  lapses  in  the  Guar- 
dian’s  Manteca  JOA  stories,  but 
planned  no  changes  in  the  tenor  of  its 
reporting. 

"Those  guys  don’t  like  our  saying 
they’re  not  nice  guys,  but  they’re  not 
nice  guys,”  Brugmann  added. 
"Charlie  Morris’  march  to  the  sea  w  ill 
be  a  little  different  here  .  .  .  he’s  not 
on  his  home  ground  and  I’m  not  going 
to  go  away.” 

—  M.L.  Stein 

Cox  acquisition 

Cox  Enterprises  has  acquired 
Trader  Publications  of  Clearwater. 
Fla.,  a  photo  classified  magazine 
publisher,  from  Stuart  .Arnold,  who 
will  remain  publisher,  for  an  undis¬ 
closed  price.  Trader  Publications 
publishes  more  than  50  magazines 
which  advertise  autos,  trucks  and 
boats  in  31  markets. 
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SPJ,SDX  revival  plan 

Journalism  group  takes  steps  toward  a  more  professional  organization 


By  Mark  Fitzgerald 

Faced  with  a  static  membership 
and  a  crazy-quilt  dues  structure  that 
doesn't  cover  the  cost  of  its  expanded 
services,  leaders  of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi  have  adopted  an  ambitious 
revival  plan. 

In  a  recent  meeting,  the  SFJ.SDX 
board  of  directors  implemented  a 
wide  range  of  measures  including 
higher  member  dues;  added  staff  at  its 
national  headquarters;  programs  to 
rebuild  sagging  local  chapters;  and  a 
new  corporate  membership. 

As  one  indication  of  the  urgency  of 
these  changes,  the  board  also  said 
SPJ,SDX,  which  ended  its  fiscal  year 
this  summer  with  a  deficit  of 
SI35,(KK),  will  dip  into  reserves  to  a 
limit  of  $165,000  in  order  to  fund  addi¬ 
tional  services  and  staff. 


“There  comes  a  time  if 
you  don’t  invest  in  your 
organization  as  a 
business,  you  won’t 
survive,”  Plante  said. 


Some  of  the  changes,  including  the 
dues  proposal,  will  have  to  be  voted 
on  by  the  organization  at  its  conven¬ 
tion  Nov.  17-21  in  Cincinnati. 

But  national  president  James  F. 
Plante  said  the  action  simply  couldn't 
be  put  off  that  long. 

“I  think  if  we  clearly  state  what  is 
happening  to  the  society,  1  hope  the 
members  will  be  convinced.  I  think 
we  can  convince  them,"  said  Plante, 
managing  director  of  news  support 
services  for  NBC  News. 

“But  frankly,”  he  added,  “1  don't 
think  a  convention  is  really  the  way 
for  this  society  to  be  run.  It's  very 
typical  of  fraternities,  incidentally." 

As  urgent  as  Plante  and  other  lead¬ 
ers  view  these  changes,  it  is  also  clear 
that  more  is  to  come  as  Sigma  Delta 
Chi  accelerates  its  transition  from  the 
fraternity  it  once  was  to  the  more 
professional  society  it  says  it  must 
become. 

“We're  still  very  much  like  a  frater¬ 
nity,  and  people  [in  SPJ.SDX]  still 
think  in  those  terms,  but  1  don't  think 


Jim  Plante 

that's  what  people  want  these  days," 
Plante  said. 

“We're  not  really  looking  at  the 
next  couple  of  years."  he  said.  “We 
are  really  aiming  to  bring  the  society 
into  the  next  century." 

Two  of  the  most  visible  signs  of 
that,  under  this  new  plan,  will  be 
added  staff  and  services  at  SPJ.SDX 
headquarters  in  Chicago  —  and  big¬ 
ger  dues  bills. 

“There  comes  a  time  if  you  don't 
invest  in  your  organization  as  a  busi¬ 
ness.  you  won't  survive.”  Plante 
said. 

Under  the  measures  adopted  by  the 
board,  professional  dues  will  increase 
$3  to  $50  annually,  while  student  dues 
will  be  set  at  $25. 

Professional  dues  were  last 
increased  from  $40  to  $47  after  some 
controversy  at  the  November  1987 
convention.  The  board  action  will 
eliminate  a  $30  dues  rate  the  conven¬ 
tion  set  for  first-year  journalism  pro¬ 
fessionals. 

Student  dues  have  been  $27.50  the 
first  year  and  $10  annually  thereafter. 

However,  the  board  said  even  this 
amount  does  not  cover  the  services 
members  get  —  and  that  professional 
dues  should  eventually  be  increased 
to  the  $100  level. 

“In  1965,  our  dues  were  $25  for 
professionals.  If  we  had  just  kept  up 
with  infiation  as  measured  by  CPI  [the 
consumer  price  index],  our  dues 
today  would  be  $93."  executive 
director  Vivian  E.  Vahiberg  said. 


However  the  organization  — which 
has  an  average  18,000  members  at  any 
time  and  “services"  22,000  during  a 
year  —  spends  $55  a  year  per  mem¬ 
ber.  she  said. 

“So  in  1988  we  are  working  with 
only  half  the  resources  we  once 
had  —  and  we're  offering  many  more 
services  that  we  did  not  have  then, 
such  as  the  freedom  of  information 
council.  Project  Watchdog  and  the 
rest,”  Vahiberg  said. 

“We've  been  kidding  ourselves  too 
long  by  saying  that  with  $47  dues  and 
$10  student  dues  we  can  be  a  profes¬ 
sional  organization.” 

However,  the  strategy  is  risky, 
Plante  acknowledges. 

“We  have  had  membership 
renewal  levels  fall  off  17%  in  the  last 
year,"  he  said.  “Part  of  the  fallout  is 
some  people  don't  perceive  the  extra 
value,  they  just  don't  feel  we're  worth 


“We’ve  been  kidding 
ourselves  too  long  by 
saying  that  with  $47 
dues  and  $10  student 
dues  we  can  be  a 
professional 
organization.” 


the  extra  $7." 

The  increases  will  fund  creation  of 
some  programs  that  have  remained 
just  proposals  for  the  past  half-year. 

Among  them:  a  job-matching  ser¬ 
vice;  a  mentor  program  between  pro¬ 
fessionals  and  SPJ.SDX  student 
members;  and  better  communications 
with  local  chapters  and  the  industry. 

Five  staffers  will  be  added  to  the  1 5 
paid  employees  who  now  work  at  the 
Chicago  headquarters.  Vahiberg  said. 

By  working  with  the  elected 
regional  directors.  Plante  said,  pro¬ 
fessionals  will  help  rebuild  local  chap¬ 
ters.  many  of  which  are  plagued  by 
absenteeism  or  plain  disinterest  from 
area  journalists. 

“Chapters  are  less  strong  than  they 
used  to  be,  and  some  of  that  is  lack  of 
support  [from  headquarters],"  Plante 
said. 

“We  have  for  years  and  years 
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depended  on  our  regional  directors 
and  put  a  greater  and  greater  load  on 
what  are  really  a  dozen 
volunteers  .  .  .  But  they’ve  got  to 
work  for  a  living,  too.  Volunteerism  is 
something  one  should  enjoy  —  it 
shouldn’t  be  a  second  full-time  job,” 
Plante  said. 

Journalists  and  students  won’t 
have  to  fund  all  the  extra  staff  and 
services,  the  board  said. 

The  society  also  created  a  corpo¬ 
rate  membership  category  with  dues 
ranging  from  $500  to  $5,000  depend¬ 
ing  on  the  size  of  the  publication  or 
broadcasting  outlet. 


Even  as  Sigma  Delta  Chi 
changes  —  and  the  betting  is  that  at 
this  year’s  convention  those  Greek 
letters  will  finallv  be  eliminated  — 
the  basic  idea  of  the  society  remains 
valuable,  Plante  said. 

“It  comes  down  to  a  very  basic 
question  of  whether  the  society  is  still 
necessary  —  and  I  think  it  is.  All  the 
branches  of  the  profession  need  to  be 
on  a  common  ground,  and  the  society 
still  provides  that  common  ground,” 
he  said. 

Without  it,  “we  become  factional- 
ized,”  he  added. 

Plante  recalled  the  debate  during 


the  creation  of  the  Pentagon’s  press 
pool. 

“The  government  was  going 
around  to  different  press  organiza¬ 
tions  and  saying,  ‘Hey,  it’s  those  tv 
guys.  If  we  could  only  get  rid  of  the  tv 
guys,  everything  would  be  fine.’  But 
Phil  Record  (Fort  Worth  [Tex.]  Star- 
Telegram  associate  executive  editor) 
stood  up  and  said,  ‘Hey,  my  organiza¬ 
tion  represents  both  print  and 
broadcast  .  .  .  ’  Now,  I’m  not  about 
to  suggest  the  other  guys  would  have 
sold  tv  out,  but  1  think  there  is  the 
need  for  the  broader  organization,” 
Plante  said. 


Family  quits  chain 

Three  members  of  the  Newhall  family  resign  from  the  California 
paper  that  they  sold  to  the  Morris  chain  a  decade  ago 


By  M.L.  Stein 

Three  members  of  the  Newhall 
family  resigned  from  the  Newhall 
(Calif.)  Signal  and  two  of  them  plan  to 
start  another  newspaper  to  compete 
with  the  chain-owned  Signal. 

Their  departure  apparently  marked 
deep  differences  between  family  own¬ 
ership  and  group  management. 

Quitting  the  Signal  were  publisher 
Tony  Newhall,  47;  his  mother  Ruth, 
78,  its  editor;  and  his  father,  Scott,  74, 
who  bought  the  Signal  25  years  ago  in 
Southern  California’s  Santa  Clarita 
Valley,  north  of  Los  Angeles. 

The  Newhalls  sold  the  paper  to  the 
Savannah-based  Morris  Newspaper 
Corp.  in  1978,  but  continued  to  run  it. 
Tony,  a  past  president  of  the  Califor¬ 
nia  Newspaper  Publishers  Associa¬ 
tion,  retained  a  20%  interest,  which 
he  sold  to  Morris  in  1983. 

Last  June,  the  paper  went  from 
three-  to  five-day  publication,  but 
apparently  family  differences  with 
Morris  could  not  be  resolved. 

Scott  Newhall,  a  former  editor  of 
the  San  Francisco  Chronicle,  said  he 
and  his  wife  will  begin  publishing  a 
new  weekly  paper,  the  Santa  Clarita 
Valley  Citizen,  within  a  few  weeks. 
Santa  Clarita  is  one  of  the  fastest- 
growing  communities  in  the  state. 

“Right  now.  I’m  out  selling  pencils 
to  pay  for  it,”  he  joked. 

Ruth  Newhall,  commented,  “At 
my  age,  1  must  be  crazy,”  in  refer¬ 
ence  to  the  new  venture. 


Scott  who,  as  the  Signal’s  editorial 
page  editor,  was  known  for  his  blis¬ 
tering  editorials,  which  railed  at 
everything  from  the  state  legislature 
to  heavy  trucks. 

Tony  Newhall  will  not  join  his 
parents  in  launching  the  Citizen,  say¬ 
ing  he  intends  to  go  into  the  computer 
business. 

“He  may  join  us  later,”  Scott 
observed. 

Tony  told  E&P  the  three  left  the 
Signal  because  of  “differences  in 
management  philosophy.” 

“The  parting  was  not  sudden,  but  it 
was  amicable,”  he  said. 

Scott  was  more  specific. 

“We  were  tired  of  being  edited  by 
bookkeepers,”  he  complained. 
“They  [Morris]  were  handing  out  par¬ 
simony  instead  of  parsley.” 

He  pointed  out,  however,  that  his 
remarks  were  not  meant  personally, 
noting  that  he  held  Charles  H .  Morris, 
the  group’s  vice  president/newspa¬ 
pers,  in  high  esteem. 

“They  never  bothered  us  edito¬ 
rially,  but  the  business  end  was 
another  story.  I  don’t  like  the  corpo¬ 
rate  picture  for  American  newspa¬ 
pers.” 

Darell  Phillips,  publisher  of  the 
Morris  daily  in  Manteca,  Calif.,  took 
over  as  acting  publisher  of  the  Signal. 

He,  too,  said  there  were  manage¬ 
ment  differences  between  corporate 
headquarters  and  the  Newhalls. 

“But,  as  at  all  Morris  papers,  they 
had  complete  autonomy,”  Phillips 


stated.  “There  are  always  disputes 
with  any  management.” 

Asked  about  the  upcoming  com¬ 
petition  with  the  Citizen,  Phillips 
replied,  “It’s  not  anything  that  any¬ 
body  wants,  but  it  will  be  interesting. 
The  Newhalls  are  very  popular  in  the 
valley,  but  you  either  love  Scott  or 
you  hate  him.” 

During  the  1960s,  the  Signal  was 
believed  to  be  the  only  California 
newspaper  to  publish  a  UPI  photo  of 
then-Gov.  Ronald  Reagan  surrepti¬ 
tiously  making  an  obscene  gesture  to 
University  of  California,  Berkeley, 
students  booing  and  hissing  him. 

Both  Scott  and  his  wife  are  mem¬ 
bers  of  pioneer  California  families. 
His  great-grandfather  founded  the 
town  of  Newhall. 

Ruth  was  a  pioneer  in  journalism. 
She  was  a  Chronicle  police  reporter 
more  than  50  years  ago,  a  job  that  few 
newspapers  gave  women  in  that  era. 

Scott  announced  that  the  motto  for 
their  new  paper  will  be  “Illegitimi  non 
carborundum,”  which,  he  said,  was  a 
joking  Latin  phrase  meaning  “Don’t 
let  the  bastards  grind  you  down.” 


Gannett  grants 

The  Gannett  Foundation  has 
approved  173  grants  totaling  $851,416 
in  40  communities  served  by  Gannett 
Co.  Inc.  interests.  To  date  in  1988,  the 
Gannett  Foundation  has  approved 
more  than  $14  million  in  grants. 
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Newspaper  travel  sections 

Society  of  American  Travel  Writers  president  says  they  can 
be  a  greater  revenue  source  if  editors  would  improve  them 


By  Debra  Gersh 

Many  newspaper  travel  sections 
are  like  Rodney  Dangerfield  —  they 
get  no  respect,  commented  Leonard 
R.  Barnes,  president  of  the  Society  of 
American  Travel  Writers  and  editor 
in  chief  of  the  Detroit-based  AAA 
Michif>cin  Li\  inf>. 

“One  reason  the  travel  industry 
gets  no  respect  is  that  people,  includ¬ 
ing  many  newspaper  editors,  think  of 
it  not  as  an  industry  but  as  fun  and 
games,”  Barnes  said,  at  a  panel  dis¬ 
cussion  on  travel  advertising  at  the 
summer  meeting  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  in  Toronto. 

“So  the  first  job  is  to  convince  the 
public,  and  editors,  that  travel  is  big 
and  getting  bigger  almost  daily.  Many 
experts  feel  that  editors  need  more 
education  to  the  fact  that  if  they  gave 
the  travel  section  more  resources, 
they’d  get  more  ad  revenue  and  more 
readership,”  he  noted. 

Barnes  told  of  a  travel  editor  at  a 
Texas  daily  with  circulation  about 
300,000  who  told  him  that  the  paper's 
sports  department  consists  of  10  writ¬ 
ers  with  the  star  sportswriter  getting 
more  in  salary  that  the  entire  budget 
of  her  staff  of  two,  including  the  travel 
budget. 

“Does  travel  have  potentially  that 
much  less  readership  than  sports? 
Would  the  travel  section  get  more 
readership  and  bring  in  more  revenue 
if  the  travel  editor's  job  paid  more?” 
Barnes  asked.  “Many  papers  will 
send  several  star  sports  reporters  to 
the  Korean  Olympics.  Many 
wouldn't  be  willing  to  pay  as  much  to 
a  travel  editor  and  send  him  or  her  to 
!  Korea  or  any  place  else.” 
i  One  of  the  goals  of  the  S  ATW  com- 
j  mittee  on  travel  coverage  in  the  199()s 
I  is  to  get  the  “attention  of  newspaper 
i  editors  and  publishers  to  the  fact  that 
they  may  be  losing  revenue  and  also 
!  readers  by  lack  of  support  for  the 
travel  section.” 

j  The  committee  also  will  be  sending 
I  a  questionnaire  to  over  100  daily 
j  newspaper  travel  editors  to  find  out 
I  what  their  resources  are,  what  they 
,  what  would  make  their  job 


easier,  who  determines  where  they  go 
and  what  is  in  the  section  and  what  are 
their  relations  with  their  travel  ad 
manager  and  editor. 

Relating  the  results  of  question¬ 
naires  sent  by  SATW  to  editors  of  50 
big  dailies  about  their  travel  sections 
(39  responded),  Barnes  said  that  eight 
called  reader  interest  in  their  travel 
pages  high,  while  12  said  average  and 
the  rest  said  nothing. 

"They  rank  reader  interest  in  fea¬ 
ture  subjects  in  this  order:  sports, 
entertainment,  food,  travel,  outdoors 
and  fine  arts,”  he  explained.  “Eleven 
papers  with  circulations  ranging  to 
300.(KK)  do  not  allow  their  travel  edi¬ 
tors  to  travel.  Eourteen  allow  no  free 
or  reduced  rate  trips,  yet  have  no 
budget  for  traveling. 


“1  think  it's  provable  that  more 
readers  want  to  read  about  where 
they  can  go  for  a  long  weekend,  how 
they  can  save  money  on  vacation,  and 
even  about  places  they  never  will  get 
to.  than  a  long  series  aimed  at  getting 
a  Pulitzer  Prize,”  Barnes  commented. 

When  he  asked  the  head  of  the  ad 
agency  handling  the  Michigan  Travel 
Commission  account  why  it  does  not 
advertise  in  newspapers  and  what 
could  be  done  about  it,  Barnes  said  he 
was  told  newspaper  travel  sections 
could  improve  their  attractiveness 
through  cost,  editorial  content  and 
format. 

“Newspapers  can  be  a  very  expen¬ 
sive  medium  for  travel  advertisers, 
especially  if  they  need  to  reach  sev¬ 
eral  markets,”  the  ad  man  said  in 
part,  according  to  Barnes.  “Travel 
section  editorial,  more  often  than  not. 
features  expensive  travel  destina¬ 
tions.  Research  shows  that  travelers 
rely  more  heavily  on  information 
from  newspaper  travel  sections  for 
shorter  trips. 


“Since  a  travel  advertiser  would 
prefer  to  advertise  near  editorial 
about  his  destination,  regional  fea¬ 
tures  would  also  seem  to  provide 
more  opportunity  for  local  and 
regional  advertisers  in  travel  sec¬ 
tions. 

“The  use  of  color  in  newspapers 
has  certainly  made  front  pages  of 
travel  sections  more  attractive,  but 
the  inside  pages  seem  to  be  a  cluttered 
mix  of  editorial  and  ad,”  the  ad  man 
told  Barnes.  “Unfortunately,  the 
advertisers  are  creating  much  of  the 
clutter.  A  greater  proportion  of  edito¬ 
rial  to  advertising  would  help  alleviate 
the  problem,  make  the  section  more 
readable  and  provide  a  better  adver¬ 
tising  environment.” 

Barnes  said  he  does  see  improve¬ 


ment  in  the  “standoffish”  relation¬ 
ship  between  travel  editors  and  travel 
ad  managers. 

“Travel  editors  are  not  going  to  get 
in  bed  with  you  [ad  managers]  nor 
should  they,”  Barnes  commented. 
“The  travel  editor's  integrity  cannot 
be  preserved  if  you  sell  ads  with  the 
promise  of  editorial  support,  and 
that's  a  good  way  to  destroy  your 
readership. 

“To  compete  with  newspapers, 
many  travel  magazines  these  days  are 
not  only  going  off  the  rate  card,  which 
i  won't  permit,  they  are  also  promis¬ 
ing  a  page  of  editorial  opposite  a  page 
of  ad,”  he  said.  “Readers  are  not 
stupid.  It  may  be  easier  to  sell  an  ad 
that  way.  but  in  the  long  run  travel 
sections  which  permit  it  will  lose 
out.” 

Barnes  asked  the  travel  editor  of 
the  Seattle  Times,  which  has  won 
many  travel  journalism  awards,  what 
he  would  do  if  he  were  speaking 
before  INAME. 

Eirst,  Barnes  said  he  would  recom- 


“Many  papers  will  send  several  star  sports  reporters 
to  the  Korean  Olympics.  Many  wouldn’t  be  willing  to 
pay  as  much  to  a  travel  editor  and  send  him  or  her  to 
Korea  or  any  place  else.” 
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mend  meeting  with  travel  editors  to 
learn  what  kind  of  information  they 
are  trying  to  convey  and  to  discuss 
how  both  can  be  more  useful  to  the 
traveling  public. 

Next,  he  said,  consider  broadening 
your  perspective  in  connection  with 
ad  placement,  and,  third,  be  as  honest 
with  travel  ads  as  you  want  ads  for 
other  businesses  to  be. 

The  cruise  industry 

The  cruise  industry  has  grown  over 
600%  since  its  early  days  less  than  30 
years  ago  —  becoming  a  big  business 
with  1987  revenuesoverSlObillion  — 
and  newspapers  helped  it  get  there, 
according  to  James  R.  Kissel,  senior 
vice  president/sales  and  marketing  for 
Royal  Caribbean  Cruise  Line,  based 
in  Miami,  Fla. 

“The  partnership  between  the 
cruise  industry  and  your  newspapers, 
carrying  our  ads  and  promoting 
cruising  editorially,  generated  that 
600%  growth  factor,"  Kissel  noted. 
“You  helped  us  get  where  we  are 
today.  Hopefully,  you'll  be  helping  us 
get  where  we  want  to  be  in  the  year 
2000.” 

However,  Royal  Caribbean's 
media  mix  has  changed  over  the  past 
10  years  from  being  71%  newspaper. 
24%  magazine  and  5%  broadcast  to 
55%  television,  25%  newspaper,  18% 
magazine  and  2%  radio. 

But  Kissel  noted  that  “the  increase 
doesn't  necessarily  come  from  former 
newspaper  allocations  —  it  substan¬ 
tially  represents  additional  dollars 
being  allocated  to  tv. 

“Because  the  cruise  industry  is 
growing  rapidly.  Royal  Caribbean 
needs  to  keep,  and  increase,  the 
public's  awareness  of  our  line.  And 
do  it  quickly  at  a  time  when  our  major 
competitors  are  building  solid  prod¬ 
uct  identification  through  heavy 
doses  of  their  own  print  and  television 
advertising,”  he  explained.  “So 
we've  channeled  a  significant  percen¬ 
tage  of  our  increased  ad  budget  to 
television.  It's  a  pattern  you  may  be 
seeing  more  of  throughout  the  cruise 
industry. 

“This  bump  in  tv  dollars  does  not 
negate  the  importance  of  newspapers. 
We  think  it  complements  your  role  in 
our  advertising  mix,”  he  said. 

“So,  if  newspapers  are  all  that  great 
then  why  aren’t  we  giving  you  100% 
of  our  ad  budget?  1  think  the  need  for 
immediate  image  awareness  gener¬ 
ated  efficiently  by  tv  answers  part  of 
the  question.  But  you  need  to  be 
aware  of  a  couple  of  growing  con¬ 
cerns  many  cruise  industry  marketing 
executives  have  about  newspaper 
advertising,”  Kissel  said. 

One  concern  is  positioning,  he  said, 
noting  that  impact  can  be  diminished 


by  poor  location  and  the  pyramid  lay¬ 
out  concept  “most  newspapers  live 
by.” 

A  solution  is  to  improve  the  edito- 
rial-to-advertising  space  ratio,  while 
another  is  to  create  dramatic  and 
impactful  positioning  rules  “that 
would  change  some  archaic  restric¬ 
tions.” 

“A  second  problem  is  the  huge 
price  disparity  between  national  and 
local  rates  —  more  than  66%  in  1987 
according  to  a  recent  4As  (  American 
Association  of  Advertising  Agencies] 
report,”  Kissel  continued.  “That's 
the  largest  differential  in  history  —  at 
a  time  when  newspapers  are  seriously 
seeking  more  national  dollars.  Com¬ 
petitive  pricing  is  an  industry  issue 
that  must  be  addressed  if  newspapers 
hope  to  get  a  larger  share  of  the  cruise 
industry's  advertising  pie. 

“As  an  example,  here's  how  the 
situation  looks  at  Royal  Caribbean  on 
an  adults  18-and-over  cost  per  thou¬ 
sand  basis:  a  black-and-white  news¬ 
paper  page.  SI3;  a  3()-second  network 
radio  spot.  S2.I5;  a  3()-second  prime 
time  tv  spot,  S7.5();  and  a  black-and- 
white  national  magazine  page, 
$2.8(),''  Kissel  explained.  “Big  dis¬ 
parity.  Throw  in  the  clutter  of  layout 
restrictions  and  you  can  understand 
our  perplexity. 

“On  the  other  hand,  let  me  tell  you 
why  we  like  your  travel  sections, 
despite  the  clutter  and  the  cost  dis¬ 
parity,”  he  added.  "We  like  them 
because  your  readers  like  them.  We 
know  they  do.  But  to  hear  Len 
Barnes,  one  wonders  if  you  know 
they  do. 

“Frankly,  if  we  didn't  think  poten¬ 
tial  passengers  were  reading  your 
travel  pages,  we'd  be  in  some  other 
section,  wouldn't  we?  But  look  at 
your  cruise  ads  —  they’re  right  there 
in  the  travel  section.”  he  commented. 

“And  there'll  probably  be  more  of 
those  ads  if  travel  sections  can  be 
improved,”  Kissel  added. 

The  cruise  executive  further  noted 
that  his  company  thinks  “a  good  story 
about  our  line  is  every  bit  as  effective 
as  a  good  ad  —  maybe  even  more  so. 
since  a  third-person  commentary  can 
have  a  lot  more  reader  believability 
than  the  purchased  space  we  control 
through  our  ads  in  your  paper. 

“But  many  newspapers  don't  give 
their  travel  editors  a  travel  budget  — 
that’s  like  not  paying  mileage  or 
expenses  to  the  reporters  on  the  city 
beat.”  Kissel  said.  “Lots  of  papers 
won't  let  their  travel  editors  accept 
freebies  for  fear  of  tainting  their 
reportage.  What  kind  of  writers  are 
you  hiring  nowadays  if  you're  afraid 
they  can  be  bought? 

“I  can  tell  you  the  cruise  lines  don't 
believe  they  can  buy  writers  by  giving 


them  a  free  cruise.  The  irony  is  that 
many  of  your  no-freebie  papers  buy 
stories  from  free-lance  writers  whose 
research  was  done  on  a  freebie. 

“What  I’m  saying  is  that  newspa¬ 
pers  need  to  come  roaring  into  the 
20th  century  where  your  readers  — 
and  your  advertisers  —  are,”  he 
added. 

“We  know  newspapers  work.  We 
put  millions  into  newspapers  because 
they  work,”  Kissel  said.  “But  they 
could  work  even  better  for  their 
advertisers:  Better  ad  positioning  and 
more  appropriate  national  pricing. 
Uncluttered  sections,  filled  with 
believable  reader-serving  editorial 
content,  with  a  reader-appreciated 
quality  resulting  from  adequate 
expense  budgets.” 

Delta’s  view 

Before  airline  deregulation,  there 
(Continued  on  pane  3fi) 

Travel  ads  over 
$1  billion  again 
during  1987 

For  the  second  year  in  a  row,  U.S. 
travel  advertisers  spent  over  SI  bil¬ 
lion  in  I987,  according  to  Ogilvy  & 
Mather’s  annual  Trends  in  Travel  and 
Tourism  Expenditures  study. 

In  1987,  American  Airlines  became 
the  first  company  to  spend  over  SKX) 
million  in  travel  advertising,  out- 
spending  second-ranked  Delta  by 
some  $20  million,  according  to  the 
Ogilvy  &  Mather  advertising  study, 
which  noted  that  newspapers 
received  the  largest  share  of  U.S.  air¬ 
line  advertising  with  43%  of  the  total. 
Television  came  in  second  with  33% 
of  total  U.S.  airline  advertising,  radio 
received  14%.  magazines  8%  and  out¬ 
door  2%. 

Total  U.S.  airline  advertising  was 
down  4%  in  1987,  however,  due  to  the 
consolidation  of  several  domestic  car¬ 
riers  whose  combined  ad  budgets 
were  less  than  their  individual  lines. 
Cruise  lines,  on  the  other  hand,  con¬ 
tinued  to  increase  their  ad  spending, 
rising  6%  to  Si 34  million. 

The  report  showed  that  both 
domestic  and  foreign-destination 
advertising  increased  by  l%  to  SlOl 
million  and  S8()  million,  respectively, 
with  Mexico,  Canada,  Bermuda, 
Jamaica  and  the  Bahamas  coming  in 
as  the  top  five  foreign  country  adver¬ 
tisers. 

In  addition,  after  three  years  of  sig¬ 
nificant  increases,  advertising  by 
U.S.  states  showed  its  first  decline  in 
1 987  since  1 983.  New  York  remained 
in  first  place  for  its  state  advertising 
spending,  followed  by  New  Jersey, 
California,  Michigan  and  Tennessee. 
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Take  pride  in  travel  sections 

Editor  says  they  should  be  loved,  not  tolerated 


By  M,L.  Stein 

Few  newspapers  can  take  pride  in 
their  travel  sections,  mainly  because 
publishers  won’t  pay  the  high  cost  of 
good  travel  reporting.  Seattle  Times 
executive  editor  Michael  R.  Fancher 
told  a  group  in  Montreal. 

The  speaker  said  that,  while  news¬ 
paper  quality  is  generally  improving, 
travel  sections  “like  real  estate  sec¬ 
tions  and  automotive  news  are  sort  of 
unwanted  stepchildren  in  the  news¬ 
room.  We  tolerate  them,  but  we  sure 
don’t  love  them.” 

In  his  talk  at  the  annual  conference 
of  the  Travel  and  Tourism  Research 
Association,  Fancher  contended  that 
travel  content  “exists  to  fill  the  space 
around  travel  ads.  It  is  created  to 
satisfy  advertisers,  not  readers.” 

This  is  the  wrong  approach, 
according  to  Fancher.  Travel  news, 
he  asserted  is  news  for  readers  and 
should  not  be  an  arm  of  the  advertis¬ 
ing  department  any  more  than  stories 
about  film,  theater,  dance,  food  or 
sports. 


“The  newspaper  operates  at  its 
own  peril  if  it  puts  advertiser  interests 
ahead  of  reader  interests,”  the  editor 
continued.  “The  [travel]  section 
doesn’t  bring  news  credibility  to  the 
advertising  messages.  It  reduces  both 
by  suggesting  content  is  for 
sale  ...  we  shouldn't  do  special  sec¬ 
tions  if  the  text  can’t  be  honest.” 

Travel  pages,  Fancher  said,  should 
answer  readers’  “fair  questions”  and 
help  them  make  informed  choices. 

Money  and  advertising  influence 
are  at  the  root  of  the  problem  with 
travel  sections,  Fancher  said. 

“Travel  writing  is  expensive  and 
few  papers  are  willing  to  make  the 
commitment  to  do  the  job  right.  Pay¬ 
ing  your  own  way  on  travel  stories  is  a 
symbolic  example  of  the  link  between 
high  ethics,  good  journalism  and  busi¬ 
ness  success,”  Fancher  said. 


He  noted  that  some  newspapers 
forbid  their  staffs  from  taking  free  or 
reduced-rate  trips,  but  buy  material 
from  free-lancers  who  do. 

“I  believe  the  newspapers  and  the 
travel  industry  suffer  a  loss  of  credi¬ 
bility  because  of  this,”  Fancher 
stated. 

Readers  will  stop  trusting  newspa¬ 
pers  if  they  believe  news  content  is 
influenced  by  advertisers,  he  argued. 
He  called  for  “full  disclosure  at  publi¬ 
cation  of  who  paid  for  the  trip.” 

As  an  example  of  puffery,  Fancher 
cited  themed  travel  sections  tied  to 
specific  destinations  or  modes  of 
travel. 

Sometimes,  he  acknowledged,  the 
text  is  straightforward,  but  at  other 
times  “it  is  nothing  more  than  promo¬ 
tional  material  supplied  by  advertis¬ 
ers.  These  sections  begin  with  the 
idea  that  advertising  has  more  impact 
if  presented  in  a  favorable  environ¬ 
ment.” 

Fancher  listed  the  New  York 
Times,  Washington  Post,  Philadel¬ 
phia  inquirer.  Wall  Street  Journal, 


Minneapolis  StarlTrihiine ,  Miami 
Herald,  Chicago  Trihnne  and  his  own 
Seattle  Times  among  newspapers  that 
"do  the  job  right”  in  maintaining  high 
standards  in  their  travel  sections. 

He  said  the  Seattle  Times  stopped 
taking  free  trips  six  years  ago  to  the 
dismay  of  its  travel  editor,  who  pre¬ 
dicted  the  newspaper  would  not 
spend  the  money  to  maintain  the  sec¬ 
tion’s  quality.  “He  was  wrong,” 
Fancher  declared. 

The  editor  also  said  that  travel 
news  readership  has  increased  since 
the  freebie  ban.  A  survey,  he  said, 
ranked  travel  3 1st  in  reader  interest 
among  241  content  items,  right  behind 
Dear  Abby  and  the  weather  forecast 
and  ahead  of  sports,  business  and 
food. 

Fancher  urged  that  the  travel  indus¬ 
try,  instead  of  demanding  favorable 


treatment  from  newspapers,  demand 
instead  the  same  standards  of  excel¬ 
lence  as  in  other  kinds  of  reporting  — 
the  same  quality  of  staffing  and  the 
same  level  of  resources. 

He  said  it  might  be  argued  that 
newspapers  with  first-rate  travel  sec¬ 
tions  can  afford  it  because  of  their 
financial  success. 

“That’s  true,”  he  agreed,  “but  it’s 
equally  true  that  they  are  financially 
successful  because  they  do  the  job 
right.  They  spend  money  to  make 
money.  They  invest  good  portions  of 
their  profits  today  into  quality  jour¬ 
nalism  that  generates  even  larger 
profits  tomorrow.” 

Network  coverage 
of  election  found 
to  be  fair  by  study 

A  new  study  by  the  Center  for 
Media  and  Public  Affairs  refutes 
charges  that  television  coverage  of 
the  1988  election  is  politically  biased 
and  ignores  policy  issues,  as  Demo¬ 
crats  and  Republicans  received 
almost  identical  network  news  cover¬ 
age  during  the  primaries,  including 
over  200  stories  that  dealt  extensively 
with  policy  issues. 

Researchers  analyzed  1,338  elec¬ 
tion  stories  on  the  network  evening 
newscasts  during  the  primaries,  mea¬ 
suring  positive  and  negative  evalua¬ 
tions  of  the  candidates  as  well  as  top¬ 
ics  mentioned  in  each  story.  Com¬ 
plete  results  will  appear  in  the  July/ 
August  issue  of  Pahlic  Opinion  maga¬ 
zine. 

Findings  include:  reporters’  on- 
camera  statements  were  more  favor¬ 
able  to  Democrats,  with  64%  of  the 
positive  evaluations  for  them  and  52% 
for  the  Republicans;  Jesse  Jackson 
received  the  best  press  of  any  major 
candidate  with  74%  positive  —  he 
was  topped  by  Bruce  Babbitt,  whose 
89%  positive  rating  was  based  on  37 
evaluations  compared  to  Jackson’s 
250;  Gary  Hart  received  the  worst 
press,  with  only  38%  positive;  and  the 
Iran-Contra  affair  was  the  most- 
raised  issue,  followed  by  taxes, 
unemployment  and  the  state  of  the 
economy,  with  overall  economic  top¬ 
ics  accounting  for  40%  of  all  election 
discussion. 


“Travel  writing  is  expensive  and  few  papers  are 
wiiiing  to  make  the  commitment  to  do  the  job  right. 
Paying  your  own  way  on  travei  stories  is  a  symboiic 
exampie  of  the  iink  between  high  ethics,  good 
journaiism  and  business  success,”  Fancher  said. 
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Anonymous  sources 

Newspaper  issues  new  guidelines  after  losing  court  case 


By  Andrew  Radolf 

The  Tmi/i  Cities  (Minn.)  Star  Tri- 
hiine,  which  recently  lost  a  court  case 
involving  a  man  who  was  awarded 
S700,0(K)  in  damages  after  being  iden¬ 
tified  in  a  news  story  after  a  reporter 
had  promised  him  confidentiality,  has 
issued  new  guidelines  on  the  use  of 
anonymous  sources. 

The  guidelines  not  only  lay  out  the 
procedures  for  granting  confidential¬ 
ity  to  sources  and  publishing  stories 
containing  anonymous  quotes  and 
information,  but  also  state  the  few, 
“most  extraordinary  circumstances" 
that  could  lead  to  the  newspaper 
revealing  their  identities. 

The  newspaper  said  it  was  adopting 
the  guidelines  to  foster  accuracy  and 
fairness  and  in  order  to  preserve  its 
credibility  with  readers. 

The  court  case  was  brought  by 
public  relations  man  Dan  Cohen  who 
was  a  spokesman  for  Wheelock  Whit¬ 
ney,  Minnesota's  Independent- 
Republican  Party  gubernatorial  can¬ 
didate  in  1982.  Six  days  before  the 
election,  Cohen  —  on  the  condition 
of  confidentiality  —  gave  reporters 
for  several  news  organizations  infor¬ 
mation  that  the  Democratic-Farm- 
Labor  candidate  for  lieutenant  gover¬ 
nor,  Marlene  Johnson,  had  admitted 
to  shoplifting  six  dollars’  worth  of 
merchandise  in  1970. 

Reporters  for  the  Star  Tribune  and 
the  St.  Paul  Pioneer  Press  Dispatch 
were  among  those  who  agreed  to 
Cohen's  terms.  However,  editors  at 
the  two  newspapers,  in  independent 
decisions,  overruled  their  reporters 
and  decided  Cohen  should  be  identi¬ 
fied  in  the  stories  to  give  readers  com¬ 
plete  information. 

Cohen  was  dismissed  from  his  job, 
and  subsequently  filed  suit  for  dam¬ 
ages.  On  July  22,  a  jury  awarded  him 
S200,000  in  actual  damages  and 
S500,()00  in  punitive  damages  against 
the  two  dailies. 

The  guidelines  were  issued  in 
response  to  Cohen's  lawsuit,  as  well 
as  two  other  incidents  involving  the 
use  of  anonymous  sources,  said  Star 
Tribune  executive  editor  Joel 
Kramer. 

One  incident  was  the  Star  Tri¬ 
bune’s  decision  on  the  Sunday  fol¬ 


lowing  the  verdict  to  pull  all  64(),(M)0 
copies  of  its  weekend  magazine  from 
the  Sunday  paper  because  a  story 
named  a  source  who  claimed  to  the 
newspaper  she  had  been  promised 
confidentiality  and  threatened  to  sue. 
The  Star  Tribune  editors  said  they 
were  unable  to  determine  for  certain 
whether  the  free-lance  writer  of  the 
piece  had  promised  the  woman 
anonymity. 

The  other  incident  was  the  Star  Tri¬ 
bune's  decision  to  run  a  front-page 
story  on  Aug.  4  telling  readers  the 
newspaper  had  committed  a  “serious 
lapse  of  journalistic  judgment"  when 
it  ran  a  story  two  days  earlier  about  an 
alleged  case  of  a  questionable  heart 
bypass  operation  at  the  University  of 
Minnesota  that  was  based  on  anony¬ 
mous  sources. 


In  a  statement  to  readers,  Kramer 
said  the  Aug.  2  story  should  not  have 
been  published  because  “it  was  based 
on  sources  who  did  not  have  firsthand 
information  to  support  that  account." 

Kramer  told  E&P  the  guidelines, 
which  were  summarized  in  an  Aug.  1 1 
announcement  to  readers,  were  not 
so  much  a  change  in  the  newspaper's 
policy  as  a  “codifying"  of  it. 

The  guidelines  “don't  prevent"  the 
use  of  anonymous  sources,  but  will 
“make  people  pay  a  lot  more  atten¬ 
tion  to  the  downside."  Kramer  said, 
adding  that  if  a  situation  like  the 
Cohen  case  were  to  be  repeated,  a 
reporter  following  the  guidelines 
would  not  promise  confidentiality  to 
the  source.  One  of  the  guidelines  says 
that  reporters  must  get  permission 
from  an  editor  before  promising 
anonymity  to  sources  when  the  infor¬ 
mation  is  “potentially  damaging," 
such  as  “smear  tactics  in  a  political 
campaign." 

Kramer  acknowledged  that  having 
written  guidelines  presents  the  risk 
that  they  could  be  used  against  the 
Star  Tribune  in  court,  but  he  said  the 


newspaper  had  “balanced"  the  risk 
against  the  need  to  have  “clear  guide¬ 
lines"  that  everyone  could  follow. 

“Any  guidelines  in  the  newspaper 
business  run  the  risk  of  being  used  in 
court."  he  said,  “but  in  the  present 
environment,  we  had  to  do  so." 

Following  the  guidelines  could  also 
mean  that  the  Star  Tribune  will  miss 
some  stories,  Kramer  said,  but  he  felt 
that  risk  also  was  worth  taking. 

“Anonymity  is  granted  too  freely," 
he  stated.  "The  real  problem  is  cer¬ 
tain  promises  should  not  be  made." 

The  guidelines  state  that  once  a 
reporter  promises  a  source  anonym¬ 
ity.  the  Star  Tribune  editors  will 
honor  that  pledge  even  if  “it  should 
not  have  been  made."  Kramer  said, 
unless  there  is  some  other  compelling 
reason  for  disclosure. 


There  are  only  three  reasons  cited 
in  the  guidelines  for  revealing  a  confi¬ 
dential  source.  Kramer  said.  One  is  if 
the  newspaper  subsequently  discov¬ 
ers  that  the  source  lied.  Another  is  a 
“life  or  death"  situation;  while  the 
third  case  would  be  an  order  by  a 
court  of  law  . 

Kramer  explained  that  the  court 
order  would  most  likely  involve  a 
criminal  case. 

“We  will  fight  the  order  all  the  way 
to  the  U.S.  Supreme  Court  if  neces¬ 
sary,"  but  if  the  Supreme  Court 
upheld  it.  the  newspaper  would  com¬ 
ply.  he  said.  "What  we're  saying  is 
we're  not  above  the  law." 

The  guidelines,  which  fill  nearly 
four,  single-spaced  typed  pages,  state 
that  frequent  reliance  on  anonymous 
sources  “increases  the  risk  of  inaccu¬ 
rate  and  unfair  journalism  and  can 
adversely  affect  the  newspaper's 
credibility  with  readers."  Quotes 
attributed  to  anonymous  sources 
should  be  published  in  the  Star  Tri¬ 
bune  "only  when  necessary  to  get 
important  information  in  the  new  spa- 
iContinued  on  pape  19} 


“Any  guidelines  in  the  newspaper  business  run  the 
risk  of  being  used  in  court,”  he  said,  “but  in  the 
present  environment,  we  had  to  do  so” 
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D.C.  dispute 

Washington  Times  reporter  quits  in  dispute  over  handiing  of  a 
story  about  Democratic  presidentiai  candidate  Michaei  Dukakis 


By  George  Garneau  with  the  pronouncement  by  Dukakis'  day  he  asked  to  be  pulled  from  cover- 

..  rn  r  ^  T-  .  wh  t  doctor,  Dr.  Gerald  Plotkin,  that  the  ing  Dukakis.  After  further  thought,  he 

A  Wa.v/i//!gro//  (D.L.)  Wnite  candidate  “has  had  no  psychological  quit  on  Sunday,  withdrew  his  resigna- 

House  reporter  has  quit  m  a  dispute  symptoms,  complaints  or  treat-  tion  Monday  after  meeting  with  edi- 

over  the  handling  of  a  story  ‘‘^out  rnent.”  It  was  was  changed  before  tors,  reconsidered  Tuesday  and 

Deniocr^ic  presidential  candidate  publication  to  lead  with  and  highlight  resigned  “for  good"  on  Wednesday. 

Michael  Dukakis  possibly  consulting  possibility  Dukakis  talked  about  Calling  his  tenure  at  the  Times 

a  psychiatrist.  iiepression  with  a  psychiatrist.  “generally  very  happy."  he  said,  “1 

Gene  Grabowski,  who  previously  Jhe  Aug.  4  story  appeared  across  just  felt  1  wasn't  comfortable  with  the 
spent  nine  years  as  an  Associated  the  top  of  the  front  page  under  the  Dukakis  incident." 

Press  reporter,  six  in  Washington,  headline  “Dukakis  kin  hints  at  ses-  Times  chief  editor  de  Borchgrave 

stepped  down  Aug.  10  after  18  months  sions."  The  lead  paragraph  quoted  defended  how  the  paper  handled  the 

with  the  conservative  Times.  Dukakis'  sister-in-law.  Janet  Peters,  story.  He  said  it  was  “absolutely" 

“1  grew  uncomfortable  with  the  as  saying  “it  is  possible"  the  candi-  justified  and  part  of  the  editing  pro¬ 
political  coverage  in  general,  but  this  date  consulted  with  psychiatrist  and  cess  to  move  the  speculative  state- 

instance  was  the  catalyst"  for  his  res-  family  friend  Donald  Lipsitt  in  1978  ments  from  the  back  of  the  story  to 

ignation,  he  said.  He  said  the  Times  after  he  lost  a  primary  bid  for  re-elec-  the  lead. 

was  “not  disposed  to  finding  good  tion  as  Massachusetts  governor.  “She  didn't  say  it  was  impossible," 

things  about  Dukakis."  but  has  also  Five  paragraphs  later  the  story  de  Borchgrave  said  of  Peters' sugges- 
done  “tough"  stories  on  Vice  Presi-  completed  Peters'  quote:  “It's  possi-  tion  that  Dukakis  possibly  discussed 

dent  George  Bush,  the  Republican  ble,  but  1  doubt  it"  she  said  of  the  his  feeling  with  Lipsitt. 

candidate.  possibility  that  the  two  men  may  have  “That's  not  rew  riting,"  he  said. 

“It's  editing.  That's  what  editors  are 
■"  paid  for." 

■  A  ■  A  Au  A  Saying  he  had  “no  idea"  why  the 

“It  seemed  to  me  the  interview  was  not  that  story  was  not  picked  up  by  other  news 

important  and  if  usable  at  all  it  would  have  to  be  organizations,  de  Borchgrave  called 

developed,”  Grabowski  said.  “At  best  it  might  belong  enterprise  journalism  that 

somewherB  in  that  day’s  story,  but  not  tha  load.”  S  IfTy' 

about  refusing  to  pick  on  “invalid" 

Dukakis  —  a  remark  for  which  the 

The  Times,  subsidized  by  followers  talked  over  Dukakis'  depressed  con-  president  later  apologized, 

of  the  Rev.  Sun  Myung  Moon  and  a  dition  during  that  period  of  time.  “The  only  thing  1  plead  guilty  to  is 

distant  second  in  the  market  behind  “It  may  have  been  on  a  friendly  basis.  the  headline.  At  the  last  minute  the 

ihe  Washint’ton  Post,  in  iXs  compcU-  one  friend  to  another  in  private.  1  headlinewouldn'tfit.''saiddeBorch- 

tive  zeal  often  seeks  an  unusual  angle  don't  know."  grave,  who  followed  the  story 

for  its  stories.  Grabowski  said  Peters  told  him  in  a  through  the  composing  room  near 

“It  was  just  a  disagreement  on  how  telephone  interview'  she  w  as  “cer-  deadline  at  11  p.m. 

it  was  done  —  professionally  rather  tain"  Dukakis  had  no  formal  discus- 

than  ideologically  speaking,"  said  sion  but  did  not  rule  out  a  friendly 
Grabowski.  34,  adding  he  has  no  ill  exchange.  — — — 

feeling  toward  the  paper.  “It  seemed  to  me  the  interview  was 

Amy  Bayer,  who  has  covered  the  not  that  important  and  if  usable  at  all  it  Paper  for  Palo  Alto 

Dukakis  campaign  and  shared  the  would  have  to  be  developed."  Gra-  ^  j  u  * 

byline  with  Grabowski.  demanded  bowski  said.  “At  best  it  might  belong  COITirnUterS  CleDUlS 
her  name  be  withheld.  It  appeared  somewhere  in  that  day's  story,  but 

anyway  due  to  “technical"  reasons.  not  the  lead."  The  Tcih,  a  free  weekly  publication 

Times  editor  in  chief  Arnaud  de  He  said  his  editors  “disagreed"  aimed  at  the  more  than  50.000  people 
Borchgrave  said.  and  told  him  to  type  his  notes  of  the  who  commute  into  the  Palo  Alto, 

Bayer,  who  was  on  vacation,  said  interview  into  the  computer  system.  Calif.,  area  from  other  communities, 

from  her  home  she  was  “currently"  The  notes  became  the  lead.  He  dis-  began  publishing  July  28. 

still  with  the  Times,  but  declined  fur-  agreed  but  did  not  pull  his  byline.  The  Tab  is  published  by  Embarca- 

ther  comment.  “I  felt  I  would  be  a  good  soldier  that  dero  Publishing  Co.,  which  also  owns 

The  story,  written  by  Grabowski  in  night  and  stuck  it  in  for  the  good  of  the  Xhe  Palo  Alto  Weekly,  a  community 

Washington  based  on  information  paper,"  he  said.  newspaper  serving  residents  of  the 

from  Bayer  and  other  reporters,  led  Plagued  with  misgivings,  the  next  same  region  since  1979. 
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per  and  only  after  certain  steps  are 
taken  to  ensure  fairness  and  accu¬ 
racy." 

They  state  that  before  publishing 
anonymous  information  or  quotes, 
both  the  reporter  and  editors  must  be 
satisfied  that  the  information  or  quote 
could  not  be  obtained  on  the  record; 
“that  its  news  value  is  significant"; 
and  that  the  newspaper  is  not  aware  of 
any  reason  to  doubt  the  information's 
reliability. 

“Anonymous  quotes  should  ordi¬ 
narily  not  be  used  to  express  negative 
opinions  about  individuals  or  organi¬ 
zations,  and  never  without  approval 
of  the  managing  editor  or  executive 
editor,"  the  guidelines  state. 

They  also  say  that  the  newspaper 
should  try  to  explain  to  readers  how 
an  anonymous  source  knows  the 
information  being  given,  and.  to  an 
extent  consistent  with  anonymity, 
seek  to  tell  about  the  source's  qualifi¬ 
cations,  affiliations  or  biases  and  his/ 
her  reason  for  not  wanting  to  be  iden¬ 
tified. 

The  guidelines  instruct  reporters  in 


the  field  to  assume  interviews  are  on 
the  record  unless  the  subject  seeks 
anonymity. 

“You  are  not  obliged  to  grant 
anonymity  for  information  a  person 
has  already  provided  without  any 
strings  attached."  they  continue. 
“Before  making  any  promise  to  a 
source  of  information,  obtain  some 
idea  of  what  the  information  is  gener¬ 
ally  about  and  where  it  comes  from. 

“Always  review  the  ground  rules  of 
a  promise  with  the  source  before  you 
receive  the  information,  so  that  both 
persons  completely  understand  the 
conditions.  Do  not  make  vague  state¬ 
ments.  such  as  "1  probably  won't  use 
your  name.'  and  don't  rely  on  a  term 
such  as  ‘off  the  record'  which  means 
different  things  to  different  people." 

The  guidelines  say  there  are  “only 
two  kinds  of  promises"  of  anonymity 
that  a  reporter  may  make  on  his/her 
own  to  a  prospective  source:  “Not  for 
attribution."  with  the  explanation 
that  the  source's  name  won't  be  used 
but  the  information  may  appear  in  the 
story;  and  “Not  for  publication  from 
this  source."  with  the  explanation 
that  the  newspaper  will  try  to  obtain 
the  information  from  other  sources. 

Reporters  “must  consult  with  an 
editor  before  promising  information 
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that  is  potentially  damaging  to  others 
where  there  is  a  reasonable  chance 
that  the  source's  identity  could 
become  as  big  a  story  as  the  informa¬ 
tion.  This  includes,  but  is  not  limited 
to.  smear  tactics  in  political  cam¬ 
paigns." 

Kven  after  promising  anonymity, 
the  guidelines  state,  reporters  should 
make  “every  effort"  to  find  a  way  to 
get  the  information  attributable 
before  publication,  even  if  that  means 
asking  the  anonymous  source  to 
reconsider. 

“If  the  Star  Tribune  is  about  to 
publish  information  that  would  be 
libelous  if  untrue,  and  that  we  have 
only  from  anonymous  sources,  we 
must  return  to  those  sources  and  seek 
assurances  that  they  will  publicly 
confirm  their  accounts  in  a  libel  pro¬ 
ceeding.  If  they  w  ill  not  provide  such 
assurance,  we  must  then  make  ajudg- 
ment  w  hether  to  publish  their  account 
without  their  assurance,"  the  guide¬ 
lines  state. 

I  he  editors  also  retain  the  option  of 
refusing  to  publish  a  story  if  they 
decide  anonymity  or  confidentiality 
should  not  have  been  granted.  In  such 
cases,  "they  may  instruct  the 
reporter  to  go  back  and  try  to  get  the 
information  on  the  record,"  the 
(Continued  on  paite  JJ) 


OUR  LANGUAGE^^  is  a  new  column  that 
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NEWSPEOPLE  IN  THE  NEWS 


Cfx'II.  Kkm.ey  Jr.  has  been  named 
vice  president  and  general  manager  of 
the  Asheville  (N.C.)  Citizen-Times  in 
a  move  designed  to  improve  service 
to  readers  and  advertisers.  Kelley  has 
been  vice  president  of  operations 
since  January  1987. 

*  *  * 

Roy  F.  Vai.itchka  11  has  been 
named  advertising  director  of  the 
Green  Bay  (Wis.)  Press-Gazette.  He 
comes  to  the  Press-Gazette  from  the 
Appleton  Post-Crescent  where  he  had 
been  advertising  director  since  198.''. 

^  tHn 

El)  Arnone,  former  managing  edi¬ 
tor  of  the  Journal  newspapers  of 
Springfield.  Va..  has  been  named 
Lifestyle  editor  of  the  Wichita  Ea}>le- 
Beacon . 

Acting  Lifestyle  editor  Fran  Kent- 
EING  has  been  named  to  the  dual  posi¬ 
tion  of  assistant  to  the  managing  edi¬ 
tor  and  editor  of  Neif’hhors,  a  weekly 
zoned  tab. 

Barry  Hoi/rzxi.AW,  Neighbors 
editor  since  1985,  is  now  promotions 
director  for  the  newspaper. 

*  *  * 

Dolores  Moynahan  has  been 
appointed  promotions  manager  for 
Campus  Communications  Inc.,  the 
publisher  of  The  Independent  Florida 
Alliftator  serving  the  University  of 
Florida,  Gainesville. 

*  *  * 

William  C.  Rogers,  a  journalism 
professor  at  the  University  of  South 
Carolina,  has  been  named  the  new 
executive  director  of  the  South  Car¬ 
olina  Press  Association. 

*  *  * 

Max  Jennings,  executive  editor  of 
Cox  Arizona's  Tribune  Newspapers 
for  the  past  nine  years,  has  been 
named  editor  of  Cox  Enterprises' 
Davton  (Ohio)  Daily  News.  He 
replaces  Dennis  Shere  who  was  fired 
June  8  after  refusing  to  run  an  ad 


placed  by  a  homosexual  group. 

Sandy  Schwartz,  the  Tribune 
Newspapers'  assistant  circulation 
director,  will  replace  Jennings. 

The  Tribune  Newspapers  include 
the  Mesa  Tribune,  Tempe  Daily  News 
and  Chandler  Arizonan. 

*  *  * 

The  Times  Herald  of  Port  Huron, 
Mich.,  has  appointed  Michael  M. 
Connell  to  the  new  position  of 
executive  editor.  He  has  been  editor 
of  the  Gainesville  (Ga.)  Times  the  past 
four  years. 

Tim  Weller  remains  in  the  post  of 
managing  editor. 

On  the  business  side,  David 
Richards  has  joined  the  Times  Her¬ 
ald  as  marketing  services  director.  He 
came  over  from  the  Detroit  Free 
Press  where  he  was  market  analyst. 

*  *  * 

Landon  Associates  has  named 
Rick  Torger.son  to  the  post  of  sales 
representative  in  its  San  Francisco 
office.  He  formerly  sold  advertising 
for  the  Contra  Costa  Times. 

*  *  * 

Nicholas  J.  Kayata  has  been  pro¬ 
moted  to  the  position  of  director  of 
distribution  operations  for  the  Provi¬ 
dence  (R.I.)  Journal  Company. 

*  *  * 

Carol  Core  has  moved  from 
promotions  director  to  marketing 
director  for  the  Sentinel  Publishing 
Co.  of  Denver.  She  will  now  handle 
companywide  promotions  and  pro¬ 
motional  planning  as  well  as  public 
relations. 

*  *  * 

James  Milliken,  former  editor  of 
the  Nashua  (N.H.)  Tele/zraph  and 
New  Hampshire  Times,  has  been 
named  editor  of  the  New  Fnf>land 
News  and  Commentary  being  intro¬ 


duced  Aug.  26  by  publisher  Thomas 
Deary  in  Nashua. 

The  paper  covers  labor  issues  in 
New  England,  and  is  projecting 
30,000  paid  subscribers  by  January. 

*  *  * 

Maureen  Cotter,  most  recently 
Sunday  editor  of  the  Journal  Gazette, 
Fort  Wayne,  Ind.,  has  been  named 
news  editor  of  the  Bnrlinf>ton  (Vt.) 
Free  Press.  Earlier,  she  held  various 
reporting  and  editing  responsibilities 
with  the  City  News  Bureau,  Chicago, 
Lexinfiton  (Ky.)  Herald-Leader,  and 
WBBM-TV,  Chicago. 

*  *  * 

Irving  M.  Kravsow,  associate  edi¬ 
tor  of  the  Hartford  Conrant,  is  taking 
early  retirement,  ending  a  four- 
decade  association  with  the  newspa¬ 
per. 

He  will  continue  as  a  consultant  to 
the  Courant  in  recruitment  of  minori¬ 
ties. 

*  *  * 

Margaret  Reed,  former  sports 
editor  of  the  Palladium  Times, 
Oswego,  N.Y.,  and  Edward  P.  Bal- 
LAM,  former  assistant  editor  of  the 
Rochester  (N.H.)  Courier,  have 
joined  the  York  (Maine)  Weekly  as 
reporters. 

*  *  * 

Robin  Ba.skerville,  formerly  a 
reporter  of  the  Rockingham  County 
Newspapers'  Exeter  (N.H.)  News- 
Letter,  has  been  promoted  to  associ¬ 
ate  features  editor  of  all  RCN's  publi¬ 
cations. 

*  *  * 

Stephen  D.  Isaacs,  a  veteran  jour¬ 
nalist  and  author,  has  been  named 
Gannett  Foundation  Visiting  Profes¬ 
sor  at  Columbia  University's  Gradu¬ 
ate  School  of  Journalism.  His  former 
posts  in  newspapers  include  manag¬ 
ing  editor  of  the  Minneapolis  Star 
from  1978-82  and  director  of  the  Los 
Angeles  Times-Washington  Post 
News  Service  from  1976-78. 

From  1961  to  1976  he  was  a  national 
correspondent  for  the  Washington 
Post. 

After  leaving  the  Minneapolis  Star 
he  worked  four  years  in  various  posts 
for  CBS  News. 

*  *  * 

Peter  Millones,  special  assistant 
to  the  executive  editor  of  the  New 
York  Times,  has  been  named  manager 
of  public  affairs  and  government  rela¬ 
tions  for  the  New  York  Times  Com¬ 
pany.  He  will  report  to  Nancy  Neil- 
sen,  director  of  corporate  relations 
and  public  affairs. 

Previously,  Millones  was  special 
assistant  to  the  managing  editor,  and 
had  served  as  metropolitan  editor  of 
the  Times  from  1982-86. 
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Pioneer  Press  of  Wilmette,  III., 
recently  promoted  two  managers  to 
new  positions. 

LeeAnn  MiTCHFn.L,  formerly  pro¬ 
motion  manager,  has  been  named 
marketing  services  manager. 

Susan  Karol,  formerly  research 
and  marketing  coordinator,  has  been 
named  research  manager. 

*  *  * 

Peter  Friedrich  has  been  named 
vice  president/general  manager  of 
Cox  Arizona  Publications,  replacing 
Caroline  John  whose  promotion  to 
vice  president  for  consumer  market¬ 
ing  and  research  was  announced  ear¬ 
lier. 

Friedrich  was  managing  editor  of 
Tribune  Newspapers  from  December 
1 98 1  to  October  1 985  when  he  became 
business  manager  responsible  for  pro¬ 
duction,  personnel,  facilities  manage¬ 
ment,  purchasing  and  commercial 
print.  His  new  responsibilities  include 
advertising,  circulation  and  promo¬ 
tion. 

Martin  Cody  has  been  named 
business  manager/controller  for  Cox 
Arizona.  He  has  been  controller  since 
1985. 

Kent  Rini  has  been  hired  as  adver¬ 
tising  director  for  the  Arizona  Pen- 
nysaver. 

*  *  * 

Dorothy  S.  Ridings  has  been 
named  publisher  of  the  Bradenton 
Herald,  to  succeed  Frank  N.  McCo- 
MAS. 

A  Knight-Ridder  executive  trainee 
for  the  past  two  years  at  the  Charlotte 
Observer,  Ridings  begins  her  new  job 
Sept.  1. 

She  began  her  journalism  career  at 
the  Observer  in  1961  and  later  served 
as  an  editor  of  the  Kentucky  Business 
Ledger,  copy  editor  at  the  Washing¬ 
ton  Post  and  journalism  instructor  at 
the  University  of  Louisville. 

*  *  * 

David  L.  Smith,  former  publisher 
of  the  Potomac  News  in  Woodbridge, 
Va.,  has  been  named  publisher  of  the 
Culpeper  (Va.)  Star-Exponent. 

Smith  succeeds  C.F.  McClughan, 
who  has  been  named  publisher  of  the 
Herald-Banner  in  Greenville,  Texas. 

The  newspapers  are  owned  by 
Worrell  Newspapers  of  Charlottes¬ 
ville,  Va. 

*  M=  * 

Terry  Greenberg,  an  assistant 
news  editor  of  the  Orange  County 
Register  in  Santa  Ana,  Calif.,  has 
been  named  managing  editor  of  the 
Pasadena  Star-News. 

Greenberg  fills  a  position  that  has 
been  vacant  since  Patricia  Burnett 
was  promoted  to  executive  editor  a 
year  ago. 


Bob  Shuckhart 

The  Morning  News  Tribune  of 
Tacoma,  Wash.,  has  restructured  its 
advertising  department  and 
appointed  four  new  advertising 
executives. 

Bob  Shuckhart,  formerly  general 
advertising  manager,  has  been  named 
to  the  post  of  display  advertising  man¬ 
ager  and  will  be  responsible  for  both 
the  retail  and  general  advertising 
departments.  In  his  14  years  with  the 
paper.  Shuckhart  has  served  as  a 
retail  outside  salesperson  and  as  retail 
sales  manager. 

Marti  Hunt  has  been  appointed  to 
the  new  position  of  telemarketing 
sales  manager.  Formerly  the  News 
Tribune’s  retail  manager.  Hunt  has 
experience  in  newspaper  and  maga¬ 
zine  classified  advertising  and  tele¬ 
marketing  sales  training. 


Marti  Hunt 

Michael  Jensen  and  Bonnie 
Komar,  who  have  served  as  retail 
major  account  executives,  now  share 
the  duties  of  retail  sales  manager. 
Jensen,  who  has  been  with  the  paper 
for  eight  years,  and  Komar,  who  has 
been  there  five,  will  divide  the 
responsibilities  of  managing  18  New  s 
Tribune  salespeople. 

*  *  * 

The  Cape  Cod  Times,  Hyannis. 
Mass.,  has  named  Julie  Kaminsky 
classified  advertising  manager.  She 
has  been  sales  manager  of  the  classi¬ 
fied  department  since  March  1987. 

Kenneth  Borden,  the  classified 
manager  since  October  1986.  has 
been  named  manager  of  the  newly 
established  advertising  services 
department. 
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OBITUARIES 


Evkki  Ci.akk.  62.  a  reporter  who 
specialized  in  aviation,  science  and 
space,  died  July  7  after  surgery  for  an 
aneurism  at  Montgomery  General 
Hospital  in  OIney.  Md. 

Clark  was  a  senior  staff  writer  for 
the  Washington  bureau  of  Business 
Week,  magazine  at  his  death.  He  wrote 
for  a  number  of  publications  during 
his  40-year  career,  including  the  New 
York  Times  and  Newsweek  magazine. 


at  the  Yorkshire  Post  and  the  /)<u7v 
Express  in  Manchester. 

After  a  stint  editing  in  Singapore, 
he  joined  the  Daily  Mail  in  1940.  After 
the  war  Barber  spent  12  years  as  edi¬ 
tor  of  the  Continental  edition  in  Paris. 

Following  his  retirement  from  Jour¬ 
nalism  in  the  late  1960s.  he  authored 
several  adventure  novels,  largely 
based  on  his  experiences  as  a  foreign 
correspondent,  many  of  which  were 
best  sellers. 


Mar(;arkt  Bi.ack  .U'hrinc.  64. 
formerly  on  the  advertising  staff  of 
the  Lakeville  (Conn.)  Joiinuil  died 
July  4. 

,4i,k  k  Mansi  r  Packard.  92.  who 
read  Dorothy  Dix’s  newspaper  advice 
columns  over  Boston  radio  several 
decades  ago.  died  June  2.*^. 

*  *  * 

Thkodork  C.  .Fanks.  89.  a  longtime 
photographer  and  news  reporter  at 
the  Burl  in  ft  ton  (Vt.)  Free  Press,  died 
June  28.  He  began  his  35-year  associ¬ 
ation  with  the  Free  Press  in  1927. 

*  * 

.lOHN  .1.  Shiki.d.s  .ir.  69.  retired 
circulation  manager  of  the  North 
AiUims  (Mass.)  Transeript,  died  June 
20. 


Vai.kry  S.  Bcrati.  81.  a  retired 
U.S.  State  Department  employee  and 
a  former  staff  writer  for  the  Spring- 
field  (Mass.)  Newspapers,  died  July 
18  in  Rockville,  Md. 

Burati  was  instrumental  in  forming 
the  Springfield  Newspaper  Guild  in 
1937  and  served  as  its  first  president. 

*  *  * 

John  F.  Kknt,  74.  a  retired  news¬ 
paper  advertising  executive,  died  of  a 
heart  attack  July  14  at  his  home  in 
Palm  Coast,  Fla. 

A  Chicago  native,  Kent  left  there  to 
manage  the  Detroit  offices  of  Ward 
Griffith  Co.,  a  newspaper  advertising 
representative  firm.  He  later  was 
transferred  to  the  company's  New 
York  offices  and  subsequently 
became  its  president. 

Following  Ward  Griffith's  merger 
into  Landon  Associates  Inc..  Kent 
served  as  chairman  of  the  executive 
committee  until  his  retirement  in 
1982. 


^  ^  4: 

Noki.  Barrkr.  78.  a  foreign  corre¬ 
spondent  for  the  London  Daily  Mail 
and  a  former  editor  of  the  Continental 
Daily  Mail  in  Paris  after  World  War 
II.  died  July  10  in  London. 

As  a  teen-ager  he  worked  in  the 
family  toffee  shop  before  getting  a  job 


He  was  a  member  and  past  presi¬ 
dent  of  the  American  Association  of 
Newspaper  Representatives. 

*  *  * 

Jank  Hopk,  50.  a  nutritionist  and 
writer,  died  of  cancer  at  Sunnybrook 
Medical  Center  in  Toronto.  Ontario, 
on  July  18. 


Finally!  Desktop  Mapping  of  your  Circulation 
area  on  PCs  at  a  low  price! 


*  ♦  * 

Ai.kxandkr  T.  Primm  III,  73.  for¬ 
mer  general  manager  and  senior  vice 
president  of  the  Pulitzer  Publishing 
Co.,  died  June  24  at  Barnes  Hospital 
in  St.  Louis  after  suffering  a  heart 
attack. 

Primm  began  at  the  St.  Louis  Post- 
Dispatch  as  a  reporter  in  1936.  Primm 
was  appointed  general  manager  in 
1969  and  senior  vice  president  in 
1978.  He  also  served  as  vice  president 
and  director  of  the  Pulitzer  Co.- 
owned  KSD-TV  in  St.  Louis  and  also 
held  top-ranking  positions  with  the 
company's  other  newspaper  and  tele¬ 
vision  properties. 

*  *  * 

Kathie  M.  Keim,  40.  writer  and 
editor  for  the  Central  Maine  Morning 
Sentinel'm  Waterville,  Me.,  died  Aug. 
31  shortly  after  her  rented  car  and  a 
tractor-trailer  collided  in  Newtown. 
Conn.,  outside  Danbury. 

Keim,  on  vacation  from  her  current 
position  as  a  Sentinel  copy  desk  edi¬ 
tor.  was  on  route  to  the  Philadelphia. 
Pa.,  area  to  vist  relatives  and  friends. 

*  *  * 

Donald  Erickson,  56.  an  editor  for 
the  New  York  Times  Magazine. 
recently  died  of  throat  cancer  at  the 
Harkness  Pavillion  of  Columbia-Pres- 
byterian  Medical  Center  in  New 
York. 


*  *  !|! 

Andre  Rceianoe,  57.  a  longtime 
popular  humorist  with  Le  Journal  de 
Montreal.  Montreal.  Quebec,  died 
-July  22. 

Rufiange  joined  Le  Journal  in  1964 
as  news  director.  Three  years  later, 
he  started  writing  a  daily  humor  col¬ 
umn.  He  had  previously  been  a  script 
writer  for  Radio-Canada  and  later  had 
his  own  program  on  Montreal  radio 
station  CKLM. 

*  *  * 
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Pali,  F.  Ewinc.  76.  a  longtime 
Pacific  Northwest  journalist  and  pub¬ 
lic  relations  executive,  died  July  25. 

*  *  * 

Thomas  F.  Considine,  87.  who 
joined  the  Waltham  (Mass.)  News- 
Trihune  at  its  founding  in  1924  as  a 
compositor  and  retired  in  1975  as 
composing  room  foreman,  died  Aug. 
1.  Considine  was  a  life  member  of 
Local  13.  International  Typographi¬ 
cal  Union. 
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LEGAL  BRIEFS 


Reporter  who  saw 
arrest  can  be  called 
to  testify  in  court 

A  Florida  state  appeals  court  has 
ruled  that  a  reporter  who  witnesses  an 
arrest  has  no  constitutional  privilege 
exempting  him  from  being  subpoe¬ 
naed  to  testify  in  court. 

But  the  Florida  3rd  District  Court  of 
Appeals  immediately  fowarded  the 
July  26  decision  to  the  Florida 
Supreme  Court  for  review  because 
the  matter  is  “of  great  public  impor¬ 
tance.” 

The  ruling  by  the  three-judge  panel 
came  in  a  case  involving  Miami  Her¬ 
ald  staff  writer  Joel  Achenbach.  who 
was  at  Miami  International  Airport 
working  on  a  story  when  he  saw  the 
search  and  arrest  of  Aristides  More- 
jon.  The  suspect  was  charged  with 
drug  trafficking. 

The  Dade  County  state  attorney's 
office  later  supplied  Achenbach's 
name  to  Morejon's  attorneys  on  a  list 
of  witnesses. 

When  the  defense  attorneys  issued 
a  subpoena  for  the  reporter,  the  Her¬ 
ald  opposed  it,  citing  a  constitutional 
privilege  under  the  First  Amendment. 

Dade  Circuit  Judge  Howard  Gross 
denied  the  Herald  argument,  and  the 
newspaper  took  the  matter  to  the 
appeals  court,  which  upheld  Gross' 
decision. 

“Just  as  any  other  private  citizen  is 
expected  to  give  his  eyewitness  testi¬ 
mony,”  Judge  Phillip  Hubbart  wrote 
for  the  panel,  ”...  a  journalist,  as  a 
citizen,  is  expected  to  give  similar 
testimony.” 

The  judge  added  that  “the  fact  that 
the  journalist  is  on  a  news-gathering 
mission  when  he  or  she  witnesses 
such  a  relevant  event  cannot  change 
this  result.” 

—  AP 

N.J.  developer  files 
$500-million  lawsuit 
against  the  Record 

Real  estate  developer  Sam  LeFrak 
is  seeking  $500  million  in  a  lawsuit 
against  the  Record  of  Bergen  County. 
N.J.,  charging  that  the  description  of 
a  Jersey  City  waterfront  development 
as  “a  Mafia  haven”  was  libelous. 

A  July  10  front-page  article  said, 
“Mafia-connected  construction  firms 
earned  millions”  at  the  S  10-billion 
LeFrak  project.  The  story,  headlined 
“The  Mob  on  the  Job:  Newport  a 


Mafia  Haven,”  identified  a  number  of 
contractors  with  alleged  ties  to  orga¬ 
nized  crime  who  worked  on  the  devel¬ 
opment. 

The  suit  charged  the  Record  with 
“maliciously  and  willfully  intending 
to  injure”  the  LeFrak  organization  by 
suggesting  it  “intentionally  joined 
with  criminal  efforts.” 

NASA  must  release 
tape  from  shuttle 

The  National  Aeronautics  and 
Space  Administration  has  been 
ordered  by  a  federal  appellate  court  to 
make  public  a  tape  recording  of  the 
conversation  aboard  the  Space 
Shuttle  Challenger  shortly  before  it 
exploded. 

Although  a  transcript  of  the  tape 
had  been  released  by  NASA  about  six 
months  after  the  accident,  a  request 
for  release  of  the  actual  tape  from  the 
New  York  Times  had  been  denied. 
NASA  argued  that  release  of  the 
audiotape  would  invade  the  privacy 
of  the  families  of  the  astronauts  killed 
in  the  disaster  and  would  cause  them 
further  pain. 

The  Times  won  a  lawsuit  in  Federal 
District  Court  in  Washington,  D.C.. 
brought  under  the  Freedom  of  Infor- 
mation  Act  last  year.  NASA 
appealed,  and  by  a  2-1  vote  the 
appeals  court  upheld  the  district 
court's  decision  on  July  29. 

Sheriff’s  $64-miliion 
libel  suit  dismissed 

A  Maricopa  County  (Ariz.)  Super¬ 
ior  Court  judge  has  dismissed  Sheriff 
Dick  Godbehere's  S64-million  libel 
suit  against  Phoenix  Newspapers  Inc. 

Godbehere  and  31  of  his  current  or 


former  employees  filed  suit  in  1986, 
alleging  they  were  defamed  by  55  arti¬ 
cles,  columns  and  editorials  pub¬ 
lished  in  the  Arizona  Republic  and  the 
Phoenix  Gazette,  the  two  daily  news¬ 
papers  published  by  PNI.  The  papers 
were  critical  of  tactics  used  by  the 
sheriff  s  office  in  enforcing  drug  laws 

The  suit  was  filed  against  PNI  and 
14  current  or  former  newspaper 
employees. 

Judge  Frederick  J.  Martone  refused 
to  allow  the  case  to  go  before  a  jury .  in 
effect  finding  that  the  plaintiffs  hadn't 
shown  libelous  coverage. 

In  his  12-page  ruling,  Martone  said 
the  plaintiffs  faced  a  difficult  task 
because  both  sides  had  stipulated  that 
the  plaintiffs  were  public  officials  who 
must  prove  actual  malice  in  allegedly 
libelous  writing. 

—  AP 

Conn,  lawyer  calls 
reasons  for  sealing 
affidavits  ‘absurd’ 

Claims  by  federal  prosecutors  that 
disclosure  of  sealed  affidavits  could 
damage  their  investigation  into 
alleged  corruption  in  weapon  pro¬ 
curements  have  been  categorized  as 
“simply  absurd”  by  legal  counsel  for 
the  Hartford  (Conn.)  Coarant. 

Ralph  G.  Elliot,  Courant  attorney, 
in  a  reply  brief  filed  with  Chief  U.S. 
District  Court  Judge  T.F.  Gilroy 
Daly,  said  that  it  was  too  late  for  the 
government  to  claim  affidavits  used 
to  justify  searches  five  weeks  earlier 
should  continue  to  remain  secret  from 
the  public. 

Targets  of  the  investigation,  he 
added,  would  not  be  affected  by 
unsealing  the  affidavits  because  they 
would  already  have  destroyed  what¬ 
ever  evidence  they  believed  was 
damaging. 
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The  high  speed  SLS-1000"  offers  the  newest 
technology  for  the  mailroom  including  a  micro¬ 
processor  based  PACKAGE  MONITORING 
SYSTEM  (PMS)'"  including  MISSED  INSERT 
REPAIR  SYSTEM  (MIRS)  and  ZONE  CONTROL. 

So,  as  your  insert  market  grows,  expanding  the 
SLS-IOOO”  will  be  inexpensive  and  easy. 
Because  of  modular  expandability  from  two  to 
over  thirty  insert  hoppers,  you  can  implement 
your  future  system  NOW...! 

For  more  information  on  increasing  your 
inserting  capacity  call,  GMA.  We  respond  to  the 
needs  of  the  newspaper  industry! 


Corporate  Headquarters 
and  Sales 
11  Main  Street 
Southborough,  MA  01772 
Tel.  508-481-8562 
FAX  508-485-2060 


Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


Manufacturing 
and  Engineering 
934  Marcon  Blvd. 
Allentown.  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 


®1988  -  Graphic  Managemer^t  Associates.  Inc. 


RESEARCH  — 

Suggestions  to  improve  newspaper  audience  research 


By  Debra  Gersh 

Almost  all  of  the  advertising  agency 
people  responding  to  a  survey  about 
syndicated  newspaper  audience 
research  said  they  expect  their  use  of 
the  research  to  stay  the  same  (63%)  or 
increase  (34%),  although  82%  said 
their  amount  of  newspaper  advertis¬ 
ing  would  remain  the  same  if  the 
research  were  not  available. 

The  mailed  questionnaire 
survey  —  conducted  by  the  research 
committee  of  the  International  News¬ 
paper  Advertising  and  Marketing 
Executives  with  the  cooperation  of 
the  national  advertising  and  agency 
relations  committee  of  the  American 
Association  of  Advertising 
Agencies  —  was  based  on  agency 
mailing  lists  provided  by  Simmons 
Major  Market  Research  and  Birch/ 
Scarborough  Research,  which  each 
conducted  a  syndicated  study  in  1987. 
Responses  were  received  from  94 
agency  media  directors,  researchers 
and  planners. 

“The  duplication  of  two  services 
measuring  the  same  newspaper  and 
market  at  the  same  point  in  time  using 
the  same  methodology  is  appalling." 
said  one  respondent. 

Eleven  of  the  respondents  who 
offered  suggestions  for  improving 
syndicated  newspaper  audience 
research  said  there  should  be  more 


product  data,  and  five  called  for  an 
extended  market  list. 

Other  suggestions  included  pro¬ 
viding  readership  data  of  the  various 
sections,  such  as  sports,  business, 
main  news  and  metro;  combining  the 
data  with  other  media  studies  such  as 
MRl  and  SMRB;  getting  more  papers 
to  participate;  including  all  newspa¬ 
pers,  not  just  the  top  two  or  three; 
including  more  local/smaller  newspa¬ 
pers;  and  providing  male/female 
demographics  separately  within  hard 
volumes. 

When  buying  or  planning  newspa¬ 
per  advertising,  48%  of  the  respon¬ 
dents  said  they  generally  use  the  syn¬ 
dicated  research  some  of  the  time, 
while  26%  said  they  use  it  most  of  the 
time.  Ninety-three  percent  of  the 
respondents  use  the  data  in  hard-copy 
volumes. 

Current  use  of  the  research  is  stay¬ 
ing  the  same  for  45%  of  the  respon¬ 
dents.  and  23%  said  their  use  is 
increasing  compared  with  use  of  ear¬ 
lier  such  research. 

.And  while  74%  use  the  research  to 
compare  newspapers'  coverages  and 
73%  use  it  to  compare  compositions 
within  single  markets  and  49%  said 
they  use  the  research  to  evaluate 
newspaper  schedules  in  multiple 
markets,  37%  responded  that  they  use 
the  data  for  comparison  with  other 


media. 

The  demographics  most  often  used 
by  respondents  were  age  (69%), 
household  income  (65%),  sex  (60%), 
education  (39%)  and  occupation 
(35%). 

When  not  using  the  syndicated  data 
to  plan  and  buy  newspaper  advertis¬ 
ing,  96%  said  they  use  circulation 
data,  33%  use  proprietary  newspaper 
audience  research  and  23%  rely  on 
linage  data. 

The  minimum  number  of  ranked 
markets  to  be  valuable  to  46%  of 
agency  respondents  was  1-50,  while 
27%  said  markets  1-100,  14%  said  1- 
200,  6%  said  1-25  and  only  4% 
responded  with  the  top  10. 

In  addition,  53%  said  the  study 
should  be  conducted  every  other  year 
to  be  valuable,  and  40%  said  it  should 
be  done  every  year.  Only  7%  said  the 
research  should  be  done  less  fre¬ 
quently. 

Nearly  half  (49%)  of  the  agencies 
represented  by  the  respondents  said 
they  bill  over  $125  million,  but  64% 
bill  under  $25  million  in  newspapers. 

Houston  Chronicle 
conducts  workshop 
for  area  students 

Nineteen  high  school  students 
recently  completed  a  four-week  jour¬ 
nalism  workshop  conducted  by  Hous¬ 
ton  Chronicle  editors  and  reporters, 
and  three  students  received  $4, ()()() 
college  scholarships. 

The  workshops  —  co-sponsored 
by  the  Chronicle,  the  Houston  Inde¬ 
pendent  School  District  and  the  Uni¬ 
versity  of  Houston  —  included  press 
conferences  with  Houston  police 
chief  Lee  Brown,  Houston  Indepen¬ 
dent  school  superintendent  Joan 
Raymond  and  city  controller  George 
Greanias. 

Ted  Stanton,  journalism  professor 
at  the  University  of  Houston,  and 
Thelma  Johnson,  journalism  teacher 
at  Yates  High  School,  served  as  curri¬ 
culum  coordinators  for  the  summer 
program. 

Scholarships  given 

The  Scripps  Howard  Foundation 
has  awarded  288  college  scholarships 
totaling  $356,850  for  the  1988-89 
academic  year. 


Circulation 

SERVICES 


1  -  800  -  FAST  INFO 

(1  -  800  -  327  -  8463) 


START  VERIFICATION 
Carrier  Recruitment 
STOP  SAVER 

Customer  Service  Desk  Checks 
RETENTION  .STUDIES 
Complaint  Verification 
CONVERSION  PROGRAMS 
(S/O  to  D/S  or  D/O  to  D/.S) 

Sampling,  TMC,  and  Supplement  Checks 
CUSTOMER  BILLING  CUTOFFS 
Research  Surveys  and  much  more  .  .  . 

OUR  SERV  ICES  ARE 
CURRENTLY  USED 
BY  OVER  50  MAJOR  NEW  SPAPERS. 
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Robert  M.  Bensman 
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MLLLER-MARTINI  CORP.,  Hauppauge,  N.Y.,  has 
added  the  Model  375  inserting  machine  to  its  mailroom 
equipment  product  line.  The  multistation  inserter  has  two 
main  jacket  feeders  on  each  side.  Modular  design  permits 
12-  to  24-station  configurations.  Operation  can  be  offline 
or  online  with  the  PrintRoll  System  for  direct  and  pre¬ 
inserting. 

In  24,0()0/hour  single-delivery  mode,  three  main  jacket 
feeders  can  be  used  as  insert  feeders.  In  (48,000/hour) 
double  delivery,  one  or  two  main  jacket  positions  can  be 
selected  on  each  side.  If  only  one  jacket  feeder  is  used, 
the  other  becomes  an  insert  feeder.  According  to  the 
manufacturer,  the  feeders'  double-gripper  drums  offer 
high-speed  positive  feeding.  Feeders  operate  in  regular, 
alternate  or  repair  mode.  Greater  pocket  capacity  allows 
use  of  large  insert  packages. 

Stream  feeders  can  be  used  for  loading  efficiency  with 
bulky  sections.  Controls  analyze  the  run  and  total  mis¬ 
feeds  per  feeder.  Automatic  opening  control  is  designed  to 
prevent  feeding  to  unopened  jackets. 

*  *  * 

PAGE  STUDIO  GRAPHICS,  Chandler,  Ariz.,  has 
released  its  PlXimbols  ChannelNumber  television  listing 
symbol  font  in  the  PostScript  page  description  language 
for  those  using  the  Macintosh  as  a  typesetter  front  end. 

The  font  generates,  in  reverse  or  outline  tv-screen 
shapes,  numbers  from  1  to  99  as  well  as  additional  sym¬ 
bols,  including  solid  and  outline  stars  for  ratings.  Disk  and 
instructions  are  S5(). 

*  *  * 

DUBOIS  CHEMICALS,  Cincinnati,  Ohio,  has  intro¬ 
duced  Jettacin  multipurpose  industrial  cleaner  containing 
no  “butyl  cellosolve"  or  other  hazardous  glycol  ethers. 
The  product's  active  solvent  has  no  flash  point  or  estab¬ 
lished  threshold  limit  value,  according  to  DuBois,  and  is 
FDA-listed  as  “generally  regarded  as  safe." 

A  medium-  to  heavy-duty  liquid  detergent,  Jettacin 
holds  soil  in  suspension  for  residue-free  rinsing.  DuBois 
said  the  product  is  effective  on  grease,  oil,  airborne  soils, 
soot,  inks,  dyes  and  carbonaceous  soils,  and  can  be  used 
with  various  washers  and  dispensing  equipment  .  It  con¬ 
tains  no  phosphates  and  is  biodegradable. 

*  *  * 

BUSCH  INC.,  Virginia  Beach.  Va..  has  introduced  its 
R5  Series  vacuum  pumps  for  use  in  the  printing  industry. 
According  to  Busch,  the  quiet  pumps  install  on  e.xisting 
equipment  without  costly  modification. 

Single-stage,  air-cooled,  direct-drive  units  are  available 
jin  select  capacity  requirements.  (End  vacuum  29.3"  of 
I  mercury.) 

*  *  * 

IMAGITEX  INC.,  Nashua.  N.H..  has  introduced  the 
!38I5  satellite  workstation,  serving  as  a  second  seat  for 
I  Image  Station  3234  or  3334  systems.  While  high-resolution 
retouching  or  background  processing  is  under  way  on  the 
Image  Station,  the  3815  can  be  used  for  time-intensive 
activity  such  as  layout  creation  and  image  assembly. 

The  workstation  and  Image  Stations  can  function  in 
conjunction  with  ImagiTex  CCD-array  scanners. 

*  *  * 

MIDWEST  PUBLISHERS  SUPPLY  CO.,  Chicago.  111., 
has  announced  its  Pantall  Platesaver.  which  eliminates 


makeovers  by  correcting  pinholes,  lost  or  weak  screened 
dots  and  broken  lines  by  the  addition  of  an  ink-receptive 
image  in  solid  or  screened  areas  of  processed  plates. 

Metal  plate  correction  can  be  done  on  or  off  press  by 
electrically  adding  a  permanent  rub-resistant  carbon 
image  either  before  or  after  inking  using  two  “pencil” 
applicators  for  solid  and  halftone  areas.  A  magnetized 
base  permits  convenient  press-side  location  of  the  Plate- 
saver. 

FLEXO  CONCEPTS  CO.,  Middletown,  R.I.,  has  intro¬ 
duced  a  reverse-angle  doctor  blade  composed  of  “ultra- 
high  molecular  weight”  plastic.  The  beveled  blade, 
treated  with  a  special  surface  material,  is  said  to  help  stop 
anilox  cell  clogging.  Flexo  Concepts  says  the  blade  lasts 
twice  as  long  as  steel  doctor  blades. 

EASTMAN  KODAK  CO.,  Rochester,  N.Y..  has  devel¬ 
oped  a  new  Page-Tec  line  film  2589  for  the  newspaper 
industry.  Emulsion  characteristics  and  performance 
"yield  high  resolutions  from  difficult  line  work  and  copy- 
dot  applications,”  according  to  the  Graphics  Imaging 
Systems  Div.  The  product  is  processed  by  Kodak's 
Ultratec  chemistry,  and  combines  lith  quality  with  rapid- 
access  ease  and  speed. 

The  company’s  newest  phototypesetting  processor,  the 
Kodamatic  520,  is  a  high-volume  unit  that  handles  film  or 
paper  in  widths  ranging  from  3-21",  and  lengths  from  1- 
100'.  Developing,  temperature  and  replenishment  are 
microprocessor-controlled,  with  reprogramming  capabil¬ 
ity  (including  pre-set  automatic  start-up  and  shutdown) 
and  LCD  readouts. 

FLINT  INK  CORP.,  Detroit,  Mich.,  now  has  Arrowlith 
Rub-Free  Black  news  ink  available.  Flint  says  lab  tests 
showed  909?  greater  rub  resistance  than  conventional 
inks. 

Press  trials,  according  to  the  manufacturer,  showed  a 
need  for  209?  less  water  than  standard  inks  and  produced 
sharp  dots  and  smooth  solids.  The  formula  reduces  pipe 
roller  and  former  board  build-up  and  keeps  blankets 
cleaner  longer. 

BALDWIN  TECHNOLOG yV'ORP.,  Stamford.  Conn., 
announced  a  new  spray-dampening  system  for  offset 
presses  designed  to  give  positive  control  of  fountain  solu¬ 
tion,  reduce  start-up  waste  and  maintenance,  and  offer 
better  print  quality.  Its  enclosed  spray  bar  and  nozzle 
configuration  were  designed  to  eliminate  overspray. 

*  *  * 

PORTAGE,  Akron  Ohio,  now  offers  the  compact  ( 1 1"  x 
1 1")  Artwaxer  for  fast,  clean  paste-up.  An  open-end  roller 
accommodates  larger  materials  such  as  newspaper  pages. 
Rollers  are  either  solid,  for  full  coverage  of  intricate  work, 
or  striped,  for  application  on  larger  areas. 

*  *  * 

MSA  CO.,  Pittsburgh,  Pa.,  has  introduced  the  Lira  3200 
infrared  gas  analyzer  for  continuous  area  hydrocarbon 
monitoring.  Designed  to  measure  a  wide  range  of  hydro¬ 
carbons,  the  device  has  one  moving  part  and  is  said  to  offer 
long-term  stability  with  little  maintenance.  The  unit  senses 
small  changes  in  gas  levels,  functions  “where  humidity 
and  other  variables  are  present”  and  provides  two  alarm 
or  control  levels. 
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I _ 

S.F.  newspapers 
switch  to  Galaxy 

The  San  Francisco  Newspaper 
Agency  has  completed  its  changeover 
to  the  Galaxy  Automatic  Call  Distrib¬ 
utor  system,  manufactured  by  the 
Switching  Systems  Div.  of  Rockwell 
International  Corp. 

The  GVS-050  serves  130  represen¬ 
tatives  working  on  two  shifts  daily 
throughout  the  year.  It  is  divided  to 
better  handle  customer  service,  cir¬ 
culation  billing  and  classified  ad  sales 
for  both  the  San  Francisco  Examiner 
and  San  Francisco  Chronicle. 

The  modularly  expandable  Galaxy 
replaced  two  stand-alone  systems 
that  had  reached  service  capacity. 
The  new  system  generates  manage¬ 
ment  reports  that  assist  in  accurate 
staffing.  The  agency  said  it  will  also 
implement  Rockwell's  Galaxy  7  pro¬ 
gram,  expected  to  be  released 
shortly. 

Among  the  benefits  the  agency 
listed  were  workstation  display  units 
that  inform  operators  which  paper  is 
being  called,  and  delay  announce¬ 
ments  that  have  encouraged  callers  to 
hold  —  thereby  reducing  the  total 
number  of  calls. 

Mead  Data  adds 
to  its  service 

Mead  Data  Central  Inc.  announced 
its  licensing  for  the  electronic  publica¬ 
tion  of  the  London  Daily  Telegraph, 
Boston  Globe,  Long  Island.  N.Y. 
Newsday.  Institutional  Investor  and 
the  Federal  News  Service. 

Full  texts  will  be  carried  by  the 
Nexis  computerized  news  retrieval 
service.  Mead  Data  also  said  its  Lexis 
financial  information  service  will  pro¬ 
vide  analysts’  reports  from  First  Bos¬ 
ton  Corp.,  filings  from  SEC  Online 
Inc.  and  material  from  Institutional 
Investor  Inc.,  including  its  annual 
survey  of  research  analysts,  several 
weekly  newsletters  and  the  quarterly 
Journal  of  Portfolio  Management. 

Crosfield  to  install 
$15  million  in 
pre-press  systems 

Crosfield  Electronics  Inc.  will 
install  $I5  million  in  pre-press  and 
design  systems  at  five  PPI/Kordet 
sites  in  Boston,  Los  Angeles  and  the 


New  York  metropolitan  area. 

In  its  initial  phase,  the  installation 
calls  for  Studio  895  page  composition 
systems,  Magnascan  636  and  646  digi¬ 
tal  scanners,  Synervision  design 
workstations  and  other  equipment. 

One  of  two  New  York  City  sites 
will  feature  a  new  “super  design  stu¬ 
dio”  to  serve  area  ad  agencies.  Cros- 
field’s  new  Synervision  workstations, 
a  product  of  recently  acquired 
Dicomed  Inc.,  could  be  placed  at 
agencies  for  transmission  of  materials 
to  Studio  systems  at  production 
plants,  according  to  PPl/Kordet 
president  Peter  Faucetta. 

The  contract  follows  the  1 987  pur¬ 
chase  of  a  $4. 5-million  Crosfield 
Pagefax  facsimile  transmission  sys¬ 
tem. 

Florida  papers 
donate  to 
U.  of  South  Fla. 

The  University  of  South  Florida's 
Department  of  Mass  Communica¬ 
tions  has  received  donations  of 
$10,000  each  from  the  Tampa  Tribune 
and  St.  Petersburfi  Times  for  equip¬ 
ping  a  newswriting  lab  with  personal 
computers. 

The  competing  dailies  are  the  first 
contributors  to  a  fund  established  to 
create  the  lab.  The  PCs  will  be  net¬ 
worked  with  a  central  file  server  used 
by  the  instructor.  The  lab  is  intended 
to  serve  entry  and  mid-level  editing 
courses. 

The  department  already  possesses 
a  Mycro-Tek  I2(K)  editorial  system, 
recently  completed  with  the  donation 
of  equipment  from  Boca  Raton-based 
Globe  Communications.  The  Mycro- 
Tek  equipment  is  in  use  by  advanced 
and  specialized  newswriting  classes. 


where  he  served  as  account  represen¬ 
tative. 

Donald  R.  Sampson  takes  over 
sales  responsibility  in  seven  South¬ 
western  states.  He  was  formerly  a 
senior  account  representative  for  Itek 
Graphic  Systems. 

Dale  L.  Chormanski  has  been 
named  sales  manager  for  the  Great 
Lakes  region  (Ohio,  Indiana,  Michi¬ 
gan,  Kentucky).  Chormanski  moved 
to  DS  America  from  technical  sales 
positions  with  Polychrome.  Gretag 
and  Taussig  Graphic  Supply. 


Desert  Sun 
breaks  ground 
for  new  plant 

The  Desert  Sun  Publishing  Co.  in 
Palm  Springs,  Calif.,  recently  broke 
ground  for  a  $21 -million  production 
facility  on  8.5  acres. 

The  Gannett  company  publishes 
the  Desert  Sun,  Indio  Daily  News, 
Desert  Advertiser  and  the  Coachella 
Valiev  Sun. 

Palm  Springs  Mayor  Sonny  Bono, 
other  city  officials  and  Desert  Sun 
executives  attended  the  ground¬ 
breaking  ceremony  July  28.  The  two- 
story  building  will  include  a  new  Goss 
Headliner  press,  which  is  expected  to 
increase  production  by  lO.OlM)  more 
copies  an  hour  and  provide  improved 
reproduction  and  increased  color 
availability. 

The  company’s  headquarters  will 
remain  in  Palm  Springs,  w  here  all  the 
production  will  be  done.  It  will,  how¬ 
ever,  maintain  offices  in  Indio  and 
Palm  Desert. 

The  78.()()()-square-foot  plant  is 
expected  to  be  completed  by  July 
1989. 


DS  America  names 
four  regional 
sales  managers 

DS  America  has  named  four  new 
regional  sales  managers. 

Charles  J.  Burke,  formerly  a  Ches- 
ley  Carlson  Co.  technical  sales  rep¬ 
resentative,  will  be  responsible  for 
sales  in  four  Middle  Atlantic  States 
and  the  District  of  Columbia. 

Gary  B.  Fradl  becomes  sales  man¬ 
ager  responsible  for  the  territory  from 
New  Jersey  north  to  Canada,  since 
his  move  to  the  graphic  arts  equip¬ 
ment  manufacturer  from  Fuji  Photo. 
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Colorado  paper 
celebrates  100th 

The  Littleton  (Colo.)  Sentinel  Inde¬ 
pendent  recently  observed  its  lOOth 
year  of  publication  with  a  slick-paper 
magazine  detailing  the  history  of  the 
newspaper  and  the  town. 

President  Ronald  Reagan  was 
among  those  who  sent  congratulatory 
letters. 

H.V.  Bullock  started  the  twice- 
weekly  paper  in  the  basement  of  a 
hotel  in  1 888.  It  was  later  purchased 
by  Edwin  A.  Beemis  and  Houstoun 
Waring,  who  is  still  on  board  today  as 
its  editor  emeritus. 

Waring  recalled  in  the  centennial 
magazine  that  the  Sentinel  Indepen¬ 
dent  has  never  missed  a  week  of 
publication  and  that  he  "never  missed 
a  full  day  because  of  illness"  in  his  62 
years  with  the  paper. 

Today,  the  Sentinel  Independent  is 
an  affiliate  of  the  Cowles  Media  Co. 

Sacramento  Bee 
revamps  design 
and  content 

Design  and  content  changes  at  the 
Sacramento  (Calif.)  Bee  include  a 
new  headline  typeface,  weekly  family 
section  and  revamped  California  Life 
section. 

Each  Saturday,  the  paper's  regular 
Scene  section  focuses  on  the  fam¬ 
ily  with  stories  aimed  at  appealing  to 
all  ages,  according  to  executive  editor 
Gregory  Favre. 

“We  are  taking  a  look  at  the  chang¬ 
ing  family,  the  family  of  the  '8()s.  and 
the  problems,  challenges  and  oppor¬ 
tunities  it  faces,"  Favre  continued. 

Traditional  families,  stepfamilies 
and  single-parent  families  are  all 
taken  into  account,  he  added. 

Scene  includes  a  calendar  of  family 
activities,  a  profile  of  a  local  family 
and  a  column  by  Anna  Quindlen  of  the 
New  York  Times. 

A  tabloid  insert  has  added  interior 
decorating  and  design  to  its  regular 
emphasis  on  gardening,  home  repair 
and  remodeling. 

Page  A-2  in  the  front  section  has 
changed  direction,  going  from  a  news 
summary  page  to  what  is  now  headed 
"The  Morning  Report." 

"The  page  is  more  like  a  radio 
broadcast  —  short  and  informative," 
said  Ed  Canale,  assistant  managing 
editor/graphics.  "It  tells  you  every¬ 
thing  you  need  to  know  before  you  go 
to  work:  weather,  road  conditions 


and  what  everyone  will  be  talking 
about  when  you  get  there  —  sports 
scores,  yesterday's  and  today's  top 
stories  .  .  .  and  what  you  need  to 
plan  your  after-work  activities,  televi¬ 
sion  highlights,  movies,  etc." 

A  new  headline  typeface,  Caslon, 
has  replaced  Geneva,  which  the  Bee 
had  used  for  seven  years. 

Favre  said  other  improvements  are 
planned  for  the  next  few  months. 

Job  fairs  effective, 
more  are  scheduled 

A  survey  of  job  fairs  held  in  1 987-88 
found  that  they  have  proven  to  be  an 
effective  way  to  increase  the  number 
of  minority  employees  in  the  newspa¬ 
per  business. 

The  Task  Force  on  Minorities  in  the 
Newspaper  Business  reported  that  an 
American  Newspaper  Publishers 
Association  survey  found  that  218 
hires  were  directly  attributable  to 
contacts  made  at  those  job  fairs. 

Eleven  job  fairs  will  be  held 
between  October  1 988  and  February 
1989  for  minorities  interested  in  both 
the  editorial  and  business  sides  of 
newspapers,  co-sponsored  by  the 
Task  Force  on  Minorities  in  the 
Newspaper  Business  and  the  Ameri¬ 
can  Society  of  Newspaper  Editors. 
The  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi.  also  will  be 
hosting  a  minority  job  fair  for  editorial 
positions  during  its  November  con¬ 
vention,  and  seven  other  job  oppor¬ 
tunity  conferences  will  be  offered  by 
newspaper- related  organizations 
during  the  coming  year. 

Values  play  role  in 
editing,  taking  ads, 
fired  publisher  says 

Dennis  Shere.  former  Dayton 
(Ohio)  Daily  News  publisher  who  was 
fired  over  his  refusal  to  run  classified 
ads  by  homosexual  groups,  says  per¬ 
sonal  views  should  play  a  role  in  edit¬ 
ing  newspapers  and  accepting  ads. 

“I  question  whether  any 
journalist  .  .  .  can  be  value-neutral  in 
carrying  out  his  or  her  role."  Shore 
said.  "Objectivity  is  more  of  a  myth  in 
terms  of  how  we  bring  our  new  s  val¬ 
ues  to  play  than  most  of  us  will 
admit." 

But  two  of  Shore's  colleagues  on  a 
five-member  panel  debating  personal 
views  in  the  newspaper  disagreed. 
Jon  Noel,  publisher  of  the  Xenia 


Daily  Gazette,  said  a  newspaper 
reflects  community  values  if  personal 
views  are  left  out  and  access  is  open. 

The  debate  was  sponsored  by  the 
Dayton  chapter  of  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta 
Chi. 

Shere,  47,  was  fired  June  8  by 
David  Easterly,  president  of  Atlanta- 
based  Cox  New'spapers  Inc.,  for 
refusing  to  run  two  classified  ads  by 
homosexual  groups  promoting  a 
health  seminar  and  legal  services. 
Shere  cited  his  religious  beliefs.  Cox 
owns  the  Dayton  Daily  News. 

Shere  declined  to  discuss  the  spe¬ 
cific  ads  but  said  his  firing  was  not  a 
tragedy.  “A  tragedy  in  my  life  would 
have  been  compromise."  he  said. 

But  William  Hanks,  associate  pro¬ 
fessor  of  communications  at  Wright 
State  University,  said  Easterly  recog¬ 
nized  the  special  role  a  newspaper 
like  the  Daily  News  plays  in  keeping 
access  open. 

"It  was  a  no-win  situation."  said 
Rob  Mercer,  display  advertising  man¬ 
ager  at  the  Sprinpfield  News-Siin. 
another  Cox  newspaper.  "It  was  a 
matter  of  a  moral  person  being  at  the 
wrong  place  at  the  wrong  time  and  a 
conflict  of  high  moral  values  where  no 
one  won." 

—  AP 

Fla.  carriers  meet 
in  special  games 

Carriers  for  the  St.  Petershiop 
(Fla.)  Times  recently  challenged  car¬ 
riers  from  the  Tampa  ( Fla. )  Tribune  to 
compete  in  seven  Olympic-style 
events  as  a  pre-game  activity  before 
the  annual  Times-sponsored  St. 
Petersburg  Cardinals  home  game. 

Miss.  Press  Assn, 
elects  officers 

Charles  Martin  Dunagin,  editor  and 
general  manager  of  the  MeComh 
Enterprise-J onrna! ,  was  elected 
president  of  the  Mississippi  Press 
Association  for  1 988-89  at  the  group's 
annual  convention  in  Biloxi. 

Other  new  officers  include:  Rubye 
Del  Young,  publisher  of  the  Ita¬ 
wamba  Comity  Times.  Fulton,  vice 
president  for  weeklies/president¬ 
elect:  Pat  Cashman,  publisher  of  the 
Vicksbiirp  Evening  Post,  vice  presi¬ 
dent  for  dailies;  Owen  Lusk, 
publisher  of  the  Mapee  Courier,  trea¬ 
surer;  and  Carolyn  Wilson,  executive 
director  of  the  association,  to  con¬ 
tinue  serving  as  secretary. 
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(Continued  from  page  9) 

reporters  at  both  papers  to  come  up 
with  extra  sections  that  would  not 
have  been  necessary  under  the  joint 
weekend  editions  planned  to  begin 
Aug.  19  and  20. 

The  restraining  order  also  engen¬ 
dered  bitterness  by  some  union  lead¬ 
ers,  employees  and  executives. 

In  his  weekly  column.  Free  Press 
publisher  David  Lawrence  Jr.  por¬ 
trayed  the  TRO  as  a  cruel  twist  in  an 
emotional  week  in  which  “hundreds 
of  people  at  Detroit's  two  daily  news¬ 
papers  were  being  told  whether  or  not 
they  would  have  a  job.” 

“As  awful  and  emotional  as  all  that 
was,  it  was  still  better  than  the  uncer¬ 
tainty  that  people  had  lived  with  for  so 
long.  Just  not  knowing  where  you 
stand  is  such  a  burden  .  .  .  What  [the 
judge’s  stay]  means  is  that  people 
who  have  waited  so  long  will  now  wait 
some  more,  at  least  a  month  to  know 
what  happens  to  them  and  their  news¬ 
paper." 

But  another  columnist.  News 
writer  Pete  Waldmeir,  welcomed  the 
court  order  in  his  own  column. 

“I’d  be  a  hypocrite  if  1  did  not  admit 
I’m  happy  that  the  Detroit  newspaper 
JOA  has  been  put  on  hold,”  he  wrote. 

“After  all,  this  is  the  Sunday  the 
first  combined  News/Freep  was  sup¬ 
posed  to  begin  subjecting  my  army  of 
extremely  intelligent,  erudite  and 
sophisticated  readers  to  blubbering 
Bob  Talbert  [a  Free  Press  columnist] 
and  whimpering  Skippy  Lawrence. 
Happy  for  me?  I’m  happy  for  you  that 
you  don’t  have  to  wade  through  all 
that  baloney,”  Waldmeir  wrote. 

The  JOA  opponents  said  they 
should  not  be  blamed  for  the  chaos 
that  followed  the  court  decision. 

“We  realize  a  lot  of  people  are  up  in 
the  air,”  Wendover  said. 

“But  1  have  to  point  out  that  had  Ed 
Meese  [not  approved]  the  JOA  — 
they  would  have  gone  to  court.  This  is 
such  a  significant  test  ...  of  the 
Newspaper  Preservation  Act  that  it 
obviously  is  headed  to  some  sort  of 
federal  determination,”  he  added. 

“I  feel  badly  for  those  threatened 
with  losing  their  bonus,  but  that  obvi¬ 
ously  was  a  botched  decision  [by  the 
newspapers].  They  knew  there  was  a 
window  —  and  they  acted  in  such 
haste  to  crank  up  their  money 
machines.  These  poor  [employees] 
are  caught  up  in  the  middle.”  Wen¬ 
dover  said. 

But  joint  agency  head  Keating  said 
he  rejected  that  logic. 

“I  think  the  employees  for  both 


newspapers  had  for  a  long  time  said 
they  really  wanted  to  get  the  uncer¬ 
tainty  out,”  Keating  said. 

“They  really  wanted  to  know  what 
packages  were  available,  if  they  were 
going  to  be  part  of  the  [JOA]  plan. 
And  in  order  to  talk  individually,  the 
schedule  would  take  that  long  [10 
days]  rather  than  do  it  collectively  on 
the  11th  day,”  he  added.  “The  effort 
was  made  to  do  it  at  a  pace  where  each 
employee  had  opportunity  to  talk 
about  it  with  his  or  her  manager.” 

Besides,  Keating  said,  “The 
thought  was  that  all  of  the  intervenors 
were  now  supporting  the  matter  and 
the  antitrust  division  was.  as  1  was 
told,  not  able  to  appeal.” 

JOA  opponents,  he  said,  had  plenty 
of  time  to  make  their  case  before 
Meese  gave  his  approval. 

The  stunning  sequence  of  events 
began  with  the  assembling  —  if  that  is 
the  right  word  for  a  group  that  even 
now  has  not  yet  met  —  of  Detroit- 
area  individuals  who  knew  each  other 
only  by  reputation. 

“This  group  we  are  in  can  best  be 
described  as  strange  bedfellows.” 
Wendover  said.  “There  are.  for 
instance,  even  though  the  [Detroit] 
Newspaper  Guild  reversed  their 
opposition,  a  lot  of  individual  Guild 
members  who  support  us.  and  Fm  a 
publisher.  1  want  to  stay  far  away 
from  the  Guild.” 

A  stockholder  in  both  Gannett  and 
Knight-Ridder.  Wendover  said  both 
his  newspaper  and  he  personally 
would  benefit  from  a  Detroit  JOA. 
Wendover.  who  teaches  journalism  at 
Michigan  State  University,  also  noted 
he  once  taught  on  a  Gannett  fellow¬ 
ship. 

The  publisher  also  said  he  felt 
“hesitant”  at  first  about  joining  the 
opposition  because  he  is  a  board 
member  of  the  Michigan  Press  Asso¬ 
ciation. 

However.  Wendover  did  try. 
unsuccessfully,  to  become  an  official 
“intervenor”  in  opposition  to  the 
JOA  when  public  hearings  were  held 
on  the  matter  last  summer.  He  said  he 
was  rejected  because  he  had  not  filed 
for  intervenor  status  properly. 

“I’m  opposed  to  [the  JOA]  because 
in  this  particular  case  it’s  clear  you 
don't  have  newspapers  that  are  in 
danger  of  failure,  despite  what 
Knight-Ridder  says.  If  they  don't 
want  to  compete,  they  should  sell  the 
paper,  and  that  would  be  my  hope, 
long-term,”  Wendover  said. 

“We  honestly  have  to  ask 
ourselves  is  this  the  best  thing  for 
Michigan  readers  —  and  we  really 
have  to  say  it  is  not.”  he  added. 

The  group  was  gathered  by  Michi¬ 
gan  state  Sen.  John  Kelly,  a  Detroit 
Democrat  who  has  opposed  the  JOA 


from  its  announcement  more  than  two 
years  ago. 

Among  the  other  members:  former 
Detroit  News  reporter  and  gossip  col¬ 
umnist  Matt  Beer;  semiretired  Free 
Press  printer  Murray  Greenhalge;  for¬ 
mer  News  circulation  employee  Wil¬ 
liam  Cowan;  and  David  Kersh,  presi¬ 
dent  of  Metro  Publishing  Inc.,  which 
publishes  Metro  Passbook. 

The  group,  Wendover  said, 
“burned  up  the  fax  machines  on  Mon¬ 
day,  Aug.  15,  and  filed  on  Tuesday  — 
expecting  that  we  would  get  a  tempo¬ 
rary  restraining  order.  In  a  case  like 
this  it’s  unusual  that  you  wouldn’t  get 
a  TRO.” 

In  its  lawsuit,  the  group  said  former 
U.S.  Attorney  General  Edwin  Meese 
111.  who  approved  the  JO.A  days 
before  he  retired,  violated  the  law  by 
disregarding  the  opposition  to  the 
JOA  by  the  Justice  Department’s 
antitrust  division  and  his  fact-finder, 
administrative  law  Judge  Morton 
Needelman. 

Lawyers  for  the  Free  Press  and 
Knight-Ridder.  however,  sounded 
confident  that  the  group  would  not 
prevail. 

"The  law  generally  with  regard  to 
administrative  decisions  is  that  no 
one  who  was  not  involved  in  the 
administrative  proceedings  can 
appeal  it.  Ralph  Nader  and  the  rest  of 
that  pack  are  outsiders  who  have  no 
standing,  legally.”  said  Free  Press 
attorney  Herschel  Fink. 

During  the  9()-minute  hearing 
before  U..S.  District  Judge  Joyce 
Hens  Green.  Knight-Ridder  attorney 
Philip  Lacovara  argued  that  the  delay 
would  cost  S35.(KM)  a  day  —  and  only 
prolong  the  uncertainty  of  employees 
at  the  papers. 

“1  emphasized  employees  and 
readers  have  been  waiting  now  for 
some  stability  to  come  out  of  this.”  he 
(Continued  on  page  33) 
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Schurz  elected  prez 
of  Ind.  press  group 

Scott  C.  Shurz,  vice  president  of 
Schurz  Communications  Inc.  and 
publisher  of  the  Bloominf>ton  (Ind.) 
Herald-Telephone  and  Bedford 
Times-Mad,  was  elected  president  of 
the  Hoosier  State  Press  Association 
at  a  meeting  of  the  group's  board  of 
directors. 

HSPA's  vice  president  for  the 
coming  year  will  be  Charles  T.  Biggs, 
publisher  of  the  Hope  Star-Journal. 
David  Miller,  general  manager  of  the 
Angola  Herald-Repuhlican ,  was 
elected  secretary,  and  Eugene  S.  Pul¬ 
liam,  publisher  of  the  Indianapolis 
Star  and  Indianapolis  News,  was 
chosen  to  serve  another  term  as  trea¬ 
surer. 

Two  new  directors,  elected  by  the 
HSPA  membership  at  its  annual  con¬ 
vention  in  May,  were  seated  at  the 
meeting.  They  are:  Sandra  Brock 
Cline,  publisher  of  the  Zionsville 
Times  Sentinel,  and  Gary  M.  Black¬ 
burn,  president  and  publisher  of  War¬ 
rick  Publishing  Co.,  Boonville. 

Arbitrator  rules 
in  favor 
of  workers 

The  Chicago  Tribune  didn't  violate 
its  guarantee  of  lifetime  jobs  for 
employees  in  the  Chicago  Typogra¬ 
phical  Union  members  by  moving  a 
worker  to  another  production  job,  an 
arbitrator  has  ruled. 

A  mandatory  transfer  of  a  CTU 
Local  16  member  from  his  composing 
room  job  to  one  in  the  mailroom  was 
the  spark  that  ignited  a  walkout  by 
more  than  1,000  production  workers 
on  July  18,  1985. 

Arbitrator  Gil  Vernon  of  the  Ameri¬ 
can  Arbitration  Asociation  said  the 
1975  lifetime  employment  guarantee 
between  the  Tribune  and  the  union 
allowed  the  newspaper  to  transfer  an 
employee  to  another  department  if 
hisjob  were  eliminated  by  technologi¬ 
cal  change. 

Tribune  vice  president-employee 
relations  John  Sloan  hailed  the  deci¬ 
sion  as  a  victory  for  the  newspaper. 

“This  was  the  single  key  issue  of 
the  strike,"  he  said.  “We  are  really 
very,  very  pleased  with  the  deci¬ 
sion." 

However,  Steven  D.  Berman.  CTU 
No.  16  vice  president,  said  the  arbi¬ 
trator's  decision  had  not  settled  the 


differences  between  the  union  and  the 
paper. 

Berman  said  the  key  issue  remains 
whether  a  transferred  employee 
retains  all  his  wages,  benefits  and 
seniority  when  he  is  transferred  to 
another  work  department. 

In  the  particular  case  of  a  compos¬ 
ing  room  worker  transferred  to  the 
mailroom  —  the  case  that  essentially 
triggered  the  strike  —  the  employee 
lost  seniority  and  some  insurance 
benefits,  Berman  said. 

“We  didn't  want  to  feather¬ 
bed  .  .  .  we  just  wanted  [employees] 
to  keep  their  rights,"  he  said, 
said. 

The  union  has  also  filed  suit  in  fed¬ 
eral  court,  arguing  that  the  newspaper 
has  violated  the  job  guarantee. 

However,  that  suit  repeatedly  has 
been  placed  on  hold  by  the  presiding 
judge,  who  urged  the  parties  to  con¬ 
tinue  to  hold  talks.  Neither  side  has 
reported  any  progress  in  the  past 
year. 

For  his  part,  the  Tribune's  Sloan 
said  the  newspaper  has  offered  to  give 
transferred  employees  the  same 
“wages,  benefits  and  conditions  of 
employement"  in  any  new  position. 

About  230  CTU  members  struck  in 
1985.  The  paper  has  not  missed  a 
day's  publication  since  that  walkout. 

In  early  1986,  the  union  offered 
unconditionally  to  return  to  work  and 
the  newspaper  took  back  about  50 
union  employees. 

Phoenix  papers 
hold  workshops 
for  students 

More  than  two  dozen  minority  high 
school  students  took  part  in  news 
and  photography  workshops  at  the 
Arizona  Republic  and  Phoenix 
Gazette. 

The  program,  which  included  a  tour 
of  the  newspapers,  is  supported  by 
the  Dow  Jones  Newspaper  Fund  and 
coordinated  by  Northern  Arizona 
University. 

For  the  first  time  in  the  lO-year 
program,  the  students  went  on  assign¬ 
ment  with  reporters  and  photogra¬ 
phers  and  sat  in  on  a  Republic  morn¬ 
ing  news  meeting. 

“We  hope  the  students  will  remem¬ 
ber  their  experience  at  the  newspa¬ 
pers  and  come  back  for  interviews  or 
contact  us  as  they  develop  their  port¬ 
folios  and  careers  in  journalism,"  said 
Laura  Atwell,  community  relations 
supervisor  for  the  papers,  which  are 
owned  by  Phoenix  Newspapers  Inc. 


Free  ads 

The  Long  Beach  (Calif.)  Press- 
Telegram  is  offering  free  merchandise 
ads  —  up  to  three  lines  for  seven 
days  —  to  private-party  advertisers 
with  items  valued  at  $250  or  less. 

Subscribers  or  others  interested  in 
the  offer  fill  out  a  coupon  in  the  classi¬ 
fied  section  and  mail  it  in  to  receive 
their  free  ad. 

Classified  advertising  manager 
Mary  Jacobus  described  the  move  as 
a  “real  service  to  our  readers  .  .  . 
and  it  makes  the  newspaper  even 
more  interesting." 

Ads  run  the  day  after  they're 
received.  All  items  must  be  listed  and 
phone  orders  are  not  accepted. 

In  another  promotion,  the  Knight- 
Ridder  daily  is  broadcasting  “Press- 
Telegram  Minute,"  a  one-minute 
news  spot  every  night  over  KIEV- 
radio  in  Glendale.  The  spots  high¬ 
light  the  next  day's  lead  stories. 

Marketing  and  promotion  manager 
Margaret  Arbini  said  the  broadcasts 
were  developed  to  “further  public 
awareness  and  encourage  reader- 
ship  ...  in  the  18  communities  sur¬ 
rounding  the  greater  Long  Beach 
area." 

N.C.  Press  Assn, 
elects  new  officers 

Armfield  Coffey  executive  editor  of 
the  Watauga  Democrat  in  Boone. 
N.C.,  was  elected  president  of  the 
North  Carolina  Press  Association  and 
of  the  North  Carolina  Press  Services, 
the  association's  business  subsidiary. 
Elected  during  the  group's  annual 
business  meeting  in  Kiawah  Island. 
S.C.,  Coffey  succeeds  Jon  Segal, 
publisher  of  the  Gastonia  Gazette. 

Jay  Banks,  publisher  of  the  Ashe¬ 
ville  Citizen-Times,  was  elected  vice 
president  of  both  the  association  and 
the  services. 

New  directors  are:  Ron  Paris, 
Forest  City  Daily  Cornier',  Chester 
Middlesworth,  Park  Communications 
at  the  Statesville  Record  and  Land¬ 
mark',  Brownie  Futrell,  the  Washing¬ 
ton  Daily  News',  Andy  Andrews,  the 
Smithfield  Herald',  and  Mike  McMil¬ 
lan,  the  Jacksonville  Daily  News. 

Tom  English,  editor  of  the  Fayette¬ 
ville  Observer,  will  serve  a  term  on 
the  board  as  representative  of  the 
North  Carolina  Associated  Dailies, 
and  Harry  Preddy,  by  virtue  of  his 
election  to  the  presidency  of  the  N.C. 
Association  of  Community  Newspa¬ 
pers,  also  will  serve  a  term  on  the 
board. 
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AD/SAT  to  increase 
yearly  affiliation  fee 

The  network  affiliation  fee  for 
newspapers  joining  the  AD/SAT  Net¬ 
work  will  increase  to  $10,000  per  year 
from  $7,500,  effective  Jan.  1,  1989. 

The  new  affiliation  fee  will  apply 
only  to  those  newspapers  which  join 
the  network  after  the  first  of  the  year, 
and  the  new  rates  will  not  apply  to  any 
of  the  company's  existing  five-year 
agreements.  Agreements  signed 
before  Jan.  1  will  be  honored  at  pres¬ 
ent  rates  regardless  of  installation 
date. 

AD/SAT  president  N.S.  "Buddy” 
Hayden  cited  the  escalation  in  the 
price  of  the  yen  as  the  reason  for  the 
increase.  The  company’s  facsimile 
equipment  is  made  in  Japan  and  paid 
for  in  yen. 

No  change  in  the  reception  fee  of 
$25  for  each  ad  received  is  planned, 
nor  are  any  other  changes  in  the  net¬ 
work’s  business  dealings  with  news¬ 
papers.  There  also  will  be  no  change 
in  affiliation  fees  for  newspaper  rep¬ 
resentative  firms  nor  for  newspapers 
joining  the  network  with  Message 
System  equipment  only. 


Sources 
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guidelines  state.  They  also  say  that  in 
disputes  between  a  reporter  and  a 
source  over  whether  any  commitment 
to  confidentiality  was  made,  the  Star 
Tribune  "will  support  its  reporter 
unless  there  is  compelling  indepen¬ 
dent  evidence  supporting  ihe  source’s 
version.” 

The  Pioneer  Press  Dispatch  has 
been  "having  discussions  about 
whether  we  need  a  change”  in  its 
policies  regarding  confidential 
sources,  said  managing  editor  Mark 
Nadler,  but  the  newspaper  "hasn’t 
done  anything  specific  in  the  wake  of 
that  ruling.” 

Nadler  said  the  Pioneer  Press’ 
existing  guidelines  are  "very  simple. 
When  possible,  reporters  should  con¬ 
sult  with  an  editor.  We  know  that's 
not  always  possible.” 

Nadler,  who  was  not  at  the  newspa- 
per  in  1982,  added  that  it’s 
"extremely  difficult  for  me  to  envi¬ 
sion  a  set  of  circumstances  where  1 
would  take  back  a  reporter’s  promise 
to  a  source.” 

He  said  discussions  with  the  staff 
about  "any  guidelines  we  need  to 
make”  will  consider  "how  and  when 
an  editor  can  take  that  promise  [of 
confidentiality]  back.” 


Day  execs  to  serve 
Conn.  Fol  council 

Morgan  McGinley,  editorial  page 
editor  of  the  Day  Publishing  Co. ,  was 
elected  chairman  of  the  Connecticut 
Council  on  Freedom  of  Information. 
Reid  MacCluggage,  editor  and 
publisher  of  the  Day,  was  reappointed 
to  the  council’s  executive  committee. 

The  council  is  a  non-profit  group 
organized  by  newspapers  and  broad¬ 
cast  stations  to  promote  freedom  of 
information  issues. 

Papers  to  combine 
for  Sunday  edition 

The  Imperial  Valley  Press  in  El 
Centro,  Calif.,  and  the  Brawley  News 
in  Brawley,  Calif. ,  plan  to  begin  publi¬ 
cation  of  a  Sunday  newspaper  on  Oct . 
2. 

The  new  Sunday  morning  edition 
will  be  a  combination  run  carrying  the 
logos  of  both  newspapers,  replacing 
the  separate  editions  of  both  new  spa¬ 
pers  currently  being  published  on 
Saturday  afternoon. 

Morning  edition 

The  Morris  Communications- 
owned  daily  St.  Augustine  {¥\d.)  Rec¬ 
ord  plans  to  begin  publication  of  a  full- 
service  Sunday  morning  newspaper 
on  Sept.  4. 

There  will  be  no  increase  in  adver¬ 
tising  costs  as  a  result  of  the  Sunday 
paper,  and  all  current  subscribers  will 
receive  the  Sunday  paper  at  no  addi¬ 
tional  cost. 

Survey:  media  doing 
little  to  integrate 

The  media  are  doing  little  to  inte¬ 
grate  newsrooms,  according  to  nine 
out  of  10  minority  journalists 
surveyed  on  the  20th  anniversary  of 
the  Kerner  Commission  Report. 

Some  72^?  of  those  surveyed  said 
most  media  managers  are  not  trying 
hard  enough  to  achieve  parity  in  their 
newsrooms,  and  919?  of  respondents 
do  not  believe  media  managers  are 
doing  all  they  can  to  diversify  news 
staff  ranks. 

The  survey,  conducted  by  the  Mis¬ 
souri  Media  Research  Bureau  at  the 
University  of  Missouri-Columbia. 
was  to  be  released  as  the  National 
Association  of  Black  Journalists  pre¬ 
pared  for  its  annual  convention, 
which  began  Aug.  23.  Those  surveyed 
were  randomly  selected  from  more 
than  3,000  minority  journalists  listed 
in  Who's  What  and  Where. 


Ad  exec  joins  MSN 

Mary  Burns  Jett  has  joined  Metro¬ 
politan  Sunday  Newspapers  Inc.  as 
an  account  executive  in  its  Chicago 
office.  Previously,  she  was  a  media 
planner  at  Needham,  Harper  & 
Steers,  Chicago. 

Mindich  buys  paper 

Stephen  M.  Mindich,  founder  and 
publisher  of  the  Boston  ( Mass. )  Phoe¬ 
nix,  has  expanded  his  interests  with 
the  acquisition,  for  undisclosed 
terms,  of  the  NewPaper,  a  weekly 
arts  and  entertainment  paper  in  Provi¬ 
dence,  R.l. 


Detroit  JO  A 

(Continued  from  page  31 ) 


said  after  the  hearing. 

Further,  Knight-Ridder  argued  that 
nothing  in  the  law  required  Meese  to 
follow  the  recommendations  of  the 
antitrust  division  or  Judge  Needel- 
man. 

Judge  Green,  however,  rejected  all 
those  arguments. 

The  Free  Press,  she  said,  "man¬ 
aged  to  endure  an  administrative  pro¬ 
ceeding  that  lasted  over  two  years.” 
Any  additional  losses  "will  be  sub¬ 
stantially  less  than  those  that  they 
have  been  able  to  absorb  since  apply¬ 
ing  for  the  JOA,”  Judge  Green  added. 

Judge  Green  also  accepted  the 
opponents'  arguments  that  the  JOA 
would  create  a  virtually  irreversible 
situation  if  it  went  into  effect. 

"It  will  be  very  difficult  to  reassem¬ 
ble  this  egg  once  it  has  been 
scrambled.”  she  wrote. 

Attorneys  for  the  newspapers  on 
Aug.  24  filed  a  motion  for  summary 
judgment.  Responses  are  due  Aug. 
31  and  replies  to  that  on  Sept  2.  The 
hearing  is  Sept.  8  and  both  sides  say 
they  expect  a  ruling  before  the  tempo- 
rarv  restraining  order  expires  Sept. 
17.' 

MOR,  Polich  open 
a  Manhattan  office 

Detroit-based  Market  Opinion 
Research  (MOR)  has  opened  a  Man¬ 
hattan  office  that  will  specialize  in 
strategic  consulting  and  marketing 
research  for  the  media.  MOR/New 
York  is  a  joint  venture  with  John 
Polich.  who  recently  completed  a 
two-year  term  as  associate  director  at 
the  (jannett  Center  for  Media  Studies 
at  Columbia  University. 
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A  talk  with  the  outgoing  head  of  AAEC 

Ed  Stein  discusses  his  tenure  as  Association  of  American  Editorial 
Cartoonists  president  and  his  job  at  the  Rocky  Mountain  News 


By  David  Astor 

The  Association  of  American  Edi¬ 
torial  Cartoonists  is  obviously 
pleased  that  its  membership  has 
doubled  to  about  300  during  the  past 
decade. 

But  growth  also  brings  growing 
pains,  and  Ed  Stein  has  devoted  much 
of  his  time  as  AAEC  president  to  try¬ 
ing  to  meet  the  diverse  needs  of  the 
organization’s  expanding  roster. 

Stein  —  the  Denver  Rocky  Moun¬ 
tain  yVeif.v/Newspaper  Enterprise 
Association  (NEA)  editorial  cartoon¬ 
ist  whose  one-year  presidential  term 
ends  next  week  —  noted  that  a  por¬ 
tion  of  AAEC's  older  membership 
had  been  losing  interest  in  the  organi¬ 
zation  as  an  increasing  number  of 
younger  people  joined. 

When  contacted  by  Stein,  some  of 
the  older  members  said  a  number  of 
AAEC  convention  panels  (such  as 
those  discussing  how  to  get  syndi¬ 
cated)  were  of  little  relevance  to 
them.  So  Stein  made  sure  that  the 
organization’s  annual  meeting  in  Mil¬ 
waukee  this  past  June  featured  panels 
of  more  widespread  appeal  (see  E&P. 
June  18.  June  25,  July  2.  and  July  9). 

Several  well-known  AAEC  mem¬ 
bers  were  also  avoiding  conventions, 
continued  Stein,  because  a  number  of 
younger  members  would  constantly 
ask  them  for  advice,  critiques  of  their 
work,  etc.  So  formal  portfolio  review 
sessions  were  instituted  at  the  Mil¬ 
waukee  meeting  —  thus  freeing  up 
socializing  time  for  socializing. 

And  Stein  emphasized  that  the 
“social  function”  of  AAEC  conven¬ 
tions  is  not  a  trivial  thing.  Editorial 
cartoonists,  he  said,  have  few  or  no 
peers  in  their  respective  cities  with 
whom  to  discuss  their  work  during  the 
rest  of  the  year. 

The  AAEC.  continued  Stein,  is  also 
doing  more  outreach  in  support  of 
press  freedom.  He  pointed  to  the  brief 
supporting  Larry  Elynt  against  Jerry 
Ealwell’s  ultimately  unsuccessful  suit 
over  a  Hastier  magazine  ad  parody. 
And  Stein  added  that  the  AAEC  is 
trying  to  aid  an  imprisoned  South 
African  cartoonist  — Just  as  it  helped 
win  the  release  of  Uruguayan  car¬ 
toonist  Erancisco  Laurenzo  Pons  in 


Ed  Stein 


1984. 

Stein  joined  the  AAEC  six  years 
before  that  — just  after  starting  at  the 
Rocky  Mountain  News  —  and  served 
as  the  organization’s  secretary-trea¬ 
surer  before  being  elected  president. 

As  time-consuming  as  these  AAEC 
duties  have  been,  day-to-day  editorial 
cartooning  is  still  the  central  vocation 
in  Stein’s  life.  “Other  [professions] 
are  less  stressful  and  can  make  you 
more  money,”  he  commented,  "but 
once  you  get  editorial  cartooning  in 
your  blood,  there’s  nothing  else  you 
want  to  do.” 

Stein  —  who  said  he  loves  the 
“fusion  of  art  and  journalism”  — 
drew  his  first  editorial  cartoon  while 
at  the  U niversity  of  Denver  during  the 
mid-1960s.  The  campus  newspaper 
back  then  was  totally  ignoring  major 


Maybe  he  should  get  a  goldfish. 


issues  like  the  Vietnam  War,  so  Stein 
and  others  started  their  own  “totally 
irresponsible  rag”  (which  ended  up 
lasting  for  about  10  years). 

His  initial  drawing,  Stein  recalled, 
was  a  “vicious,  unfair,  dreadful  piece 
of  work”  lampooning  the  university 
chancellor.  But  Stein  received  posi¬ 
tive  feedback  —  and  a  lot  more 
response  than  for  any  sculpture  or 
painting  he’d  ever  done. 

The  fine  arts  major  had  discovered 
that  “there’s  a  wonderful  interplay” 
between  readers  and  editorial  car¬ 
toonists.  “People  call  you.  write  you 
a  letter.”  said  Stein.  “It’s  very  excit¬ 
ing.” 

Stein  eventually  did  cartoons  for 
the  regular  campus  paper  when  its 
editorial  policies  changed. 

After  graduation.  Stein  worked  as  a 
managing  editor,  reporter,  ad  sales¬ 
man,  pasteup  person,  and  in  other 
positions  at  various  Denver-area 
weeklies  for  about  a  decade.  And  all 
the  while  he  drew  cartoons  on  the  side 
and  attempted  to  get  on  the  Rocky 
Mountain  News. 

Stein  was  finally  hired  in  1978,  and 
two  of  his  five  weekly  cartoons  began 
national  distribution  with  NEA  in  the 
early  1980s.  It  wasn’t  Stein’s  first 
experience  with  syndication,  how¬ 
ever,  because  he  is  a  former  part- 
owner/art  director/marketing  director 
of  the  Denver-based  College  Press 
Service. 

Perhaps  Stein’s  most  memorable 
year  at  the  Rocky  Mountain  News 
was  1984,  when  he  did  a  cartoon  that 
infuriated  the  National  Rifie  Associa¬ 
tion.  The  NRA  threatened  to  sue,  and 
the  Rocky  Mountain  News  eventually 
published  an  unusual  editorial  page 
apology. 

Later  that  year,  Stein  got  involved 
in  the  effort  to  help  starving  Ethio¬ 
pians.  At  first,  he  tried  to  do  a  cartoon 
about  the  situation,  but  couldn’t  think 
of  anything  appropriate  for  such  a 
tragic  subject.  Instead,  Stein  decided 
to  write  out  a  SlOO  check  for  hunger 
relief,  but  had  a  lot  of  trouble  finding 
where  to  send  it. 

Figuring  readers  would  also  have 
trouble,  he  hit  upon  a  plan  to  draw  a 
iContinaed  on  pa}>e  36) 
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IHISISAFINE 
MESSIOUWE  GOTTEN 
USINTO,OU.IE.. 


FOREI&H 


" ...  My  job  is  to  direct  a  well-aimed  kick  at 
some  deserving  politician.  I  don't  guarantee 
it  will  change  his  tune,  but  you  can  bet 
he'll  sing  a  few  octaves  higher. ..." 


Steve  Kelley  catapulted  from  a  pole  vaulter  at 
Dartmouth  to  the  ranks  of  the  top  editorial  cartoon¬ 
ists.  Attacks  on  everything  from  congressional  spend¬ 
ing  to  taxes,  drunken  driving  to  TV  Evangelicals  are 
part  of  his  razor-edged  allure. 

Along  the  way,  this  true  disbeliever  has  gathered  a 
host  of  awards  from  groups  like  the  California  News¬ 
paper  Publishers  Association  and  the  U.S.  Industrial 
Council  Educational  Foundation  Dragonslayer. 

His  cartoons,  plus  those  of  our  other  11  cartoon¬ 
ists- Paul  Rigby,  Bruce  Beattie,  Mike  Ramirez,  Scott 
Willis,  Mark  Cullum,  David  Catrow,  J.D.  Crowe, 


Pat  Crowley,  Cary  Markstein,  Ken  Alexander  and 
Bob  Englehart-have  appeared  in  People  magazine, 
the  New  York  Times,  Time  and  Newsweek. 

Copley  cartoonists  are  a  big  draw  for  900  subscrib¬ 
ing  newspapers  in  the  U.S.  and  Canada.  To  draw 
your  own  conclusions,  call  toll-free  800-445-4555* 
for  a  free  sample  of  our  EDITORIAL  CARTOON 
package,  available  camera-ready  daily,  weekly  or 
monthly. 

Get  the  package  that  ties  up  readership  and  reve¬ 
nues.  The  one  with  the  draw  of  our  controversial 
cartoonists. 


P.O.  Box  190  •  San  Diego,  CA  92112 

'Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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Ed  Stein  commenting  on  sudden  death  and  George  Bush's  sudden  ploy  for  the  women's  vote. 


(Continued  from  pcif>e  34) 
cartoon  offering  to  sell  originals  of  his 
work  —  with  Stein  then  forwarding 
the  money  to  hunger  relief  agencies. 
“1  thought  1  might  raise  Sl.OOO," 
Stein  recalled.  "But  when  the  dust 
settled,  it  was  $125,000." 

This  fund-raising  effort  was  the 
proudest  moment  of  his  career,  said 
Stein,  and  it  won  him  a  World  Hunger 
Media  Award. 

Stein  —  who  has  also  received  a 
number  of  other  cartooning  prizes  — 
said  the  response  to  the  famine  draw¬ 
ing  "taught  me  how  powerful  a  car¬ 
toon  and  a  newspaper  can  be.  It 
changed  the  way  1  think  about  my 
work.  It  made  me  a  little  more  careful 
in  some  ways  and  more  outrageous  in 
other  ways." 

There  have  been  other  changes  in 
Stein's  work  as  well.  About  a  year 
ago,  Stein  moved  from  a  "very  limit¬ 
ing”  two-column  format  to  the  wider 
layout  that  most  of  today's  editorial 
cartoonists  use.  Stein  noted  that  he 
now  has  the  room  to  do  better  graph¬ 
ics,  although  the  cartoonist  feels  his 
writing  is  still  stronger  than  his  art. 

And  Stein  said  his  work  —  which 
has  been  reprinted  in  a  1983  book 
collection  and  magazines  such  as 
Business  Week  and  People  —  has 
grown  more  sophisticated.  "The 
ideas  1  thought  were  winners  10  years 
ago  look  naive  to  me  now,"  he  stated. 
“1  didn't  know  as  much  about  politics 
and  economics  then  as  1  thought  1 
did.” 

After  a  decade  as  a  cartoonist, 
Stein  continued,  few  subjects  are 
really  new  anymore.  "You've  done 
everything  100  times,"  he  said.  "It 
forces  you  to  become  more  clever  and 
look  deeper  into  issues.” 

Given  the  repetitive  nature  of  mat¬ 
ters  editorial  cartoonists  focus  on. 
Stein  said  he  particularly  admires 
longtime  artists  like  Pat  Oliphant  (of 
Universal  Press  Syndicate)  who  "still 


have  the  fire”  to  do  "savage”  satire. 

Stein  himself  uses  both  hard-hitting 
commentary  and  humor  in  his  gener¬ 
ally  liberal  cartoons,  but  always 
strives  to  make  a  point.  He  particu¬ 
larly  likes  commenting  on  the  envi¬ 
ronment  and  other  social  issues,  but 
also  does  plenty  of  political  cartoons. 

When  asked  if  working  in  a  pres¬ 
idential  election  year  "especially 
excites”  him,  Stein  replied:  "It  espe¬ 
cially  depresses  me.”  He  noted  that 
it's  frustrating  when  political  talk 
focuses  on  things  like  polls.  George 
Bush's  perceived  wimpiness,  and 
whether  or  not  Michael  Dukakis  has 
consulted  a  psychiatrist.  "You  com¬ 
pare  that  to  the  real  issues  like  nuclear 
war,  apartheid,  and  the  appalling 
level  of  poverty  in  the  U.S.,”  said 
Stein,  “and  you  wonder:  “What  am  1 
doing?'” 

Stein  sometimes  does  draw  car¬ 
toons  addressing  trivial  election 
issues,  especially  when  he's  on  dead¬ 
line.  “But  then  I  feel  embarrassed,” 
noted  Stein,  “and  comment  on  a  real 
issue  the  next  day”  —  even  if  the 
candidates  themselves  aren't  com¬ 
menting  on  it. 

One  advantage  of  being  in  Denver, 
said  Stein,  is  that  many  trivial  politi¬ 
cal  matters  that  the  Washington, 
D.C.,  press  corps  often  focus  on  are 


Schorr  uses  Dennis 


Dennis  the  Menace  made  an 
appearance  in  a  recent  editorial  car¬ 
toon  by  Bill  Schorr  of  the  Kansas  City- 
Star  and  Los  Angeles  Times  Syndicate. 

Schorr,  in  satirizing  Israel's  use  of 
force  against  Palestinians,  showed 
two  Israeli  soldiers  telling  Dennis' 
mother:  "We  caught  him  throwing 
stones  ...  so  we're  gonna  bulldoze 
your  house.” 

“Dennis  the  Menace”  is  by  Hank 
Ketcham  of  North  America  Syndicate. 


filtered  out  by  the  time  they  reach 
Colorado. 

And  Stein  —  who  does  one  or  two 
local  cartoons  a  week  —  finds  Denver 
to  be  a  good  place  for  cartoon  ideas 
when  he  leaves  the  Rocky  Mountain 
News  office.  Stein  observed  that  jour¬ 
nalists  throughout  the  country  are 
usually  of  similar  economic  and  edu¬ 
cational  background,  and  that  things 
can  get  very  insular  as  they  talk  to 
each  other,  read  each  other's  articles, 
and  look  at  each  other's  cartoons.  So 
Stein,  in  an  effort  to  “strike  a  reso¬ 
nant  chord”  with  his  diverse  reader- 
ship,  tries  whenever  possible  to  get 
inspiration  for  his  work  by  listening  to 
conversations  in  restaurants,  hanging 
out  at  shopping  malls,  and  so  on. 

Stein,  however,  said  one  disadvan¬ 
tage  of  working  in  Denver  is  that  it's 
not  as  high-profile  as  places  like  D.C. 

As  AAEC  president,  Stein  said  he 
has  received  calls  from  reporters 
seeking  the  phone  numbers  of  famous 
editorial  cartoonists  based  in  Ameri¬ 
ca's  biggest  cities.  But  the  reporters 
usually  have  no  interest  in  talking  to 
respected  cartoonists  in  various  other 
locales. 

Stein  said  some  of  his  favorite  edi¬ 
torial  cartoonists  —  including  Steve 
Benson  of  the  Arizona  Repiihlic  and 
Tribune  Media  Services,  Jim  Borgman 
of  the  Cineinnati  Encpiirer  and  King 
Features  Syndicate,  J.D.  Crowe  of  the 
San  Diepo  Tribune  and  Copley  News 
Service,  Pat  Crowley  of  Florida's 
Palm  Beach  Post  and  Copley,  and 
John  Trever  of  the  Albuquerque  Jour¬ 
nal  and  North  America  Syndicate  — 
don't  get  the  national  attention  they 
deserve  partly  because  of  where  they 
work. 

Speaking  of  places,  the  41-year-old 
Stein  was  born  in  Youngstown,  Ohio, 
and  grew  up  in  Waco,  Texas.  He  is 
married  to  Lisa  Hartman,  who  has 
worked  as  an  actress,  a  disc  jockey, 
(Continued  on  next  payze) 
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(Continued  from  previous  puj^e) 
and  in  other  jobs. 

When  he’s  not  drawing  editorial 
cartoons,  Stein  spends  his  time  giving 
frequent  speeches  to  students  and 
civic  groups,  reading,  listening  to 
National  Public  Radio,  playing  golf 
and  racquetball,  and  following  the 
Denver  Broncos. 

Ed  Stein's  successor  as  AAEC  presi¬ 
dent  will  be  Austin  American-States- 
man/Universal  Press  Syndicate  edito¬ 
rial  cartoonist  Ben  Sargent,  who  is  the 
subject  of  a  story  in  next  week's  E&P. 

Feiffer  and  Breathed 

The  current  Comics  Journal 
includes  a  lengthy  interview  with  edi¬ 
torial  cartoonist  Jules  Feiffer  of  the 
VilUifie  Voice  and  Universal  Press 
Syndicate,  sketches  by  “Zippy  the 
Pinhead”  creator  Bill  Griffith  of  King 
Features  Syndicate,  the  annual  sum¬ 
mer  reading  survey  of  almost  100  car¬ 
toonists,  and  other  material. 

And  the  next  issue  of  CJ  —  based  at 
1800  Bridgegate  St.,  Suite  lOI,  West- 
lake  Village,  Calif.  91361  —  will  fea¬ 
ture  an  interview  with  "Bloom 
County”  creator  Berke  Breathed  of 
the  Washington  Post  Writers  Group 
and  the  latest  installment  of  the  “Edi¬ 
torial  Cartoonist  Diary”  column  by 
self-syndicated  Houston  Post  staffer 
Jimmy  Margulies. 

For  traveling  eaters 

“Fork  Full  of  Travel,”  an  illus¬ 
trated  global  roundup  of  restaurants 
and  cuisine,  is  being  offered  every 
other  week  by  Copley  News  Service. 

Contributors  to  the  “mini-pack- 
age”  include  Copley  travel  writers 
Fred  Ferretti,  Loreen  Arbus,  and 
Norm  Chandler  Fox,  and  “connois¬ 
seurs”  Carol  Cutler  and  Lorna  Sass. 

Transmitting  service 

WIC  Transmitting  Service  is  offer¬ 
ing  to  transmit  self-syndicated  writ¬ 
ers’  columns  directly  to  client  news¬ 
paper  computers. 

WIC  —  based  at  71  Faunce  Dr., 
Providence,  R.I.  02906  —  is  a  sister 
company  of  Whitegate  Features  Syn¬ 
dicate. 

Savitch  serialization 

A  three-part  excerpt  from  Gwenda 
Blair’s  Almost  Golden:  Jessica 
Savitch  and  the  SeUinf’  of  Television 
News  (Simon  and  Schuster)  is  being 
offered  by  Universal  Press  Syndicate. 
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From  page  to  stage 

Geech  .  .  .  The  Moosicai  opened 
in  Kansas  City’s  Quality  Hill  Play¬ 
house  August  20  and  will  run  to  Sep¬ 
tember  4. 

“Geech”  comic  strip  creator  Jerry 
Bittle  of  Universal  Press  Syndicate 
wrote  songs  for  the  show  along  with 
composer  Angelo  Badalamenti. 
whose  works  include  the  film  scores 
for  Blue  Velvet,  Tough  Guys  Don't 
Dunce,  and  Weeds. 

Chain  is  using  SNS 

Forty-one  dailies  and  214  weeklies 
in  the  Ingersoll  Publications  chain 
have  agreed  to  use  States  News  Service 
after  a  one-year  trial. 

The  Washington,  D.C. -based  SNS. 
which  offers  state-specific  reporting, 
is  syndicated  by  the  New  York  Times 
Syndication  Sales  Corporation. 

Joe  Bob  radio  spots 

Joe  Bob  Briggs  this  fall  will  begin 
doing  a  90-second  radio  feature  based 
on  his  Creators  Syndicate-distributed 
drive-in  movie  column. 

The  syndicated  “Joe  Bob  Briggs’ 
Drive-In  Movie  and  Video  Tape 
Review”  will  air  three  times  a  week. 


A  day  for  Walt  Kelly 

August  25,  which  would  have  been 
the  75th  birthday  of  “Pogo”  creator 
Walt  Kelly,  was  declared  “Walt 
Kelly  Day”  in  Bridgeport. 

The  Connecticut  city  was  home  for 
Kelly,  who  died  in  1973. 

Gossip  man  is  dead 

Former  syndicated  gossip  colum¬ 
nist  and  radio  commentator  Jimmie 
Fidler  has  died  in  California  at  the  age 
of  89. 


She  hasn't  been  accused  of  combining 
military  hawkishness  and  draft  dodg¬ 
ing,  but  indicted  New  York  hotel 
'queen'  Leona  Helmsiey  was  surely  a 
controversial  vice  presidential  choice. 
'Zippy  the  Pinhead'  creator  Bill  Grif¬ 
fith  of  King  Features  Syndicate 
recently  held  a  reader  contest  to  pick 
Zippy's  running  mate,  and  over  2,000 
people  responded.  The  first  nine 
choices  (including  Pee-Wee  Herman 
and  George  Bush)  declined  the  honor, 
but  lOth-place  finisher  Helmsiey 
agreed  after  extracting  several  prom¬ 
ises  from  Zippy  —  including  the  right 
to  call  out  the  National  Guard  to 
'place  a  complimentary  mint  on  every 
pillow  west  of  the  Rockies.'  In  another 
political  development,  a  Michael 
Dukakis  representative  asked  Griffith 
for  an  autographed  copy  of  a  'Zippy' 
strip  picturing  the  Democratic  pres¬ 
idential  candidate. 


Syndication  material 

The  current  issue  of  WittyWorld 
magazine  has  several  syndication- 
related  features. 

There  is  an  article  about  the  late 
“Terry  and  the  Pirates”/"Steve 
Canyon”  creator  Milton  Caniff.  a  car¬ 
toon  spread  about  AIDS  that  includes 
the  work  of  syndicated  creators,  and  a 
column  offering  advice  about  getting 
syndicated. 

The  international  publication  — 
based  at  F.O.  Box  1458.  North  Wales. 
Pa.  19454  —  now  circulates  in  46 
countries. 

WittyWorld  publisher  and  editor- 
in-chief  is  Joseph  George  Szabo,  who 
recently  signed  a  contract  to  do  car¬ 
toons  for  the  “Wit"  package  distrib¬ 
uted  by  the  Cartonni.sts  &  Writers 
Syndicate  (see  Ec<cF,  April  2). 

Officers  are  elected  I 

The  National  Society  of  Newspa¬ 
per  Columnists  has  elected  its  1988-89 
officers. 

President  is  Richard  Des  Ruisseaux 
of  the  Louisville  Courier-Journal. 
vice  president  is  Mary  Ann  Findley  of 
the  Tallahassee  Democrat,  and  pub¬ 
lic  relations  person  is  self-syndicated 
columnist  Patricia  Kite. 

For  more  information  on  the 
organization,  contact  Kite  at  P.O.  j 
Box  8318.  Fremont,  Calif.  94537. 

cS’ffw  (fTraMctsco  <Sf,ylr  uterunt iuna! 

—  Servicing  all  your  West  Coast  needs  — 

•  Custom  bureau  coverage 

•  Insider  features  on  business,  lifestyle,  and  travel 

•  Inexpensive  photo-text  packages 

(415)  731-NEWS  (415)  788-6589 
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across  our  nation  —  local  person 
makes  good;  is  involved  in  a  sensa¬ 
tional  national  tragedy;  loses  the  right 
to  die,  be  memorialized,  be  buried  in 
privacy. 

Why? 

Why  this  media  infatuation  with 
grieving  survivors?  Funerals? 
Caskets? 

It  is  ongoing  drama,  some  say  — 
pure  emotion,  human  interest,  human 
tragedy,  intense  reality. 

I  don’t  buy  any  of  these  or  other 
usual  justifications.  The  funeral  of  a 
private  person  is  nobody’s  busi¬ 
ness  —  no  matter  how  sensational 
the  national  tragedy,  no  matter  how 
dramatic  a  story  it  makes.  There 
simply  is  no  ethical  justification  for 
invading  the  privacy  of  a  funeral,  nor 
is  there  an  acceptable  explanation  for 
casket  and  corpse  photography. 

Exceptions?  Of  course,  but  few. 
Public  funerals  of  national  or  locally 
prominent  individuals  are  intended 
for  media  coverage.  When  John  Ken¬ 
nedy  died,  he  left  a  nation  of  grieving 
survivors.  Media  coverage  of  the 
funeral  and  of  memorial  services 
allowed  all  of  us  to  mourn  his  loss. 

When  Chicago  Mayor  Harold 
Washington  died  suddenly  last  year, 
local  media  carried  full  reports  of 
Mayor  Washington’s  memorial  and 
funeral  services.  Thousands  of  Chica¬ 
goans  stood  in  line  for  hours  to  pay 
their  last  respects  to  the  city’s  first 
black  mayor.  Others  could  not,  and 
the  media  performed  a  vital  service  by 
allowing  them  to  view  the  final  rites 
from  their  homes. 

In  these  and  other  instances  like 
them,  the  media  are  doing  what  they 
do  best  —  providing  information  of 
public  importance.  In  other 
instances —  the  death  of  a  high  school 
basketball  star,  a  soldier  killed  in  a 
political  tragedy,  the  death  of  a  pri¬ 
vate  woman  who  just  happened  to  be 
the  sister  of  an  Olympic  star  —  the 
media  exhibit  one  of  their  less  desir¬ 
able  traits,  an  almost  arrogant  insensi¬ 
tivity  to  the  people  they  serve. 

It  happens  in  spite  of  continuing 
evidence  that  one  of  the  general  pub¬ 
lic’s  major  criticisms  of  the  media  is  a 
perceived  lack  of  respect  for  individ¬ 
ual  privacy  and  insensitivity  to  the 
emotions  of  private  individuals. 
Respondents  to  media  studies  invar¬ 
iably  comment  that  the  media  do  not 
care  about  readers  or  viewers,  that 
the  media’s  major  concern  is  getting  a 
story  no  matter  who  gets  hurt. 

In  an  account  of  the  media’s  inva¬ 


sion  of  Concord,  N.H.,  following  the 
Challenger  explosion,  editor  Mike 
Pride  of  the  Concord  Monitor  relates 
the  story  of  how  one  of  America’s 
most  famous  reporters  treated  the 
tragedy:  “Sometime  Tuesday  night, 
Jimmy  Breslin  slouched  into  our 
newsroom.  He  was  wearing  a 
rumpled  trenchcoat  and  looked  lost. 
His  reputation  had  preceded  him  and, 
as  is  his  wont,  he  put  in  plain  language 
what  many  people  have  come  to 
expect  of  visiting  reporters. 

“  ‘I  just  want  to  get  a  kid  from 
[Christa  McAuliffe’s  school]  who  will 
talk,  a  scene,  and  then  I’ll  get  out,’  he 
said.  Our  reporter  asked  if  he  worried 
that  he  was  sticking  his  nose  where  it 
didn’t  belong.  ‘1  don’t  care,’  he  said, 
'I’ve  got  a  lot  of  blank  space  to  fill  and 
I  don’t  have  any  time.’  ” 

The  insensitive  coverage  of  the  sur¬ 
vivors  of  tragedy,  of  funerals  and 
memorial  services,  depiction  of  the 
open  casket  are  unnecessary  inva¬ 
sions  of  privacy. 

Perhaps  if  the  media  are  not  willing 
to  modify  their  behavior,  more 
Americans  will  have  to  modify  their 
wills  specifically  to  exclude  media 
coverage  from  their  final  rites. 

N.J.  daily 
publishes 
shore  report 

Throughout  the  summer,  the  News 
Tribune  of  Woodbridge,  N.J.,  is  pub¬ 
lishing  “The  Shore  Report,’’  a  Mon- 
day-Friday  full-page  guide  to  the 
Jersey  beach. 

The  feature,  however,  does  more 
than  present  the  obvious  kinds  of 
information  —  weather,  sunburn 
index,  tides  and  water  quality,  fishing 
and  traffic  —  although  these  are 
included  and  packaged  in  a  lively 
graphic  format  that’s  easy  to  read. 
The  full-color  Shore  Report  also  tells 
readers  about  the  various  activities 
and  entertainment  opportunities  in 
southern  New  Jersey  coastal  com¬ 
munities. 

The  News  Tribune  also  is  running  a 
photo  contest  tied  into  The  Shore 
Report.  Readers  are  invited  to  photo¬ 
graph  the  people  and  places  around 
the  shore  area  and  submit  their  best 
color  transparencies  to  The  Shore- 
Shot  Competition.  At  the  end  of  the 
summer,  the  three  top  reader  entries 
will  be  selected  and  winners  will 
receive  prizes  of  $300,  $100  and  $50, 
respectively. 

In  addition,  between  July  8  and 
Sept.  4,  the  Macromedia  newspaper 
is  running  a  Shore  Report  Bumper 
Sticker  Sweepstakes. 


Travel 
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was  little  need  to  advertise  or  pro¬ 
mote  a  carrier,  as  price  was  controlled 
by  the  government,  routes  were  fixed 
and  the  competitive  structure  was  to 
share,  commented  Judy  Jordan, 
director  of  advertising  and  sales  pro¬ 
motion  at  Delta  Airlines  Inc.  in 
Atlanta,  Ga. 

Deregulation  changed  all  that,  and 
airlines  found  the  need  to  promote. 
“Pricing  became  the  major  thrust, 
and  local  newspapers  became  impor¬ 
tant  to  fare  advertising,”  she  said. 

Newspapers  get  about  25%  of 
Delta’s  advertising  budget,  Jordan 
explained,  but  although  the  actual 
dollars  have  remained  about  the 
same,  newspapers’  percentage  of  the 
budget  has  declined. 

Jordan  suggested  a  number  of  ways 
that  newspapers  can  get  more  adver¬ 
tising  dollars,  including:  getting  the 
rate  differential  down,  especially 
since  Delta  ads  are  localized  with  list¬ 
ings  of  fares  from  that  market  and 
local  telephone  numbers  and 
addresses;  being  more  flexible  in  par¬ 
ticipating  in  promotions;  and  lower¬ 
ing  the  premium  for  using  color. 

“You  do  a  great  job  with  your  Sun¬ 
day  travel  sections.”  she  added,  not¬ 
ing  that  when  the  company  runs  an 
ad,  more  people  are  put  on  the  phones 
to  handle  the  response.  “Newspapers 
are  very  important  to  Delta.  They’re  a 
terrific  way  to  convey  a  lot  of  infor¬ 
mation  in  a  quick  and  economical 
manner.” 

Asbury  Park  Press 
new  intern  program 

The  Asbury  Park  (N.J.)  Press  has 
begun  a  new  reporter-intern  program 
designed  to  increase  the  Press’s 
minority  representation  on  the  entry 
level  and  to  help  fulfill  the  newspaper 
industry’s  obligation  to  beginning 
journalists. 

The  new  program  is  based  on  a 
yearlong  internship  devised  to  give 
the  beginning  journalist  exposure  to  a 
variety  of  reporting  and  writing  chal¬ 
lenges.  Interns  will  be  assigned 
major  stories  and  given  beats  when 
appropriate  and  will  be  paid  at  the 
starting  level  on  the  reporter  salary 
guide. 

Formal  evaluations  will  be  held 
every  three  months  under  the  super¬ 
vision  of  Larry  Benjamin,  associate 
editor  for  staff  development.  Intern¬ 
ships  will  run  from  July  1  to  June  30  of 
the  following  year. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


“SENIOR  CLINIC".  Specialist  Geriatric 
Medicine  writes  America’s  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  "Time¬ 
ly,  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982),  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


READER/PROMOTIONS 


ARE  YOU  RAISING  YOLkR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards.  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 

SCRAMBLR'... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR’,  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


“FREE  TO  BELIEVE",  700-word  weekly 
column.  7  years  in  a  major  metropolitan 
daily.  Recently  syndicated  to  more  than 
40  newspapers  -  and  growing.  Non¬ 
sectarian,  conservative.  Good  mix  of 
interviews,  issues,  and  human  interest. 
Excellent  reader  response  and  reader 
loyalty.  Makes  sense  of  today’s  complex 
religious  scene.  $2.00  a  week  and  up. 
Samples.  Free  8  week  trial.  J.  Stephen 
Conn,  1036  Conn  Road,  Evans,  GA 
30809.  (404)  860.3011. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVESTOR  SOUGHT  FOR  sensational 
new  paperback  book  :  "America.  The 
Dream  Ends."  A  book  to  alert  conserva¬ 
tives  to  the  real  danger  on  the  horizon. 
Write  Screened  Publications,  15  East 
40  Street,  New  York,  NY  10016. 


_ FINANCING _ 

JAMES  MARTIN/CAPITAL  MARKETS 
Request  principles  seeking  $2-25 
million  for  newspaper  acquisition, 
leveraged  buyout  or  re-capitalization,  to 
contact  us  -  PH:  (614)  889-9747.  FAX: 
(614)  889-2659. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consu  Itants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  fournals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


Available  Now; 

THE  PUBLISHING  INDUSTRY 
FINANCIAL  AND  BROKERAGE 
SERVICES  DIRECTORY  -  1988 

For  more  information,  contact: 
Economic  and  Management 
Consultants  International,  Inc. 
1101  N.  Highland  St.,  Ste.  404 
Arlington,  Virginia  22201 
(703)  243-9000 


NEWSPAPER  BROKERS 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum.  SC 
29356,  (803)  457-3846. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwell,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


RICKENBACHER  MEDIA  CO. 
Rickenbacher  Media  is  owned  and  oper¬ 
ated  by  Ted  Rickenbacher,  a  4th  gener¬ 
ation  publisher  who  has  successfully 
published  21  daily  and  weekly  news¬ 
papers  over  the  past  29  years.  Having 
sold  them,  he  has  formed  Rickenbacher 
Media  to  assist  publishers  in  selling 
high  quality  newspapers  in  a  confiden¬ 
tial  and  professional  manner.  If  you  are 
considering  selling  or  acquiring  a  news¬ 
paper  property,  contact  Rickenbacher 
Media  at  PO  Box  792001,  Dallas,  TX 
75379.  Or  phone  (214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


BUY  IN  OR  BUY  OUT  Well-established 
coastal  Maine  weekly  with  expanding 
horizons  seeks  partner/investor.  Consis¬ 
tent  award  winner  with  paid  circulation 
and  ad  base.  $300,000  annual  sales. 
Box  3185,  Editor  &  Publisher. 


ESTABLISHED  WEEKLY  adjudicated 
newspaper  in  gorgeous  western  loca¬ 
tion.  4,300  circulation,  $185  gross, 
carrying  itself.  Loyal  readership,  solid 
advertising  base,  area  growing  rapidly. 
Box  3150,  Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


ALWAYS  WANTED  TO  RUN 
YOUR  OWN  NEWSPAPER? 

Excellent  suburban  newspaper  in  beau¬ 
tiful  Northern  California.  Serves 
affluent  communities.  Ideal  living 
conditions.  Audited  circulation  exceeds 
50,000,  $2  million  -t-  revenues.  Conti¬ 
nuing  length  with  parent  if  desired  in 
terms  of  ad  sales,  news  editorial 
support.  Once-in-a-lifetime  opportunity 
for  an  individual  who  wants  to  be  an 
editor  and  publisher.  This  newspaper 
should  be  operated  by  a  community- 
oriented  owner  rather  than  a  chain. 
You’ll  need  $2.5  million  in  cash.  Write 
owner,  and  tell  us  about  yourself  and 
your  financial  references.  Box  3171, 
Editor  &  Publisher. 


FOR  SALE-  The  Elkland  Journal,  a 
7,000  TMC  weekly,  located  in  northern 
Tioga  County,  PA.,  a  growing  recrea¬ 
tional  and  residential  area.  Fully 
equipped  offset  shop  for  newspaper  and 
commercial  work,  including  3-unit  Goss 
Community  Press.  Compugraphic  MCS 
advertising  and  editorial  front  end 
system  and  computerized  financial  and 
circulation  system.  Grossing 
$250,000.  Contact  Dwight  Hurst. 
(717)  533-2900,  The  Hershey  Chroni¬ 
cle,  513  W.  Chocolate  Ave.. 
Hershey,  PA  17033. 


MID-UPSTATE  NEW  YORK  weekly 
(2,500  paid)  with  annual  sales  at 
$160,000  -  asking  $125,000  with 
30%  down.  Well  established.  Profit¬ 
able. Please  write:  BARRY  FRENCH, 
Broker-Appraiser,  Ashlawn  Road, 
Assonet,  MA  02702, 


MOVING  TO  VERMONT? 
Unique,  rural  regional  newsmonthly  for 
sale.  Well  established.  Box  3097, 
Editor  &  Publisher. 


PROFITABLE  SMALL  TOWN  newspaper 
In  growing  coastal  northern  California 
community.  Good  living  in  excellent 
environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


Small  Connecticut  weekly  in  the  black, 
partnership  considered,  (203) 
927-0060. 


Small,  successful  Montana  weekly. 
Growing  fast.  Outdoor  paradise.  Owners 
with  other  interest  open  to  offer.  Box 
2801,  Editor  &  Publisher. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

WE  WANT  5,000-20,000  Circulation 
daily  or  weekly  papers.  Contact  Home¬ 
town  Communications,  One  Financial 
Centre,  Little  Rock,  AR  72211.  (501) 
223-9968, 
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ANNOUNCEMENTS 


PUBLICATIONS  FOR  SALE 


FARM  NEWSPAPERS,  four  states  very 
profitable;  Michael,  (212)  362-0758. 


SPORTS  NEWSLETTER 
Weekly  covering  business  aspects  of 
sports.  Excellent  profit  margin.  Asking 
one  year's,  gross.  GPP,  PO  Box  946, 
Camden,  ME  04843,  (207)  236-8346, 


INDUSTRY 

SERVICES 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

CIRCULATION  SERVICES 

ANOTHER  PHONE  ROOM?  Not  really. 
Liman  Sales  has  a  circulation  director 
as  part  of  the  management  team.  "We 
care"  because  we've  been  there.  Refer¬ 
ences  available.  Frank  Rizzo,  Liman 
Sales  (518)  346-3034, 


ATTENTION  FREE  DISTRIBUTION 
PUBLISHERS  -  WEEKLY/SEMI¬ 
WEEKLY  CYCLE  PUBLICATIONS 

If  you're  still  in  the  mail,  you're  in  trou¬ 
ble!  We'll  help  you  get  out  and  fast!  JAD 
ASSOCIATES  is  a  consulting  service 
arm  of  a  large  publishing  company  with 
the  talent,  expertise  and  distribution 
systems  to  help  you  convert  to  a  cost- 
effective  carrier  distribution  system  that 
you  control,  resorting  profits  to  your 
bottom  line.  We'll  show  you  how,  or  will 
do  it  for  you!  Call  Steven  Keith  for 
consultation  at  (616)  669-2700, 
extension  250. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

THE  PHONE  ROOM  INC. 

“Gold  Bond  Starts" 
International  References 
Call  Today,  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


COMPUETELY  RECONDITIONED 

SCANNERS 


INC:  INSTALLATION,  TRAINING 
AND  WARRANTY 


NATIONWIDE  SERVICE 

8CAMTRONIX 
CALIF  [2131641-1622 
TEXA6  [512]  248-8106 

COMPLETE  DEMO  STUDIO 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country's 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


SERVICE  &  REPAIR 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (800)  338-9656. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COLOR  SEPARATIONS 

Specialists 

in 

superior  quality 
color  separations 
for  newspapers. 


$68 


regular  low  price  for 
separations  up  to  4  col  x12  in. 

24  hr. 

turnaround  if  you  need  it. 

Call  us... 

1988  WINNER 
of  Kodak’s 

RUN  FOR  THE  MONEY 
Call  us... 

800-228-3483 

800-422-1164/pa 

CaJl  us,^, 

-V  I’KKSS-KiNTEKPRISE 

Commercial  Color 
Bloomsburg,  PA 


COMPUTER  UPGRADES 


CDC  9766  300  megabyte  disc  drives  3 
years  old.  Make  offer  F  Terrio  (718) 
981-1234  ext.  395. 


DISCOUNT  PRICES  -  New  terminals 
and  interfaces  to  be  added  on  to  exist¬ 
ing  CSI/Crosfield  systems.  We  can  also 
supply  all  other  hardware  items  to 
expand,  put  spares  on  your  shelf  or  to 
self-maintain.  Full  warranty.  Rapid 
Delivery.  Contact  Square  L  Computer 
Corp.  (914)  623-8926. _ 

_ MAILROOM _ 

2  Muller  counter  stackers.  Model  231 
and  270.  1  unit  tension  pallet  wrapper. 
(818)  709-1766. 


EQUIPMENT  &  SUPPLIES 


HAZARDOUS  WASTE  EQUIP. 


"SUPER"  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals, 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  14 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 

MAILROOM  EQUIPMENT 

STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martmi  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top.  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 

(203)  675-9438  FAX  (203)  678-0437 

MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 

TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


MULLER  MARTINI 


Model 

275 

Inserting  Machine 


MULLER  MARTINI. 


MISCELLANEOUS 

ADVICE  ro  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island,  SC 
29585.  (803)  237-4022. 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


FOR  SALE: 

6-4  high  Urbanite  rollstands  (3  left  3 
right). 

3- 2  high  Harris  845  rollstands.  Brakes 
on  all  positions. 

1- 6  position  floor  mill  rollstand  for 
Harris  V-15  with  rewind  motor. 

2- Tandem  2  high  rollstand  for  Harris 
V-15,  1  left  1  right.  Brakes  on  all 
positions. 

1  between  unit  drive  for  Goss  Urbanite. 

1  Berkey  Direct  Screen  Color  Separa¬ 
tion  System,  Graphic  Master  Model 
4953-01  SN  243290. 

1  Harris  Signa  Stitch  Binder  Model 
527,  SN  227. 

1  Brown  20x24  Horizontal  Camera  SN 
241023.  4  Ascorlux  lights,  Carlson 
Gammatic  control. 

1  stand  alone  rewinder  (36"web). 

Call  Don  Hendrickson  (304) 
233-0100. 

NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

CG  8400  typesetter  with  H  &  J  box  wire 
stripping  and  250  lines  per  minute 
option.  Will  inte'face  with  all  front  end 
systems.  Call  Graph-X  (215)  439-1942 

CG  advant.  II,  MDT  -  350,  MDR,  Video. 
Univ.  w/grids.  Spares  kits.  (716) 
385-3027. _ 

HARRIS  EQUIPMENT  bought  and  sold. 
Available  system  Mux  Cages,  controll¬ 
ers,  etc.  Also  parts  for  2200.  Leave 
message  (201)  265-2448. 

RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 
(215)439-1942  Telex  846239 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

_ PRESSES _ 

1984  "LIKE  NEW"  FLEXO 

4- unit  Windmoeller  Hoelscher  press 
with  3  half  decks,  double  3:2  Goss 
folder  and  4  Goss  RTP's.  Released  for 
removal  mid-1989  and  is  23  9/16"  cut¬ 
off.  Well  maintained  and  produces 
excellent  color. 

Inland  Newspaper  Machinery  Corp. 
(913)492-9050  Tlx  42362 


FIVE  UNIT  NEWSKING  PRESS  (4  oper¬ 
ate)  1/4  folder,  camera,  inserter  (not 
working),  Chesire  labeler,  was  used  as  a 
direct  mail  operation,  complete  as  is, 
we  will  help  load  your  containers, 
$120,000  or  offer.  Call  (808) 
245-4014  -  Rick  Ellis. 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


EDITOR  &  PUBLISHER  for  August  27,  1988 


Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1987) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Jumber  o' 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copi 

Name _ _ _  ^  _ _ Title _ _ 

Company _  _  .  _  _ 

Nature  of  Business _ _  _ 

Address  „  .  _ _  _ Ste./Apt. _ 

City _  „  .  ..  .  .  _  State.  ...  .  Zip 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 
4  Unit  NK  with  KJ6  1966, 
excellent  starter  press 

4  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

Add-on  oil  lub.  Community  unit 

1  SC  1/2  &  14  page  folder  1975 

2  Unit  Community,  grease  lub. 

5  Unit  Community,  Community 
folder  1977 

11  Unit  Urbanite  U-664  with  roll 
stands  and  balloon  former  available 
April,  1989. 

HARRIS  COTTRELL 
1  Add-on  V-15A  doctor  unit 
5  Unit  V-15A  with  JF7  folder  1979 
or  JF15 

Add-on  V25  unit 

5-Unit  Harris  1660  installed  new  in 
1980 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU  RE  CONSIOER- 
L\a  SELLLXa  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050 _ Tlx  42362 

GOSS  COMMUNITY  4-unit  1971  press 
complete,  weekly  closing  plant, 
Newman  International  (913) 
362-8888,  Telex  275257. 


TURNKEY  QUOTATION  1969-72 
23-9' 16  cut-off 

2  10-units  Goss  Mark  Two  press  lines 
consisting  of 

10-unit  90  degrees  stagger 
6  color  humps  13  and  10  side 

3  to  2  double  imperial  folders  with 
balloon  formers,  skip  slitters  on  lower 
and  upper  formers  pneumatic  controls. 

42”  Goss  auto  pasters  with  the  latest  in 
electronics  transition  and  tension,  if 
required  the  real  arms  can  be  replaced 
providing  capacity  for  45-inch  rolls. 

COLOR  CAPABILITY  provides  process 
color  to  every  section  and  double  truk 
color  to  all  center  spread  sections. 

These  excellent  modern  press  lines  are 
offered  exclusively  by  PRINTING 
PRESS  SERVICES  INTERNATIONAL. 
Whatever  you  may  require  for  your 
present  press  lines,  give  us  a  call. 
U.S.A.  (iail  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 
U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 
AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide 
Fax:  61  8  353  5493 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766; 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

Goss  Suburban  1500  series  3  units, 
folder  1/4,  1/2,  double  parrell  cross 
perf  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

HARRIS 

-NCH  400,  6  units,  1985,  22-3/4". 
-V-15D.  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTP's, 
-Urbanite,  10  units,  2  folders,  76.83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


SHOW  PIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA  Tech  for  sale.  Completely  rebuilt. 
Cylinders,  vibrators,  fountain  rolls,  etc. 
New  cylinders,  bearers,  high  precision 
SKF  main  bearings.  Ready  to  slip  in  or 
add  on. 

*125  horse  power  motor  for  Harris 
press,  low  time. 

Will  install,  available  now. 

MEG  500  paster  like  new,  60-inch  web 
width,  45-inch  roll  diameter.  Very  good 
price. 

N1650,  66-inch  balloon  formers,  with 
drive,  platforms,  etc.  Complete. 

TWO  66-inch  thermal  chill  roll  stands. 
2  Haley  66  inch  double  infeeds.  Five 
LPA  blowers,  from  300  to  800  CFM. 
Five  registrons  RTP's  66'inch  for  sale. 
Excellent  conditon  priced  to  sell.  Cair 
new,  for  N-1660,  223'4  inch  cut  off, 
33  inch  by  47  inch  plates. 

Call  Burt,  Presstime  International, 
(401)  348-8683. 


NEWSPAPER  PRESSES 

22”  CUTOFF 

GOSS  Metro,  10  units,  4  decks,  3:2 
Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4"  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC/Community,  6  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half/quartf  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16,  2  available 

ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.’s  40”,  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4” 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4”  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 

Sylmar,  CA  91342.  (818)  362-7771. 

PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries.  Inc. 

(213)  256-4791 


TRADE-IN  PRESSES  FOR  SALE 

2-Unit  Color  King  w  KJ6  folder,  doing 
commercial  book  work 
8-Unit  Color  King  (1982)  w  KJ8  folder, 
upper  former  and  KJ6  folder  w  gluer 
and  autolobe 

6-Unit  News  King  w  KJ6  folder(1977) 

2- Unit  News  King  w  KJ4  folder  (1969) 
4-Unit  News  King  w  KJ6  folder  (1977) 
1-Color  King  KJ6  folder,  rebuilt,  with 

press  drive 

3- Unit  Goss  Community 
6-Unit  Goss  Community 

3- Unit  21  1/2”  Atlas  press,  2yrs.  old 

4- Unit  Web  Leader  w  8  web  folder,  20 
IPH  (1979) 

6-Unit  Web  Leader  w'8  web  folder,  20 
IPH  (1979) 

1-Quadra-Color  unit  (1980) 

1-Cole  14  pg.  folder  and  3-knife 

4-Ebway  splicers 
Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 


No  race  can  prosper 
till  it  learns  that 
there  is  as  much  dignity 
in  tilling  a  field  as  in 
writing  a  poem. 

Booker  T.  Washington 


NEW  PC  SOFTWARE 
“PADCOM” 
Highspeed  Wire  Receiver 
Key  Features: 

•  .Automatic  recovery  from 

a  Power  Failure 

•  Provides  a  Backup  for 
your  wire  service 

•  Sorts  files  to  ditTeren!  directories 

•  Setup  is  menu  driven 

•  Categories  &  Service  Levels 
Selectable 

•  View  allows  scrolling,  copying. 

&  deleting 

•  Runs  in  standalone  mode 
(no  operator  required) 

•  Saves  files  to  floppy  or 
hard  disk  drives 

•  Fast,  efficient.  &  user  friendly 

CONTACT: 

E-Z  Electronics,  Inc. 

579  D.W.  Highway 
Merrimack.  NH  0.50.54 
(603)  424-4161 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4”  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 
1  160-page  double  3:2  folder,  6 
formers  to  each  folder 
12-Fully  automatic  45”  reels 
Units  equipped  with  new  GE  drives 
in  1984 

Note:  Excellent  folders  and  reels 
for  new  flexo  offset  units. 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Douple  3:2  Imperial  folder 
with  upper  formers  -  22-3  4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  iockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

ONE  GOSS  MARK  II  PRESS  22-3  4" 

8  -  Printing  units 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
8  -  Goss  40”  digital  reels 
TWO  GOSS  MARK  II  PRESSES  S  N 
2637  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  II  units 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w  double  upper  formers  23-9  16" 

7  -  Goss  digital  40"  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

MISC.  EQUIPMENT 

M.A.N.  1983-84  160  page  double 
3:2  folders  with  6  formers 
4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


WANTED  TO  BUY 

3  GOSS  COMMUNITY-SC  units,  22 
3/4  inch.  Also  needed  single  ribbon 
deck.  Contact  (605)  339-3633,  Mr. 
Lesnar. 


HELP 

WANTED 


ACADEMIC 


PUBLICATIONS  EDITOR  -  Immediate 
opening,  salary  competitive.  Coordi¬ 
nates  production  of  catalogs,  bulletins, 
flyers,  booklets,  weekly  bulletin  and 
monthly  university  newspaper.  Bache¬ 
lor's  degree,  three  years’  experience  in 
writing  and  editing,  demonstrated  facil¬ 
ity  in  use  of  computer  based  publication 
equipment,  and  demonstrated  ability  to 
relate  effectively  to  media  personnel 
and  the  general  public  required. 
Master’s  degree  and  experience  with 
costing  and  bidding  of  publications 
preferred.  Send  letter  of  application 
and  resume  with  names,  addresses  and 
telephone  numbers  of  three  references 
to  Dr.  Richard  L.  Judd,  Executive  Dean 
for  Institutional  Advancement.  CENTR¬ 
AL  CONNECTICUT  STATE  UNIVERSI¬ 
TY,  New  Britain,  CT  06050.  Women, 
minorities,  handicapped,  and  veterans 
are  encouraged  to  apply. 
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HELP  WANTED 


ACADEMIC 


OHIO  STATE  UNIVERSITY-Adviser  to 
The  Lantern,  Tenure-track  position  at 
assistant  professor  level.  Minimum  five 
years’  daily  newspaper  experience; 
master's  degree  required.  Nine-month 
appointment  begins  September  1, 
1989;  salary  range  $27,000  to 
$31,080  for  nine-month  contract. 
Letters  and  vitae  to  Professor  Sharon 
West,  Ohio  State  University  School  of 
Journalism,  242  West  18th  Ave., 
Columbus,  Ohio  43210,  by  October  15, 
1988.  Ohio  State  University  is  an  equal 
opportunity  employer;  women  and 
minorities  are  encouraged  to  apply. 


TWO  POSITIONS:  The  Walter  Cronkite 
School  of  Journalism  and  Telecommu¬ 
nication  at  Arizona  State  University  has 
two  new  tenure-track  faculty  positions 
beginning  Fall  1989. 

JOURNALISM 

Assistant  Professor.  An  earned  docto¬ 
rate  of  ABD  with  professional  media 
experience  and  a  research/publication 
record.  Must  have  the  ability  to  teach  a 
combination  of  newswriting,  reporting, 
editing,  and  writing  for  public  relations, 
as  well  as  graduate-level  courses. 

BROADCAST  NEWS 
Assistant  Professor.  An  earned  docto¬ 
rate,  ABD  or  master's  degree  with 
significant  professional  broadcast  jour¬ 
nalism  experience  and  ability  to  teach 
broadcast  newswriting,  reporting, 
videography  and  performance  courses. 
Will  be  expected  to  develop  a  research/ 
publication  record. 

Both  positions  are  academic  year 
appointments  with  possibility  of 
summer  teaching.  Application  dead¬ 
lines  are  Nov.  15.  1988  or  until  posi¬ 
tions  are  filled.  Applicants  should  send 
resumes  and  three  references  tO: 
Search  Committee,  Cronkite  School  of 
Journalism  and  Telecommunication, 
Arizona  State  University,  Tempe,  AZ 
85238-1305. 

An  Equal  Opportunity  Affirmative 
Action  Employer. 


UNIVERSITY  OF  ALABAMA.  Dynamic 
MA  program  invites  pros/students  who 
have  demonstrated,  or  shown  potential 
for,  excellence  in  journalism.  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-1482;  or  call  (205) 
348-8613, 


_ ACCOUNTING _ 

CONTROLLER 

We  are  a  seven  day.  Zone  1  paper  with 
circulation  over  100,000.  We  seek  a 
financial  person,  interested  in  growth 
potential,  who  will  report  to  our  chief 
financial  officer.  Send  resume,  includ¬ 
ing  salary  history  and  requirements  to 
Box  3191.  Editor  &  Publisher. 


CREDIT  MANAGER  -  A  Zone  2  daily 
seeks  an  aggressive  Credit  Manager  to 
work  in  an  automated  credit  environ¬ 
ment.  The  person  we  are  looking  for 
must  have  experience  in  all  aspects  of 
credit  and  collections.  In  addition,  they 
must  have  excellent  communication 
and  managerial  skills.  Send  resume 
with  salary  requirements  to:  Box  3149, 
Editor  &  Publisher. 


ADMINISTRATIVE 

GENERAL  MANAGER 
Independent  News  of  Pompton  Lakes, 
New  Jersey  is  looking  for  a  General 
Manager  to  manage  day-to-day  opera¬ 
tions  of  a  fast-growing  weekly  mailed 
newspaper.  Responsible  for  budgets 
and  profitability  of  newspaper.  Requir¬ 
ing  3  to  5  years  of  general  management 
and  sales  experience.  Good  salary, 
excellent  benefits  and  bonus.  Call  Joe 
Nicastro,  (201)  839-7200,  or  send 
resume  to  Independent  News.  200 
Wanaque  Avenue,  Pompton  Lakes,  NJ 
07442. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  TO  COMPANY  PRESIDENT 
Hands-on  one-year  internship  for  minor¬ 
ity  journalist  with  3-5  years  experience 
and  commitment  to  a  career  in  news¬ 
paper  management.  Intern  will  serve  as 
assistant  to  company  president  in  all 
aspects  of  news  business.  Salary 
commensurate  with  experience.  Travel 
allowance.  Application  deadline 
December  1,  1988.  Send  resume,  3 
letters  of  recommendation  and 
500-word  essay  describing  reasons  for 
interest  in  internship  tO:  Mr.  Loren 
Ghiglione,  President,  Worcester  County 
Newspapers,  25  Elm  Street,  South- 
bridge,  MA  01550. 


PUBLISHER/CEO 

48,000  circulation  daily  in  zone  2 
competitive  market  seeks  experienced 
publisher.  Successful  candidate  will 
have  6-10  years  of  documented  news¬ 
paper  publisher  or  general  manager 
experience  and  will  be  responsible  for 
the  day-to-day  operation,  budget  prepa¬ 
ration  and  profitablity.  Base  salary 
$50,000  plus  monthly  performance 
incentive.  Fully  paid  hospitalization 
insurance  and  excellent  pension  plan. 
Apply  by  resume,  including  salary 
histotV,  job  references  and  cover  letter 
to  Box  3174,  Editor  &  Publisher. 


_ ADVERTISING _ 

AD  DIRECTOR 

Established  New  York  City  community 
newspaper  seeks  a  proven  sales  leader, 
team  motivator.  Send  resume,  salary 
history  and  requirements  to:  Box  3199, 
Editor  &  Publisher. 


AD  MANAGER  for  midwest  PM  daily 
20,000  circulation.  Aggressive  staff. 
Excellent  opportunity  for  right  individu¬ 
al.  Send  resume  to:  J.  McCullough, 
News-Tribune,  426  Second  St.,  La 
Salle,  IL  61301. 


ADVERTISING  SALES  REP,  hard¬ 
hitting  Marin  County  newsweekly.  20 
miles  north  of  San  Francisco.  Guaran¬ 
tee,  accelerated  commission,  Don 
Deane,  Publisher.  PO  Box  31,  Bolinas, 
CA  94924.  (415)  868-1600. 

ADVERTISING  SALES  MANAGER 
An  excellent  opportunity  for  the  person 
who  can  personally  sell  and  motivate  a 
staff  of  ten  sales  people  in  retail 
display/classified.  Salary  commensu¬ 
rate  with  ability  on  this  weekly  78,000 
distribution  shopper.  Competitive  mark¬ 
et  requires  skill,  ideas  and  people 
management  ability.  Opening  now 
available.  Mail  resume  and  salary 
requirements  to  Treasure  Valley  This 
Week,  5225  Irving,  Boise,  Idaho 
83706, 


ADVERTISING  MANAGER 
Zone  9  community  daily  seeks  retail 
manager  that  handles  major  accounts 
and  directs  local  sales  staff.  Candidate 
needs  to  be  a  strategist,  a  team  player 
and  a  person  that  takes  goals  and 
makes  them  objectives.  Must  enjoy 
newspapers  and  hands-on  advertising 
work.  Send  resume  to  Box  3184,  Editor 
&  Publisher. 


ADVERTISING  MANAGER 
Proven  hands  on  person  wanted  to  sell 
regional  and  local  advertising  for  new  4 
color  upscale  weekly  supplement. 
Gound  floor  opportunity  in  zone  2.  Call 
Mr.  Rabinowitz  (201)  667-8123. 


ADVERTISING  DIRECTOR  for  Midwest 
group-owned  9,000  circulation  daily 
with  companion  weekly  and  shopper 
publications.  We  do  provide  growth 
opportunities.  Proven  leadership  quali¬ 
ties  must  include  staff  development, 
promotional  planning,  up-selling  of 
current  accounts  and  new-account 
development.  First,  you  miust  sell  us. 
Salary,  incentives,  benefits,  profit  shar¬ 
ing  for  the  right  leader.  Box  3194, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  MANAGER  excellent 
career  opportunity  for  an  experienced 
classified  manager.  Must  be  a  Take- 
Charge  individual  who  is  strong  in  tele¬ 
phone  sales,  training,  staff  motivation 
and  classified  computer  operation 
skills.  We  are  17,00C),  7  day  Daily  in 
the  beautiful  Southwest  with  lakes,  ski 
slopes,  and  beautiful  Rocky  Mountains 
adjacent  to  our  warm,  sunny  climate. 
Send  Resume  to  Box  3190,  Editor  & 
Publisher 


NEW  LOCAL  NEWSPAPER  seeking  to 
fill  management  and  staff  positions  - 
circulation,  editorial,  production, 
advertising.  Send  resume  to  John 
Ferguson,  Brewer  Communications, 
Inc.,  PO  Box  780,  Milford,  DE  19963. 


PRODUCTION  MGR.  Proven  achieve¬ 
ments  in  small/large  papers  Top  effi¬ 
ciencies,  cost  reductions,  quality  assur¬ 
ance,  creativity,  communications, 
management  and  technical.  Call  (314) 
272-8623. 


PROFESSIONAL  NEWSPAPER 
ADVERTISING  SALESPEOPLE 
Wanted  by  central  Arizona  newspaper 
group.  Due  to  growth,  we  are  looking  for 
several  good  newspaper  advertising 
people.  If  you  have  the  desire  to 
achieve,  with  good  sales  and  layout 
ability,  we  would  like  to  consider  your 
application  for  one  of  these  sales  and 
management  positions  in  display  or 
classified  advertising.  If  you’re  a  real 
professional  or  a  sincere,  hard-working 
youngster  with  most  of  the  tools  of  the 
trade,  we  have  a  great  opportunity  for 
you.  Telemarketing,  co-op,  and  other 
background  desirable.  We  are  the 
publishers  of  a  daily,  weeklies,  shop¬ 
pers,  and  a  magazine.  Modern  offset 
plant.  Good  salary  commensurate  with 
ability.  Bonus,  mileage  and  good  bene¬ 
fits.  Living  is  great  in  sunny  Arizona. 
Send  resume,  salary  desired,  refer¬ 
ences,  and  work  samples  to  Donovan  M. 
Kramer,  Sr.,  Publisher,  Casa  Grande 
Valley  Newspapers,  Inc.,  PO  Box  639, 
Casa  Grande,  AZ  85222. 


MARKETING  DIRECTOR 
48,000  circulation  dai'y  in  zone  2 
competitive  market  seeks  experienced 
and  highly  motivated  individual  to 
direct  our  advertising  departments  and 
also  be  responsible  for  advertising  and 
circulation  promotions.  Successful 
candidate  will  have  6-10  years  of  docu¬ 
mented  sales  management  and  staff 
development  experience.  Base  salary 
$30,000  plus  monthly  performance 
incentives.  Fully  paid  hospitalization 
insurance  and  excellent  pension  plan. 
Apply  by  resume,  including  salary 
history,  job  references  and  cover  letter 
to  Box  3175,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


RETAIL  MANAGER 

We  are  looking  for  a  pro  capable  of 
directing  the  activities  of  our  hard¬ 
working  retail  staff.  Must  be  well 
schooled  in  advertising  sales,  and  have 
demonstrated  strong  leadership  skills. 
Competitive  market  experience 
desirable. 

If  you  are  this  special  person,  we  can 
offer  you  above-average  salary  and 
bonus,  unmatched  growth  potential, 
and  an  excellent  benefit  package  with 
one  of  the  nation's  dominant  newspaper 
groups.  Midwest  location. 

Send  resume  in  strictest  confidence  to 
Box  3165,  Editor  &  Publisher. 


ASSISTANT  ADVERTISING  MANAGER 
Due  to  continued  expansion  and 
growth,  one  of  America’s  best  metropo¬ 
litan  dailies  is  looking  for  an  assistant 
general  advertising  manager.  As  a  key 
member  of  our  general  advertising 
team,  you  will  have  supervisory  respon¬ 
sibility  for  all  retail  food  advertisement 
as  well  as  creating  new  selling  tech¬ 
niques,  developing  new  basic  sales 
presentations,  managing  sales  promo¬ 
tion  activities,  and  providing  leadership 
to  our  advertising  sales  force. 

We're  looking  for  a  self-starter  with  a 
proven  track  record  in  advertising  sales 
management.  Planning,  goal-setting 
and  coordinating  the  sales  effort  would 
be  your  basic  responsibilities,  but  you 
would  also  need  to  perform  basic  admi¬ 
nistrative  responsibility. 

Located  in  one  of  the  sun  belt’s  most 
desirable  markets,  our  newspaper  is  an 
excellent  employer.  The  position  carries 
a  good  salary  and  bonus  program.  Our 
benefit  package  includes  company  paid 
pension  and  profit  sharing  plans,  group 
life  and  major  medical,  liberal  paid 
vacations,  holidays  and  much  more. 
Send  resume  and  salary  history  to  Box 
3187,  Editor  &  Publisher.  EOE. _ 


SALES  MANAGER 

If  you'd  like  to  be  part  of  the  largest  and 
fastest-growing  independent  recruit¬ 
ment  advertising  publication  in  the 
country,  we'd  like  to  talk  with  you. 
Management  position  responsible  for 
sales  functions,  recruitment,  training, 
sales  forecasts  and  budgets.  Must  enjoy 
vibrant,  high-energy  environment  and 
be  willing  to  be  a  member  of  a  dedi¬ 
cated  team.  Requires  sales  manage¬ 
ment  experience  and  strong  people 
skills.  Background  related  to  classified 
or  recruitment  advertising  sales  a  must. 
Salary/bonus  package  (with  stock 
options)  commensurate  with  experi¬ 
ence.  Send  resume  tO:  Karri  Martin, 
California  Job  Journal,  2535  Capitol 
Oaks  Drive,  Suite  100,  Sacramento,  CA 
95833. 

ATTENTION  ADVERTISERS: 

When  submitting  ad  copy  for  the 
September  10th  issue, 
please  note  that  Editor  & 
Publisher  s  offices  will  be  closed 
on  the  following  days  for  the  Labor 
Day  holiday: 

Friday  September  2nd  & 
Monday,  September  5th. 
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HELP  WANTED 


ARTIGRAPHICS 


DESIGN  EDITOR 

Exciting  challenge  at  a  paper  on  the 
nnove.  Lead,  teach  and  join  the  team  at 
the  Rocky  Mountain  News,  where  you 
will  be  in  charge  of  14  designers  on  a 
new  desk.  Design,  news,  picture  editing 
background.  Understanding  and 
implementation  of  informational 
graphics  is  a  priority.  Competitive  metro 
management  salary.  Send  clips,  resume 
or  slides  to  Dean  Lindoerfer,  Rocky 
Mountain  News,  400  W.  Colfax  Ave., 
Denver,  CO  80204.  No  phone  calls, 
please. 


NEWS  ARTIST 

Versatile  news  artist  and  illustrator  for 
AM,  PM,  Sunday, operation  in  Portland 
ME.  Circulation:  85,000  daily, 
140,000  Sunday.  Candidate  must  be 
adept  in  informational  graphics,  color, 
page  design  and  illustration.  Macintosh 
experience  required.  Candidate  must 
have  a  minimum  of  one  year  experience 
on  a  daily  newspaper  and  a  college 
degree.  Qualify  applicants  should  send 
resume,  and  non-returnable  clips 
(copies  or  tearsheets)  tO:  Guy  Gannett 
Publishing  Co.  Attn:  Personnel  Depart¬ 
ment,  PO  Box  1460,  Portland,  ME 
04104. 


PROGRESSIVE  Knight-Ridder  capital- 
city  daily  looking  for  journalist  with 
excellent  drawing  and  design  skills. 
Free  hand  drawing  skills  essential.  Mac 
experience  preferred,  new  offset  press; 
new  building.  Send  resume  and 
samples  to  Tom  Priddy,  The  State 
Record,  PO  Box  1333,  Columbia,  SC 
29202. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  a  7-day 
morning  paper  in  North  Dakota's  attrac¬ 
tive  capital  city.  AM  conversion  has  put 
us  6%  over  a  year  ago,  and  we’re  ready 
to  capture  an  even  bigger  share  of  a 
multi-county  market.  Candidates 
should  be  comfortable  with  computers, 
good  with  people  and  absolutely 
committed  to  growth.  Send  cover  letter 
and  resume  to  Paula  Redmann,  Human 
Resources  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502.  Application  deadline:  Septem¬ 
ber  5th,  1988, 


CIRCULATION  SALES  AND 
MARKETING  MANAGER 
With  newspaper  circulation  experience 
needed  for  award-winning  Times  Mirror 
dailies  with  50,000  plus  circulation. 
Position  will  oversee  sales  and  market¬ 
ing  efforts  through  telephone  sales, 
direct  mail,  carrier,  district  manager 
and  single  copy  promotion  and  outside 
contractors.  Develop  training  programs 
and  oversee  telemarketing  staff.  Strong 
sales  and  marketing  experience  as  well 
as  supervisory  skills  required.  Send 
resume  to  Human  Resources  Coordina¬ 
tor,  The  Advocate  &  Greenwich  Time, 
75  Tresser  Blvd.,  Stamford,  CT  06901. 

CIRCULATION 

DISTRICT  SALES  MANAGER 
Have  you  reached  the  top  at  your 
present  company?  Are  you  ready  to 
climb  our  ladder  to  a  successful  career 
at  a  Fortune  500  company?  Consider 
Gannett  Westchester  Rockland  News¬ 
papers.  We  are  seeking  experienced 
District  Sales  Managers  with  proven 
results  to  work  with  little  merchants  and 
adult  carriers.  Solid  experience  is 
necessary  in  order  to  be  able  to  effi¬ 
ciently  handle  a  territory  and  strive  for 
one  of  many  management  positions.  We 
offer  full  benefits  including  tuition  reim¬ 
bursement.  Please  call  our  Personnel 
Department  at  (914)  694  5265  for  an 
appointment. 

Gannett  Westchester 
Rockland  Newspapers 
Corporate  Park  2 
1  (iannett  Drive 
White  Plains,  NY  10604 
EOE 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  FIELD  MGR 
Major  national  newspaper  has  excellent 
career  opportunity  available  in  the 
Boston  area  for  a  hard-working  individu¬ 
al  with  strong  leadership  and  training 
skills.  This  position  requires  an  aggres¬ 
sive  hands-on  manager  to  supervise  3 
district  managers.  Early  morning  hours. 
No  collections  or  sales  involved.  Provid¬ 
ing  excellent  service  to  our  home  deliv¬ 
ery  subscribers  is  your  no.  1  priority. 
Excellent  salary  plus  bonus  plus 
company  car  plus  benefits.  Send  confi¬ 
dential  resume  and  salary  requirement 
to  Box  3158,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Group  of  weeklies  in  Zone  5.  Total 
circulation  90,000.  Experience  needed 
in  youth  carriers,  adult  crews,  mail, 
newsstand  sales  and  computers.  Must 
be  strong  in  promotion  and  sales.  Send 
resume  and  salary  requirments  to  Box 
3079,  Editor  &  Publisher, 


DISTRIBUTION  MANAGER 
Run  your  own  show!  Take-charge  self¬ 
motivator  needed  to  convert  our  TMC 
product  from  mail  to  carrier  delivery. 
Aggressive  candidates  must  have 
proven  track  record  in  home  delivery, 
budgeting  and  recruiting.  Top  salary, 
complete  benefits,  upscale,  Chicago 
suburban  market.  Send  cover  letter, 
resume,  and  salary  requirements  to  PO 
Box  280,  Arlington  Heights,  IL  60006. 
Attn:  Human  Resources  Dept. 


REGIONAL  SALES  MANAGER 
TELEPHONE  SALES 
The  leader  in  newspaper  circulation 
telemarketing  seeks  a  self-starting  sales 
manager.  Promotion  to  regional  position 
and  vice  presidency  within  first  year. 
Ideal  candidate  will  have  3  to  5  years 
experience  in  circulation  or  telephone 
sales  and  the  ability  to  call  on  top  circu¬ 
lation  executives.  Travel  a  must,  reloca¬ 
tion  possible.  All  replies  kept  confiden¬ 
tial.  Send  resume  and  earning  require¬ 
ments  to:  Dick  Levis,  Levis  Sales,  Inc., 
4  Lincoln  Place,  Madison,  NJ  07940. 


WEST  COAST  ABC-Audited  community 
daily  seeks  hands-on  manager  to  lead 
staff  and  build  paid  circulation.  If  you 
plan  to  make  newspapers  a  career  and 
want  to  grow  professionally,  this  is  a 
special  opportunity.  Send  resume  to 
Box  3183,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


SYSTEMS  ANALYST 
Seeking  an  experienced  systems  analyst 
to  work  on  Atex  News  and  Advertising 
systems.  A  minimun  of  five  years  exper¬ 
ience  as  an  analyst  in  newspaper 
production  or  on  an  Atex  is  required. 
Please  send  resume  and  salary  require¬ 
ments  tO:  The  Virginian  Pilot  &  Ledger 
Star,  attn:  Paula  Wishon,  150  W. 
Brambleton  Ave.,  Norfolk  VA,  23510, 

DATA  PROCESSING 

PROGRAMMER/ANALYST 
To  assume  duties  of 
SYSTEMS  OPERATIONS  MANAGER 
for  a 

NEW  YORK  TIMES  COMPANY 
Central  Florida  Daily 

Report  to  IS  director  and  supervise  staff 
of  four.  Manage  and  coordinate  all 
systems  operations.  Enhance  existing 
software  and  develop  new  applications 
on  IBM  system/38  model  700.  Coordi¬ 
nate  user  support  for  ATEX/9000. 
Requirements  include: 

Five  years  newspaper  experience 
RPG  III  programming  skills 
Knowledge  of  S/38  utilities,  remote 
communications,  and  PCs. 

Strong  oral  and  written  communica¬ 
tions  skills. 

Send  resume  and  salary  history  to  Box 
3152,  Editor  &  Publisher. 


_ HELP  WANTED 


DATA  PROCESSING 


SYSTEMS  ANALYST 
Metropolitan,  7-day,  100,000  plus 
circulation  newspaper  seeking  systems 
analyst  experienced  on  IBM-38  Multi 
Task  System  with  full  knowledge  of 
RPG3  and  COBOL  languages.  Experi¬ 
ence  with  PC’s  a  plus.  Individual  will  be 
responsible  for  functions  of  data 
processing  department,  interfacing  with 
all  departments  and  users,  along  with 
the  writing  of  programs.  Would  prefer 
individual  with  a  4  year  degree  and  3-5 
years  newspaper  experience.  Excellent 
salary  and  benefits  package.  Send 
resume  with  salary  requirements  to  Box 
3151,  Editor  &  Publisher. 


AGGRESSIVE  POLICE  REPORTER 
WANTED  by  lively  state  capital  AM 
daily.  Our  cop  beat  is  a  fast-paced 
opportunity  to  revel  in  crime  writing.  If 
you  like  drama  and  want  to  cover  break¬ 
ing  news,  this  is  your  chance.  Accuracy, 
tenacity,  attention  to  detail,  lots  of 
energy  and  the  desire  to  portray  police 
news  in  human  terms  are  requirements 
for  this  job.  Our  cop  beat  is  not  for  the 
faint  of  heart.  Send  resume,  and  clips 
NOW  to  Managing  Editor,  Tammy  Brit- 
tingham,  Delaware  State  News,  PO  Box 
737,  Dover,  DE  19903.  No  telephone 
calls,  please. 

ASSISTANT  METRO  EDITIOR 
The  Wichita  Eagle-Beacon,  an  award¬ 
winning  Knight-Ridder  newspaper  with 
a  circulation  of  124,000  daily  and 
196,000  Sunday,  is  seeking  an  exper¬ 
ienced  editor  to  assist  in  directing  our 
40-person  Metro  Department.  The 
department  produces  daily  coverage  of 
Wichita  and  the  state  of  Kansas.  The 
assistant  editor  will  be  skilled  at  crea¬ 
tive  story  approach,  content  organiza¬ 
tion  and  editing  and  direction  of  a 
talented,  experienced  staff.  The  Eagle- 
Beacon  will  hire  an  editor  who  is 
committed  to  maintaining  our  standard 
of  excellence  and  who  wants  to  grow 
within  our  newspaper.  Send  a  detailed 
resume  and  the  names  of  three  refer¬ 
ences  to  Trisha  Green,  Metro  Editor, 
Wichita  Eagle-Beacon,  PO  Box  820, 
Wichita,  KS  67201. 

CITY  EDITOR 

20,000  afternoon  daily  seeks  aggres¬ 
sive  journalist  for  city  editor  slot.  Edit¬ 
ing  and  layout  experience  a  must.  Send 
resume  and  clips  to  J.  McCullough, 
News-Tribune,  426  Second  St..  La 
Salle,  IL  61301. 


CITY  EDITOR  -  sought  by  small  PM  in 
the  Carolinas.  Must  be  devoted  to  local 
news  and  staff  development.  Send 
resume,  clips  to  Box  3178,  Editor  & 
Publisher. 

COMBINED  CRIME-EDUCATION 
REPORTER  to  cover  exciting  university 
town  for  twice-weekly.  Position  includes 
some  production  and  chance  to  learn 
Macintosh  pagination.  Advancement 
potential.  Need  experience  in  crime, 
court  reporting.  Flexible  hours.  Prefer 
regional  applicants.  Send  clips  to 
Editor,  The  Athens  News,  Box  543, 
Athens,  Ohio  45701. 

COPY  EDITOR-30.000  AM  daily  near 
Seattle  seeks  copy  editor  for  evening, 
weekend  shift.  Two  years  daily  experi¬ 
ence.  Send  resume,  work  examples  to: 
Valley  Daily  News,  PO  Box  130,  Kent, 
WA  98035-0130. 

COPY  EDITOR  needed  at  41,000  PM 
paper.  Strong  layout  and  editing  skills 
essential.  At  least  4  years  of  daily  news¬ 
paper  experience  required.  Salary  up  to 
$570  a  week.  Reply  to  News  Editor, 
The  Beacon-News,  101  S.  River  St., 
Aurora,  IL  60506. 

EDITOR  for  bi-weekly  and  two  weekly  in 
north  Florida  leads  staff  of  six.  Send 
resume  and  clips  to  Editor.  PO  Box 
370,  Live  Oak,  FL  32060. 


HELP  WANTED 


EDITORIAL 


EDITOR  (asst.)  -  Reporter.  Aggressive, 
expanding  No.  2  times  weekly  group. 
Chicago  suburbs.  Minimum  3  years 
experience.  Ability  to  direct,  teach,  lead 
staff  of  eight.  Strong  desire  to  produce 
great  papers,  to  grow  a  must.  Refer¬ 
ences,  $$,  samples  to  Box  3177,  Editor 
&  Publisher. 


EDITORIAL  -  Writer  with  experience  in 
hard  news  and  features  needed  for  fast¬ 
growing  monthly  newspaper  on  profes¬ 
sional  and  amateur  woodworking.  Cover 
furniture  making,  cabinet  shops,  boat¬ 
building  in  the  Mid-Atlantic  states  from 
our  offices  in  Annapolis,  Maryland. 
Business  reporting  experience  needed. 
Competitive  salary  and  benefits.  Send 
resume  amd  best  clips  to:  Editor,  Wood- 
shop  News,  Soundings  Publications 
Inc.,  Pratt  Street,  Essex,  CT  06426. 


EDITOR  IN  CHIEF  for  six-day,  AM,  Zone 
2,  independent  daily.  Need  daily  super¬ 
visory  experience.  $28,000  plus  full 
fringes.  Career  opportunity  with  growing 
organization.  A  job  you’ll  want  to  keep. 
Box  3173,  Editor  &  Publisher. 


FEATURES  PAGE  DESIGNER 
The  St.  Paul  Pioneer  Press  Dispatch,  a 
Pulitzer  Prize-winning,  Knight-Ridder 
daily  (Sunday  circ.  254,000),  seeks  an 
innovative  page  designer.  Applicants 
must  have  an  ability  to  work  with  photo¬ 
graphers  and  illustrators  to  achieve 
compelling  page  designs  and  must  have 
a  working  knowledge  of  print  produc¬ 
tion,  including  typesetting  and  color 
reproduction.  Illustration  ability  a  plus, 
but  not  a  requirement.  The  designer  will 
be  responsible  for  planning  and  assign¬ 
ing  graphics  for  full-color  section  fronts. 
We’re  looking  for  a  lively,  sophisticated 
talent  who  can  contribute  to  the  prog¬ 
ressive  design  of  our  sections.  Send 
resume,  cover  letter  and  design 
samples  to  Ken  Doctor,  Associate 
Editor  Features,  St.  Paul  Pioneer  Press 
Dispatch,  345  Cedar  St.,  St.  Paul,  MN 
55101.  EOE. 

FREELANCE  WRITERS  NEEDED 
In  New  England  and  Mid-Atlantic  states 
by  fast-growing  monthly  on  professional 
and  amateur  woodworking.  Most  of  our 
stories  are  not  how-to.  We  cover  the 
people  and  businesses  involved  in 
woodworking.  Send  query,  and  clips  to: 
Editor.  Woodshop  News,  Soundings 
Publications  Inc.,  Pratt  Street,  Essex. 
CT  06426. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230  yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-4261  for 
current  Federal  list.  (Fee  required). 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaLine.  MediaLine  is  the 
newspaper  industry’s  daily 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day. 
Staff  writers,  copy  editors, 
sports  writers  and  editors 
can  all  get  a  jump  in  the 
competitive  job  market  with 
MediaLine.  Get  the  best 
leads  in  the  business.  Get 
MediaLine. 

800-237-8073 

In  California:  408-296-7353 
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HELP  WANTED 


FULL-TIME  UPl  science/space  writer  in 
Washington.  Write  breaking  news,  in- 
depth  features  and  edit.  Stories  range 
from  AIDS  to  rockets.  Resume,  clips  to 
Science  Editor  Jan  Zeigler,  UPl,  1400 
Eye  St.,  NW,  Washington,  D.C.  20005. 


LARGE  MIDWESTERN  DAILY  looking 
for  creative  personal  finance  writer. 
Applicants  must  have  at  least  three 
years  experience,  a  background  in 
personal  finance  and  ability  to  produce 
helpful  copy  on  managing  money.  Send 
resume,  clips  to  Box  3180,  Editor  & 
Publisher. 


MANAGING  EDITOR 
Progressive  group  of  19  suburban  week¬ 
ly  newspapers  in  the  greater  Cincinnati 
area  needs  a  managing  editor  who 
knows  how  to  train,  motivate  and  excite 
other  editors  and  reporters.  Excellent 
opportunity  for  a  creative,  growth- 
oriented  individual  who  understands 
that  a  successful  newspaper  is  the 
result  of  all  departments  -  not  just 
editorial.  Candidate  must  have  a  strong 
newspaper  background  and  manage¬ 
ment  experience.  Salary  $25,000  to 
$30,000,  excellent  benefits.  Send 
resume,  non-returnable  clips,  and  a  list 
of  references  to  Doug  Sandhage, 
Cincinnati  Suburban  Press,  1329 
Arlington  St.,  Cincinnati,  OH  45225. 


MANAGING  EDITOR 
The  Citizen-Times,  the  largest  daily  in 
the  Blue  Ridge  Mountains  of  North 
Carolina,  needs  a  strong  managing 
editor  to  supervise  its  growing  50,000 
daily/74,000  Sunday  editions.  The 
person  hired  will  be  a  newsroom  leader 
who  can  organize  a  staff  of  44  with  4 
bureaus  and  produce  accurate,  quality 
coverage.  Editing,  design  and  color 
experience,  ability  to  direct  staff 
improvement  essential.  College  degree, 
10  years  newspaper  experience,  3  years 
management.  Send  resumes  to:  Larry 
Pope,  Executive  Editor,  Asheville 
Citizen-Times,  PO  Box  2090,  Asheville, 
NC  28801. 


Editor  &  Publisher 
Classified  Advertising 


HELP  WANTED 


MANAGING  EDITOR 
For  community  newspapers  in  New  York 
City.  Established  company  has  a  strong 
commitment  to  editorial  excellence. 
Salary  $30,000-1-.  Send  cover  letter, 
resume  &  clips  to  Box  3197,  Editor  & 
Publisher. 


MANAGING  EDITOR 
This  job  requires  strong  editing  and 
management  skills.  Better  than  average 
wages  and  fringes  for  right  person.  A 
9,700  circulation  daily  in  a  competitive 
market.  Family  owned  since  1830.  Call 
or  write  Jack  Brown,  Norwalk  Reflector, 
Norwalk,  OH  44857,  (419)  668-3771 . 


NEWS  EDITOR 
$32  to  $38K 

Aggressive,  12-edition,  outdoor  news¬ 
weekly  with  USA  Today  style,  35-year 
history  of  change  and  175,(100 
demanding  subscribers  needs  hard¬ 
working  news  editor  who  knows  and 
enjoys  fishing  and  hunting.  Extensive 
experience  in  editing,  headline  writing, 
layout,  color  graphics  and  computer 
typesetting  is  a  must.  Special  editions 
and  projects  require  extra  effort  and 
know-how,  and  earn  extra  pay.  Full 
benefits  with  medical,  401k,  etc.  No 
nonsense  attitude,  ability  to  work  with 
variety  of  personalities  and  under  dead¬ 
line  gun  are  musts  for  person  who  earns 
this  position.  Call  collect  (206) 
624-3845. 


NEEDED  FOR  A  GROWING  WEEKLY  in 
Cooperstown,  NY  staff  writer  with  good 
editing  and  photography  skills.  Sports 
writing  abilities  a  plus.  Send  resume 
clips,  references  and  salary  require¬ 
ments  to  Freeman's  Journal,  P(1  Box 
591,  Cooperstown,  NY  13326. 


NEWS  EDITOR  needed  for  growing  five- 
day,  13,500  PM  daily  in  Finger  Lakes. 
Requires  strong  layout,  editing  and 
people  skills.  Salary  commensurate 
with  experience.  Send  resume,  samples 
to  Bob  Matson,  ME,  The  Daily  Messen¬ 
ger,  73  Buffalo  St.,  Canandaigua,  NY 


11  West  19th  St. 
New  York,  NY  10011 


Ziff-Davis,  one  of  the  largest  high  technology  publishing  companies  in 
the  country,  has  the  following  opportunities  working  tor  PC  Week  in 
their  Prudential  Center,  Boston  office: 


SENIOR  WRITER 


PC  Week,  our  weekly  business  publication,  has  an  opening  tor  a 
Senior  Writer  to  cover  the  computer  industry  and  the  marketing  of 
personal  computers.  This  will  require  coverage  of  breaking  business 
news,  trends  and  feature  stories. 

A  college  degree  in  Journalism  or  liberal  arts  along  with  4-5  years 
of  experience  writing  tor  daily  newspapers  or  magazines  are 
required.  Some  exposure  to  business  or  industry  reporting  is  strongly 
preferred,  and  a  knowledge  of  the  personal  computer  industry  and 
related  marketing  issues  would  be  an  asset. 


STAFF  WRITER 


Working  with  our  Senior  Writers  on  PC  Week,  you  will  have  the  opportu¬ 
nity  to  be  on  the  forefront  of  business  reporting  for  the  computer 
industry. 

A  college  degree  in  Journalism  or  liberal  arts  plus  several  years  of 
experience  reporting  tor  newspapers  or  magazines  are  required. 

For  both  of  the  above  positions,  we  are  seeking  business  writers 
who  are  interested  in  writing  for  a  business  publication.  Please  send 
resume,  story  clips  and  references  to  Personnel,  Ziff-Davis  Publishing 
Co.,  800  Boylston  Street,  Boston,  MA  02199. 


'  ■'  J  „ .  \  .  ..... 

•! 

ZIFf^DAVIS 

PUBLISHING 

. . .  where  newspaper 
people  meet  and 
strike  a  match! 


Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 
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EDITORIAL 
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EDITORIAL 


HELP  WANTED 
EDITORIAL 


NEWS  EDITOR 

To  direct  five  person  wire  desk  for  a 
25,000  PM  daily  in  Zone  9.  Skilled 
word  and  photo  editing  and  bright  page 
design  required.  If  you  view  page  design 
as  an  expression  of  news  judgement. 
Send  us  your  resume,  references  and 
samples  of  your  work  to  Box  3176, 
Editor  &  Publisher. 


PHOTO/GRAPHICS  EDITOR 
The  Montgomery  Journal,  a  quality  and 
intensely  local  40,000  daily  near 
Washington,  DC,  needs  an  aggressive 
and  innovative  photo/graphics  editor  to 
direct  the  staff  of  4  photographers  and 
one  artist.  We  require  solid  leadership 
experience.  Extensive  experience  with 
color  a  must.  Send  resume,  no  phone 
calls,  to  Ed  Miller,  Editor,  Montgomery 
Journal,  2  Research  Court,  Rockville, 
MD  20850.  EOE 


CITY  EDITOR 

Award-winning  Ohio  daily  seeks  city 
editor  with  experience,  sound  news 
judgement  and  ability  to  direct  and 
motivate  talented  staff.  Desire  a  solid 
editor  with  experience  who  is  ready  to 
move  to  a  PM  with  a  daily  circulation  of 
40,000  and  Sunday  circulation  of 
45,000.  Send  inquiries  to  Gerald  L. 
Guy,  Editor,  Tribune  Chronicle,  240 
Franklin  Street,  Warren,  OH  44482. 

REPORTER 

Award-winning  Ohio  daily  seeks  a 
general  assignment  reporter  who  has  3 
to  5  years  of  experience  at  a  smaller 
daily.  Desire  aggressive  individual  who 
has  a  nose  for  news  and  solid  feature 
writing  skills.  There  is  a  lot  of  room  for 
growth  at  this  PM  with  a  daily  circula¬ 
tion  of  40,000  and  Sunday  circulation 
of  45,000.  Send  inquiries  to  Gerald  L. 
Guy,  Editor,  Tribune  Chronicle,  240 
Franklin  Street,  Warren,  OH  44482. 


REPORTER  &  LIFESTYLE  EDITOR 
For  8,000  daily  committed  to  commun¬ 
ity  journalism.  Self-starting  reporter  to 
cover  education  and  to  outline  towns. 
Editor  to  get  today’s  lifestyle  stories, 
community  features.  Strong  design 
skills  required.  Growing  desert  city  near 
LA  and  recreation  areas.  Affordable 
housing,  no  smog,  no  congestion.  Send 
resume  and  non-returnable  clips 
(stories  for  reporter,  layout,  writing  for 
editor)  to  Jamie  Hurly,  Managing 
Editor,  The  Daily  Independent,  PO  Box 
7,  Ridgecrest,  CA  93555.  (619) 
375-4481.  Zone  7,8,9  applicants  only. 


REPORTER  wanted.  Small  P.M.  daily. 
Chance  to  learn  it  all  in  good  working 
conditions.  Photo  and  editing  skills 
helpful.  David  Critchlow  Sr.  Messenger, 
Box  430,  Union  City,  TN  38261. 

REPORTER 

Suburban  News  Beat  on  70,000  plus  in 
NE,  experienced  with  strong  writing  and 
investigative  skills.  Send  clips  and 
resume  to  Box  3189,  Editor  & 
Publisher. 


REPORTER/EDITOR  for  leading  city 
business  newspaper  in  fast  growing 
Southwestern  city.  Business  experience 
helpful.  Send  replies  to  Box  3164, 
Editor  &  Publisher. 


REPORTER 

The  Odessa  (Texas)  American  is  looking 
for  an  aggressive  news  reporter  who  has 
at  least  1  year's  experience.  This  West 
Texas  daily  doesn’t  back  away  from 
challenges  of  hard-hitting  spot  news  or 
hard-hitting,  long  term  projects.  Send 
resume,  examples  of  work  to  M.  Olaf 
Frandsen,  Managing  Editor,  PO  Box 
2952,  Odessa,  TX  79760.  No  phone 
calls,  please. 


REPORTER 

The  La  Crosse  (Wis.)  Tribune,  a  Lee 
Newspaper  with  competitive  salaries 
and  benefits,  seeks  an  experienced 
business  reporter  who  has  demon¬ 
strated  skills  for  developing  sources, 
getting  important  “scoops"  and  writing 
everything  with  clarity  and  style.  Send 
resume  with  references  and  10  clips  by 
Sept.  9  to  Meribeth  Catania,  Human 
Resources  Manager,  La  Crosse  Tribune, 
401  N.  3rd  St.,  La  Crosse,  Wl  54601. 


REPORTER'WRITER 
Strong,  talented  reporter/writer  to  work 
on  news  department  team  that 
produces  a  weekly  newspaper  and 
monthly  newsletters  for  the  largest 
banking  industry  trade  association. 
Must  write  quickly,  accurately  and  with 
spark  under  deadline  pressure.  Good 
editing  skills,  journalism  degree, 
newspaper/newsletter  experience 
essential.  Financial/business  writing 
background  helpful  but  not  nt  ssary. 
Salary  commensurate  with  experience. 
Send  resume  and  three  clips  to  Laura 
Keefe,  American  Banker’s  Association, 
1120  Connecticut  Avenue  Northwest, 
Washington,  DC  20036. 


NEW  LOCAL  NEWSPAPER  seeking  to 
fill  management  and  staff  positions  - 
circulation,  editorial,  production, 
advertising.  Send  resume  to  John 
Ferguson,  Brewer  Communications, 
Inc.,  PO  Box  780,  Milford,  DE  19963. 


REPORTER 

For  news-oriented  New  York  City 
community  weeklies.  Cover  it  all- 
police,  politics,  business,  policy 
boards,  people.  Outstanding  opportuni¬ 
ty.  Salary  range  $300-$400  to  start. 
Send  resume  and  clips  to  Box  3198, 
Editor  &  Publisher. 


REPORTER  wanted  for  award-winning 
small  daily  in  Zone  2.  We  need  someone 
who  will  build  readership  in  our  primary 
growth  area.  Weekly  or  daily  experience 
preferred.  Must  be  self-starter  capable 
of  working  in  a  bureau  setting  with 
limited  supen/ision.  Box  3182,  Editor  & 
Publisher. 


SEASONED  REPORTER,  fresh  writer 
The  Anchorage  Daily  News,  Alaska’s 
aggressive,  award-winning  AM  news¬ 
paper  is  seeking  a  general  assignment 
reporter  with  7  years  experience  to  join 
our  team  of  spirited  feature  writers. 
Emphasis  is  on  excellence;  Strong 
reporting,  a  polished  writer’s  voice,  a 
finely  honed  sense  of  writing  for  the 
reader.  Send  clips  and  resume  to  Kath¬ 
leen  McCoy,  Features  Editor,  c/o 
Personnel  Department,  Anchorage  Daily 
News,  PO  Box  149001,  Anchorage,  AK 
99514. 


SEASONED  FOOD  EDITOR  with  solid 
writing  skills,  an  appreciation,  an 
understanding  of  food  in  its  broader 
sense  and  fresh  ideas  wanted  by  the 
San  Jose  Mercury  News.  Send  resume  & 
clips  to  Ann  Hurst.  AME  features,  750 
Ridder  Park  Dr.,  San  Jose,  CA  95190. 


SPORTS  COPY  EDITOR 
Amid  hotbed  of  southern  California 
sports  -  2  pro  football,  2  pro  basketball, 
2  major  league  baseball  teams,  etc.  -  at 
booming  paper  in  boom  area.  Should 
have  first-class  editing,  headline  skills, 
know  layout  and  color.  Send  resume, 
clip  material,  if  any,  to  John  Garrett, 
Sports  Editor,  The  Press  Enterprise,  PO 
Box  792,  Riverside,  CA  92502. 

It  is  easier  to  get  out 
than  to  stay  out. 

Mark  Twain 


TAKE  ADVANTAGE 


SPORTS  EDITOR 

9,000-circulation,  six-day  PM  daily  in 
heart  of  the  Mississippi  Delta  seeks  a 
sports  editor.  J-degree,  experience 
preferred  but  not  essential.  Call 
Emmerich,  McNeill  or  Kalich,  (601) 
453-5312,  at  Greenwood,  Miss., 
Commonwealth. 


THE  THREE  most  important  attributes 
for  our  new  business  writer: 

One-enterprise 

Two-enterprise 

Three-enterprise 

This  is  a  new  position  on  a  growing  daily 
in  a  growing  and  quite  pleasant 
community.  The  person  we’re  looking 
for  must  cover  the  nitty  gritty  and  deve¬ 
lop  sources,  recognize  trends,  get 
behind  the  scenes  and  into  the  execu¬ 
tive  offices,  write  it  bright  and  make  it 
understandable  to  our  readers.  If  you’re 
up  to  the  challenge,  sell  yourself  to  Jim 
Fox,  Valley  News,  PO  Box  877,  White 
River  Junction,  VT  05001. 


THE  WACO  (TX)  TRIBUNE-HERALD 
offers  a  projects  reporter  time  to  do  a 
thorough  job.  Past  project  have 
included  television  evangelism,  teen 
pregnancy,  unsolved  disappearances, 
segregation  on  campus.  Please  send  6 
to  10  clips,  including  spot  news  and 
long  term  (a  month  or  more),  and  salary 
requirements,  to  Barbara  Elmore.  Waco 
Tribune-Herald,  900  Franklin  Ave.. 
Waco.  TX  76701. 


The  Fort  Lauoerdale  News  Sun  Sentinel 
is  lookingTor  a  creative,  energetic  copy 
editor  for  its  universal  features  desk. 
Applicants  should  have  a  minimum  of 
two  years  experience  as  a  copy  editor 
doing  a  mixture  of  editing,  headline 
writing  and  layout.  Applicants  must 
have  some  background  in  features  and 
entertainment  material,  experience 
working  under  daily  deadline  pressure 
and  the  interest  in  working  as  a  team 
member  on  a  highly  productive  desk. 
Please  send  resume  and  layout  editing 
headline  samples  to  Valerie  Bender, 
Features  Desk  Editor.  News  Sun 
Sentinel,  101  North  New  River  Drive. 
Fort  Lauderdale,  FL  33301. 


WANTED  FUNNY  NEWS 
What’s  weird  on  your  beat?  We  need 
stringers  for  National  Lampoon’s  “True 
Facts."  No  “funny"  writing-just  funny 
stories,  told  straight.  Byline  plus 
payment.  Write  for  guidelines;  Stringer, 
National  Lampoon,  155  Ave.  of  the 
Americas.  New  York,  NY  10013. 


Wanted;  NEWSROOM  PROFESSIONAL 
Lots  of  opportunity.  Age  not  important, 
but  professionalism,  ability  and  good 
work  habits  are.  Contact  George 
Frasher,  The  Leesville  Daily  Leader.  PO 
Box  619,  Leesville,  LA  71446. 


of  new  opportunities  in  E&P  for 
Classified  Advertising: 

September  3rd  Porsonal  ComputGrs  &  Pr6SS6S  Issu© 
September  24th  Annual  Color  Issue 
November  5th  Photography  Issue 

a  EdHor  &  Publisher  ^  ABP 

1 1  West  19th  Street  •  New  YorK,  N  Y  tOOt  1  •  2t2  675  4380  ANRA 


WASHINGTON:  6  reporters  with  strong 
daily  experience  and  clear  enterprise. 
Apply  to;  Deputy  Managing  Editor, 
States  News  Service,  1333  F  St.  NW, 
Su.  400,  Washington.  DC  20004.  EOE. 


_ MARKETING _ 

MARKETING  RESEARCH  ANALYST 
Leading  No.  Calif,  newspaper  chain 
seeks  a  Research  Analyst  with  3-5  years 
newspaper  research  experience.  Should 
have  strong  written  and  verbal  presenta¬ 
tion  skills  with  solid  experience  in 
analyzing  proprietary  survey  research 
data  and  producing  technically  accu¬ 
rate  and  persuasive  sales  support 
materials.  Working  knowledge  of 
personal  computers  a  must.  Exp.  with 
Dbase  III  and  SPSS-PC  a  plus.  College 
degree  required.  Send  resume,  salary 
history  and  3  samples  of  sales  support 
materials  or  presentations  to;  Personnel 
Dept.  Lesher  Communications,  Inc.,  PO 
Box  5088,  Walnut  Creek,  CA  94596. 
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HELP  WANTED 
MARKETING 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PRODUCTION 


HELP  WANTED 
SALES 


VICE  PRESIDENT 
Looking  for  a  new  challenge??? 
National  Financial  Services  has  an 
excellent  position  available  for  an 
outgoing,  aggressive  individual  to  join 
our  staff  as  Vice  President. 

Responsibilities  will  include  indentify- 
ing  prospects  and  promoting  the  unique 
and  highly  successful  collection  prog¬ 
rams  developed  exclusively  for  the 
newspaper  industry. 

These  unique  collection  programs  have 
proven  extremely  effective  on  high 
volume,  low  balance  accounts. 

This  is  truly  an  opportunity  for  growth 
and  financial  reward  for  the  right  indivi¬ 
dual.  Relocation  is  not  a  requirement. 

We  are  seeking  someone  who  has  an 
Executive  Management  background 
within  the  newspaper  industry. 

Send  resume  and  income  history  to 
R.W.  (Bill)  Williams,  National  Financial 
Services,  2203  Maryland  Avenue, 
Baltimore,  MD  21218. 


PHOTOGRAPHY 


PHOTOGRAPHER:  Join  the  weekly  that 
won  New  York  Press'  first  place  award 
for  photographic  excellence  the  last  two 
years.  We  need  a  creative  self-starter 
who  can  do  it  all-from  sports  and 
features  to  portraits,  illustrations  and 
community  events-but  no  grip-and-grin 
or  check-passing  shots.  You'll  also  do  a 
share  of  the  layout  and  design,  giving 
you  major  imput  in  how  your  images  are 
used.  And  you'll  have  the  time  to 
approach  assignments  in  innovative 
ways.  Successful  candidate  will  have  . 
BA/BS  in  photojournalism,  experience  I 
in  shooting  for  publication  and  layout 
ability.  Send  resume,  clips,  and  slide 
portfolio  to:  Editor,  Courier-Journal, 
1150  Buffalo  Road,  Rochester,  NY 
14624. 


CAMERA  MANAGER 
A  growth  oriented  daily  is  looking  for  an 
experienced  individual  to  manage  the 
camera  department.  Will  possess  excel¬ 
lent  interpersonal  skills  and  a  working 
knowledge  of  equipment  and  proce¬ 
dures.  Responsible  for  the  department 
budget  as  well  as  training  and  develop¬ 
ing  the  staff.  We  offer  a  competitive 
salary  along  with  an  exellent  benefit 
package.  If  interested  send  resume  with 
references  and  salary  requirements  to 
Cox  Arizona  Publication,  Attn:  Person¬ 
nel,  PO  Box  1547,  Mesa,  AZ  85211. 


EXPANDING  East  Texas  company  look¬ 
ing  for  commercial  press  operator  with 
experience  and  operating  a  miehle  and 
didde  press.  Send  resume  and  salary 
requirements  tO:  Longview  Newspaper 
Inc.,  PO  Box  1792,  Longview,  TX 
75606.  Attn:  Rick  Hollers. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


PRESS  MANAGER 

Major  Californian  daily  metro  is  accept¬ 
ing  applications  for  press  manager. 
Pressroom  contains  27  units  of  Goss 
Metro  presses  in  new  six  footprint  Goss 
Colorliner  press.  Position  requirements 
include  experience  and  budgeting, 
capital  planning,  and,  writing  and 
conducting  performance  appraisals. 
Must  have  excellent  organizational, 
employee  relations,  and  oraTwrittten 
comunications  and  compute''  skills. 
Also  must  have  thorough  technical 
knowledge  of  color  offset  reproduction. 
Some  college  courses  preferred  or  equi- 
valent  experience.  Apply  to:  The 
Sacramento  Bee,  Personnel  Depart¬ 
ment,  2100  Q  ST.,  Sacramento,  CA 
95816.  EOE. 


MAINTENANCE  TECHNICIAN 
Needed  for  Goss  Urbanite  Press  in 
southwest  Florida.  Salary  to  commensu¬ 
rate  with  experience.  Send  resume  or 
call  to  Pat  Kinney  or  Dave  Bitner,  Char¬ 
lotte  Printing  Co.,  23170  Harbor  View 
Road,  Charlotte  Harbor,  FL  33980. 
(813)  629-2511. 


PRESSROOM  MANAGER 
Seeking  experienced,  quality-conscious 
pressroom  manager  for  Zone  2,  large 
metropolitan  newspaper.  We  are  a 
7-day,  100,000  plus  circulation. 
Experience  must  include  full  under¬ 
standing  of  all  pressroom  equipment 
and  procedures  including  Goss  Headlin¬ 
er,  offset  or  metro.  Administrative  abili¬ 
ty,  employee/labor  relation  skills  a  plus. 
Excellent  salary  and  benefits  package. 
Please  submit  resume  with  salary 
requirements  to  Box  3139,  Editor  & 
Publisher. 


PRESSROOM  MANAGER 
For  L.l.  publisher/commercial  printer. 
Experience  must  include  full  under¬ 
standing  of  pressroom  equipment  and 
procedures.  Administrative  ability, 
employeedabor  relations  a  plus.  Send 
resume  to  Sports  Eye  Inc.,  18  Industrial 
Park  Drive,  Port  Washington,  NY 
11050.  Or  call  (516)  484-3300. 

PRESS  OPERATORS 
Operators  with  a  minimum  of  2  years 
experience  running  Goss  Community  or 
Urbanite  are  now  being  hired  by  top 
Portland,  OR  commercial  printer. 
Equipment  includes  new  SSC  Commun¬ 
ity  Press  with  five  4-highs,  3  folders, 
infeeds  and  5  splicers.  24-hour  opera¬ 
tion,  heavy  volume  of  full-color  work. 
Will  pay  salary  based  on  experience  but 
competitive  with  area,  plus  relocation 
allowance.  Excellent  benefits  and  all  of 
the  advantages  of  living  in  this  beautiful 
NW  city.  Send  resume  and  cover  letter 
to  RFD  Publications,  6960  SW  Sand¬ 
burg,  Tigard,  OR  97223  or  call  Ron 
McAfee,  Press  Superintendent,  (503) 
620-4140.  No  collect  calls  please. 

PRESS  OPERATOR 

Experienced  3  years  minimum  Goss 
Community  S.C.  folders.  Immediate 
need.  Call  (605)  339-3633,  or  toll  free 
1-800-843-6805  Mr,  Lesnar. 


A  business  that  makes 
nothing  but  money  is 
a  poor  kind  of  business. 

Henry  Ford 


_ SALES _ 

SALES.  Management  opportunity. 
Established  publisher  has  immediate 
opening  with  excellent  comp  plan.  Base 
plus  commission  plus  bonuses.  Send 
resume  with  salary  requirements  tO: 
Publisher,  PO  Box  2506,  La  Jolla,  CA 
92038. 


SALES 

Ovalstrapping,  Inc.,  a  manufacturer  of 
automatic  strapping  equipment  seeks  a 
sales  person  with  track  record  in  news¬ 
paper  mailrooms.  Zone  5.  Send  resume 
in  confidence  to  PO  Box  717,  Ft. 
Payne,  AL  35967. _ 


Life  is  like  riding 
a  bicycle.  You  don’t 
fall  off  unless  you 
stop  pedaling. 

Claude  Pepper 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER/GM 

Proven  performer  who  can  do  it  all.  A 
former  editor  who  as  president  of  a  10m 
publishing  and  printing  company  served 
as  his  own  V.P.  of  Marketing  and  Sales. 
Can  motivate  and  turn  money  losers  into 
money  makers.  Has  been  an  entrepre¬ 
neur  and  a  corporate  affiliate  president 
with  responsibility  for  budgets,  opera¬ 
tions,  acquisitions,  capital  plans  and 
bottom  line  performance  in  a  very 
competitive  market. 

MARKETING/SALES  MANAGER 
Knowledgeable  professional  with  a 
proven  sales  record,  people-oriented 
and  true  team  player.  Cost  conscious 
and  detail-oriented,  can  develop  and 
implement  projects  including  budget 
development.  Knows  how  to  stay  within 
budget.  Has  18  years  of  experience  with 
small  to  large  metro  dailies  and  week¬ 
lies  to  make  a  stable  and  significant 
contribution  for  growth. 

There  will  be  NO  fee  if  you  hire  these 
candidates.  Their  present  employers 
have  already  paid  our  fee.  If  interested 
in  obtaining  more  information  regarding 
these  individuals,  please  contact: 
GOOD  NEWS 
Suite  270  North 
Alpine  Centre 
Bettendorf,  lA  52722 
(319)  359-4877 


You  don't  learn  to  hold 
your  own  in  the  world  by 
standing  on  guard,  hut  by 
attacking,  and  getting 
well-haniniered  yourself. 
George  Bernard  Shaw 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


Regional  Sales  Managers 

GMA  -  The  Inserter  Company 

GMA,  the  leading  supplier  of  inserting  systems  to  the  news¬ 
paper  industry,  has  immediate  openings  for  Regional  Sales 
Managers.  Due  to  the  tremendous  demand  for  GMA’s  prod¬ 
uct  line,  including  the  SLS-1000  High  Speed  Inserter  and 
NEWS-GRIP  Single  Gripper  Conveyor,  outstanding  oppor¬ 
tunities  exist  for  individuals  with  newspaper  industry  experi¬ 
ence  and  sales  background.  Excellent  salary,  commission 
plan  and  benefits.  For  further  information,  please  forward 
your  resume  to  GMA,  Inc.,  934  Marcon  Blvd.,  Allentown,  PA 
18103,  Attn:  Personnel  Director. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5  80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4  30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1,  1988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

per  issue  2  weeks  —  $3.05  per  line,  per  issue 

per  issue  3  weeks  —  $2.60  per  line,  per  issue 

per  issue  4  weeks  —  $2  40  per  line,  per  issue 


Add  $6.00  per  insertion  for  bo*  service  Add  $4  00  per  insertion  lor  bo*  service 


Count  as  an  additional  line  in  copy 


Count  as  an  additional  line  m  copy. 


Count  approximately  37  characters  and  or  spaces  per  line. 

3  lines  minimum 
NO  ABBREVIATIONS 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday'e  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  1 2  or  more  times,  $60  per  column  inch, 
per  insertion 

DEADLINE:  8  days  prior  to  publication  data. 

Contract  rataa  available  upon  raqueai. 

Box  number  responses  are  mailed  each  day  as  they  are  received 

■dltor  A  PublisiMr 

11  WmI  19th  Straet,  NY.  NY  10011.  (212)  675-4380 


POSITIONS  WANTED 


ART/GRAPHICS 


EXPERIENCED  Graphics  Researcher  & 
Information  Specialist.  Organized, 
creative,  talented,  and  Tenacious  fact 
finder.  High  energy  and  enthusiasm  for 
being  utilized.  Skilled  Database  search¬ 
er.  Box  3172,  Editor  &  Publisher, 


CIRCULATION 


AGGRESSIVE,  circulation  pro  with  20 
years  experience  on  small  and  large 
papers.  Diversified  in  home  delivery, 
single  copy,  telemarketing,  sales  crews 
and  promotions.  Seeking  new  chal¬ 
lenges.  Box  3192,  Editor  &  Publisher. 


AGGRESSIVE,  result-oriented  individu¬ 
al  experienced  all  aspects  of  circula¬ 
tion;  marketing  promotion,  sales, 
service  and  single  copy.  Able  to  provide 
strong  organizational  and  strong  leader¬ 
ship  skills.  Prefer  Zone  9.  Box  3193, 
Editor  &  Publisher. 


The  proper  man 
understands  equity, 
the  small  man  profits. 
Confucious 

_ EDITORIAL _ 

AWARD-WINNING  NEWSPAPERMAN 
seeks  investigative,  special  projects  or 
editing  post  on  metro  or  mid-size  daily. 
Missouri  grad,  talented  and  hard¬ 
working,  diverse  experience.  Box  3126, 
Editor  &  Publisher. 


Award-winning  journalist  with  tenacity 
and  ambition  seeks  news/  feature  posi¬ 
tion  in  larger  market  in  zone  6  or  8. 
Seven  years  experience  on  45,000 
circulation  daily  in  Mid-west.  Has  5 
years  specialization  in  health  medical 
writing.  Box  3186,  Editor  &  Publisher. 


POSITIONS  WANTED 


COMING  HOME-Texas  native  returning 
to  Houston  area  after  three-year  stint  in 
Big  Apple.  Heavy  experience  in  news¬ 
paper  layout  and  production  as  well  as 
reporting  and  editing.  Have  managed 
desk  and  writing  staffs.  Box  3169, 
Editor  &  Publisher. 


EXPERIENCED  REPORTER  with  style 
and  brains  and  who  thrives  under  dead¬ 
line  pressure  seeks  fresh  hell  under 
vibrant  management.  Has  daily  general 
assignment,  wire  service  and  state 
government  reporting  experience  in  a 
major  state  capital.  Team  player  but 
perfectly  willing  to  tug  on  a  leash  and 
present  new  ideas  with  humor  and 
conviction.  Will  give  serious  considera¬ 
tion  to  all  but  entry-level  positions.  Box 
3179,  Editor  &  Publisher. 


“INVESTIGATIVE/features  reporter 
from  NY  seeks  general  assignment  posi¬ 
tion  in  Northeast.  Covered  Capitol  Hill 
and  currently  employed  in  Portland, 
OR.  BA,  University  of  Michigan  1986." 
Box  3195,  Editor  &  Publisher. 


SPORTS  WRITER/EDITOR  with  14 
years  experience  12  1/2  at  same  news¬ 
paper,  seeks  career  opportunity  with 
company  that  appreciates  loyalty, 
versatility,  talent.  Pagination  experi¬ 
ence.  Interested  in  all  zones.  Box 
3181,  Editor  &  Publisher. 

PRODUCTION 


OPERATIONS/PRODUCTION  Manager  - 
newspaper,  commercial,  multi-faceted 
experience.  Strong  people  skills,  costs, 
technical  ability,  bottom  line,  profita- 
bility.  (408)  847-0787. _ 

PRODUCTION  MGR.  Seeks  position  in 


CITY  EDITOR  at  41,000  PM  seeks  new 
challenge  in  key  position  at  larger 
paper,  or  as  managing  editor  of  smaller 
or  similar-sized  paper.  Outstanding 
management  and  technical  skills,  B.A. 
and  M.A.  degrees,  16  years  of  daily 
experience.  Age  38.  Reply  to  Box 
3163,  Editor  &  Publisher. _ 

Send  E&P  BOX  REPLIES 
to: 

Editor  d  Fithlislicr 
Classified  Ad  Dept. 

II  West  19th  St. 

New  York.  NY  l(K)l  I 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


Enthusiasm  is  not 
always  the  companion  of 
total  ignorance;  it  is 
often  that  of  erroneous 
information. 

Voltaire 

PUBLIC  RELATIONS 

WRITE-HAND  MAN  Seasoned  journalist 
looks  to  enter  PR.  Analyzes  info  accu¬ 
rately  under  strict  deadlines.  Ability  to 
work  with  wide  range  of  clients.  Team 
player.  Leadership  qualities.  Amend¬ 
able  to  relocation.  Box  3188,  Editor  & 
Publisher. 


EliP  Employment  Zone  Chart 

Use  zone  number  to  indicale  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 


The  media  infatuation  with  caskets 


By  George  Padgett  will  stop  at  nothing.  Everywhere  you  left  alone. 

,u  u  8®’  leave  a  smell."  When  the  Challenger  exploded 

There  may  be  more  earth-shatter-  needless  deaths  had,  in  fact,  shortly  after  takeoff  in  1986,  reporters 

ing  breaches  ot  privacy  by  the  story  of  international  signifi-  and  photographers  alike  rushed  to 

national  media,  but  the  one  which  cance,  but  appropriate  coverage  Christa  McAuliffe’s  New  Hampshire 

disturbs  a  great  many  the  press  s  ended  when  the  victims  of  that  hometown  where,  by  all  accounts, 

seeming  obsession  with  funerals,  tragedy  were  returned  to  their  fami-  they  turned  memorial  services  into 

memorial  services  and  bodies  in  lies  for  private  services.  media  circuses.  Miami  Herald 

caskets.  When  the  body  of  artificial  heart  reporter  Joe  Starita  was  quoted 

No,  I  m  not  talking  about  the  recipient  Jack  Burcham  was  brought  describing  the  scene  at  one  of  the 

media  s  often  sensational  coverage  of  home  to  tiny  LeRoy,  111.,  in  1985,  the  churches  as  “the  greatest  possible 

tragedy  —  e.g.,  Pennsylvania  trea-  media  followed.  Reporters  and  pho-  abuse  of  private  grief  by  the  national 

surer  R.  Budd  Dwyer  s  public  suicide  tographers  lined  the  family  up  in  front  media  I've  ever  seen.  They  just  took 

or  any  other  of  the  blood-and-gore  their  home  and  asked  them  how  over  the  church  and  trashed  it  in  a 

stuff  that  occasionally  results  in  a  they  felt.  Cameras  rolled  as  Bur-  way  you’d  expect  to  find  at  a  boxing 

Pulitzer  Prize.  cham's  body  was  lowered  into  the  match.” 

Nor  am  1  referring  to  the  media’s  ground  at  the  family  burial  plot.  Mike  Pride,  editor  of  the  local 

penchant  for  soaking  a  good  grief  Burcham  had  been  a  part  of  a  major  paper  at  the  time,  described  the 

story  for  whatever  it’s  worth  —  medical  breakthrough,  but  his  story  chaos:  “Reporters,  photographers 

devastated  parents  waiting  on  the  should  have  ended  with  his  death.  and  television  crews  caused  hard 

riverbank  as  workers  drag  for  the  The  continuing  story  was  at  Humana  feelings  among  residents  and  while 

bodies  of  their  missing  children,  or  a  m  Louisville,  Ky.,  not  in  LeRoy,  111.  the  many  were  condemned  for  the 

horrified  mother  watching  as  the 
building  in  which  her  two-year-old  is 

trapped  burns  to  the  ground.  Though  Hot  likely,  should  I  either  become  famous 

Nothing  quite  so  distasteful  as  Qf  die  30  Otherwise  oewsworthy  death,  I  don’t  want 

prSfice'whfcrmay  photographs  of  my  casket  or  corpse  spread  over 

include  statements  in  their  wills  tomorrow  momlng’s  newspapers.  Neither  do  I  want 

which  exclude  members  of  the  media  cameras  pointing  at  my  relatives  and  survivors  or 

from  their  final  rites.  invading  the  privacy  of  my  funeral  services,  nor  do 

Though  not  likely,  should  I  either  .  _  ^ _  ' 

become  famous  or  die  an  otherwise  mOSt  Other  Americans. 
newsworthy  death,  1  don’t  want  But  It  happens  over  and  over. 
photographs  of  my  casket  or  corpse 

spread  over  tomorrow  morning’s  — — — — — 

newspapers.  Neither  do  1  want  When  a  Chicago  youth,  widely  con-  actions  of  the  few,  there  was  much  to 

cameras  pointing  at  my  relatives  and  sidered  one  of  the  nation’s  number  condemn  .  .  .  For  days  after  the 

survivors  or  invading  the  privacy  of  one  college  basketball  prospects  in  shuttle  tragedy  the  talk  in  bars  and 

my  funeral  services,  nor  do  most  1984,  was  killed  by  a  street  gang,  local  restaurants  was  of  what  vultures  the 
other  Americans.  and  national  media  recorded  and  media  were,  what  heartless  invaders 

But  it  happens  over  and  over.  published  a  photograph  of  the  youth  of  privacy." 

When  those  293  U.S.  servicemen  in  his  open  casket.  His  funeral  was  a  When  the  national  media  learned  of 
killed  in  the  Beirut  massacre  in  media  event.  His  death  was  exploited  the  death  of  Olympic  skater  Dan 

October  1983  were  brought  home  to  and  his  family  denied  their  right  to  be  Jansen’s  sister  prior  to  his  disap- 

their  families,  local  camera  crews  left  alone.  pointing  fall  in  the  500-meter  event, 

across  the  country  followed  survivors  When  an  Army  plane  bound  for  Olympic  coverage  suddenly  had  new 
into  churches  and  funeral  parlors  for  Fort  Campbell,  Ky.  in  December  meaning.  Jansen  was  interviewed 

services.  1985  crashed  over  Newfoundland,  following  the  tearful  phone  call  to  his 

A  mother  of  one  of  the  deceased  leaving  all  of  its  248  U.S.  soldier-pas-  sister  after  learning  of  her  imminent 

was  quoted  as  saying,  “They  [the  sengers  dead,  the  press  overwhelmed  death  and  on  numerous  occasions 

media]  are  on  top  of  you  before  you  waiting  families  still  shocked  by  the  following  her  death.  Each  time,  he 

have  a  chance  to  get  the  family  news.  Still  cameras  clicked,  tv  was  asked  how  he  felt  and  how  the 

together.  Why  should  people  have  to  cameras  rolled,  and  keyboards  tragedy  had  affected  his  concentra- 

know  how  you  look  and  feel  under  sizzled  with  coverage  of  holiday  tion.  Family  members  were  inter- 

those  circumstances?”  celebrations  turned  into  funerals  for  viewed  and,  yes,  the  cameras  were 

To  one  group  of  reporters  and  pho-  sons,  husbands,  and  relatives  who  there  for  the  funeral  services, 

tographers  who  showed  up  at  the  would  not  be  home  for  Christmas.  The  saga  over  the  death  of  Jansen’s 

home  ofa  family  at  the  time  they  were  The  human  interest  stories  which  sister  became  a  major  theme  in  the 
being  told  of  their  son’s  death,  a  came  from  the  tragedy  were  emo-  Olympic  coverage  and  what  should 

Marine  officer  charged,  “You  people  tional,  heart-wrenching  tales,  but  the  have  been  a  private  time  for  private 

media  which  told  those  tales  were  people  became  a  national  spectacle. 

(Padgett  is  a  member  of  the  journal-  insensitive  to  the  suffering  of  the  sur-  It  is  a  theme  repeated  over  and  over 
ism  faculty  at  Illinois  State  University.)  vivors.  The  families  had  a  right  to  be  (Continued  on  page  38) 
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$188,800,000,000 

IN  INDUSTRIAL  SALES 

8%  increase-1987 vs  1986 

Figures  courtesy  of  New  England  Business,  August,  1988  issue. 
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SALES! 

PROFIT! 

NEW  ENGLAND! 


Reach  the  profitable  and  growing  communities  of 
New  England  with  your  ad  in  these  New  England  newspapers. 


MAINE 


Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 
Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 
Waterbury  American  (E) 

Waterbury  Republican  (M&S) 

VERMONT 

The  Times-Argus  (Barre-Montpelier) 
Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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THE  COMMANDER 

Ron  Myatt  intended  to  spend  only  a  year  at  a  their  paper  on  time  and  on  the  porch.  We  make  sure 

newspaper  job  before  continuing  his  art  studies.  In-  it  gets  done!’ 

stead,  he’s  been  with  Scripps  Howard  32  years  and  is  The  quality  starts  at  the  top.  Weekly  develop- 

now  circulation  director  of  the  Rocky  Mountain  News,  ment  seminars  are  held  for  Myatt’s  assistants.  Goals 
In  Denver,  Myatt  has  been  involved  in  a  circula-  are  set;  duties  are  delegated, 
tion  fight  in  which  the  News  first  caught  up  with  the  “We  can’t  sit  back  and  take  a  day  off,”  he  says, 

opposition,  then  rolled  to  a  lead  of  more  than  126,000.  “It’s  a  365 -day  responsibility!’ 

Quality  has  been  vital,  he  says.  Ron  Myatt.  Driven.  Decisive.  In  command. 

“We  knew  the  newspaper  that  won  the  service  One  of  more  than  8,000  people  at  Scripps  Howard 

battle  would  win  the  war”  he  says.  “People  want  Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 


o' 


